Editor  &  Publisher 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Newspapers 


budget  embargo 
(See  page  7) 

Anpual  winter 


madness 
(See  page  8) 

Legislator 
fined  for 


(See  page  32) 


20<0. 

HHU 
j>  mO'jo 

X)  o 
cDino 
oc:» 

%)X3 

003 

zc 


Call  it  comic  relief. 

Before  a  hard  day  at  the  office,  or  after  a  long  day  with  the 
kids,  we  look  forward  to  putting  our  problems  behind  us  with  a 
giggle  or  two  from  the  comics. 

Whether  it’s  politics  or  raising  families,  the  comics  let  us 
chuckle  at  the  most  serious  people  we  know.  Ourselves. 

The  Boston  Globe  realizes  the  value  of  a  smile. 

So  you’ll  find  comics  in  The  Globe  every  day. 

Just  for  laughs. 
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of  the  ideal  ad  medium 
is  no  matter. 

Q:  If  your  question  is  how 
to  reach  the  affluent 
Westside  Los  Angeles 
Market 

A:  The  answer  is  the 

Evening 
Outlook 


The  average  family  income  in  our 
primary  market  area  —  $39,610  — 
is  among  the  highest  in  California. 

ONE  DAILY  NEWSPAPER  EXCLUSIVELY  SERVES  THIS  MARKET^  NEEDS! 


The  Daily 

Evening  M  Outlook 


We’re  better  than  ever  &  that’s  good  news  for  you! 


Retaii 
Advertising 
(213)  829-6811 


.Represented  Nationally  by 
\Sawyer-Ferguson-Walker 
A  (21 3)  850-0777 


With  today's  high  speed  printing, 
it's  tough  to  maintain  true  color 
reproduction.  That's  why  more 
newspapers  than  ever  rely  on  Flint  Ink. 


CORPORATE  HEADQUARTERS: 

25111  GLENDALE  AVEIWE, 

DETRCMT,  MICHIGAN  4^9 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOUS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MIAMI  •  MINNEAPOUS 
NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  •  SPARTANBURG 
INTERNATIONAL  DIVISION 
MIAMI  •  MEXICO  CITY 


Show  your  true  colors  with  Flint  Ink. 


There  are  very  basic  reasons  why 
newspapers  turn  to  Flint  for  cost- 
effective  quality  color  from  front 
page  to  tab  insert; 

□  A  wealth  of  high-speed  color  know¬ 
how  available  from  nationwide  Flint  Ink 
branch/ service  centers. 

□  Unsurpassed  R&.D  facilities. 

□  An  unparalleled  quality  control  program 
that  starts  right  with  basic  piment  and  var¬ 
nish  manufacture,  through  the  finished  ink. 

□  A  bulk  delivery  system  that  puts  it  all  together. 
If  you  haven't  talked  with  a  Flint  Ink  technical 
representative  recently,  contact  us  for  an  analy¬ 
sis  of  your  color  operations. 
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Now  newspaper  managers  can  readily  assess 
and  analyze  the  most  current  information  at  the 
terminal  screen  and  review  the  reports  they  need  on 
demand.  And  in  the  format  that  suits  their  needs. 

By  working  with  many  leading  groups  and  inde¬ 
pendent  newspapers,  we've  developed  a  comprehen¬ 
sive  group  of  circulation,  advertising  and  financial 
management  systems  to  cover  every  aspect  of  your 
business.  Tailoredjp-euit  the  needs  of  your  industry. 

Currently  in  use  by  a  variety  of  newspapers  — 
large  &  small  —  nationwide. 

Circulation,  Advertising  and  Business 

Systems  For  Newspaper  Decision  Makers 


JACKSON,  INC. 


.(813)  872-9990 

3707  West  Cherry  Street 
Tampa,  Florida  33607 


FEBRUARY 

22-24— Alabama  Press  Association,  Winter  Convention,  Governor's  House, 
Montgomery. 

22- 24— Maryland-Oelaware-D.C.  Press  Association,  Winter  Convention, 

Radisson  Hotel,  Wilmington. 

23- 25— Great  Lakes  Newspaper  Production  Conference 

Hyatt  Regency  O'Hare,  Chicago. 

24- 27— Inland  Daily  Press  Association,  The  Fairmont,  Denver. 

24-3/2— Suburban  Newspaper  of  America,  Inc.,  Management 
Conference,  Hyatt  Cancun,  Cancun,  Mexico. 

26- 28— Washington  Journalism  Center,  Conference  for  Journalists 

Big  Business  of  Sports,  Watergate  Hotel,  Washington,  D.C. 

28- 3/1— ALLIED/ONPA/WNPA  Production  Conference,  Greenwood 

Inn,  Bellevue,  Wash. 

MARCH 

3-7- International  Press  Institute,  General  Assembly,  Marriot 
Hotel,  Cairo,  Egypt. 

6-9— National  Newspaper  Association,  24th  Annual  Government 
Conference  Hyatt  Regency,  Washington,  D  C. 

7— Vermont  Press  /Association,  Spring  Meeting,  Tavern  Motor 
Inn,  Montpelier. 

10-14— Southern  Newspaper  Publishers  Association,  Production 
Conference,  Hyatt  Regency  Hotel,  Nashville. 

10-14 — Inter  American  Press  /Association,  Mid-Year  Board  Meeting, 
Marriot  Ceasar  Park,  Panama  City. 

14-16— Independent  Free  Papers  of  America,  Spring 

Conference,  Marriott  Airport  Hotel,  St.  Louis. 

16- 21 — American  Press  Institute,  Picture  Editors  and  Chief 

Photographers,  R'*ston,  Va. 

17- 19— Texas  Daly  ^''>wspapers  Association,  Annual  Meeting, 

Regency-Austin. 

17-20— ANPA  Conference  for  Newspaper  Men  and  Women, 

Hotel  del  Coronado,  San  Diego,  Calif. 

20-24 — New  Jersey  Press  /Association,  Spring  Conference,  Americana 
Great  Gorge,  McAfee,  N.J. 

24-26 — Central  States  Circulation  Managers  Association, 

Spring  Sales  Conference,  Radisson  Plaza,  Indianapolis. 

27- 29— America  East  Newspaper  Production  Conference, 

Hershey  Lodge  &  Convention  Center,  Hershey,  Pa. 

29- 30 — Hoosier  State  Press  Association,  Annual  Convention,  Holiday  Inn 

North,  Indianapolis. 


Seminars/ Workshops/Clinics 

FEBRUARY 

24-27— Northeast  Classified  Advertising  Managers  Association,  Managing  the 
Classified  Department  Seminar,  Sheraton  Inn-Springfield  West, 
West  Springfield,  Mass. 

24-27 — NPR/A/ANPA,  Workshop,  Profiling  Newspaper  Personnel  Management 
Marriot  Downtown  Hotel,  Chicago. 

24- 3/1— American  Press  Institute.  Newspaper  Design,  Reston,  Va. 

25- 3/1— ANPA  Training  Seminar,  Newspaper  Color  Separation  Techniques, 

The  Newspaper  Center,  Reston,  Va. 

28-3/1 — ALLIED/ONPA/WNPA  Production  Conference.  Greenwood  Inn, 
Bellevue,  Wash. 

MARCH 

3-13— American  Press  Institute,  Management  and  Costs,  Reston. 

4-8— ANPA,  Management  Development  Workshop,  Holiday  Inn. 
Lake  Shore  Drive,  Chicago. 

10- 15 — American  Press  Institute,  Human  Resources  Management,  Reston,  Va. 

11- 15 — ANPA  Training  Seminar,  Newspaper  Quality  Control,  Letterpress, 

The  Newspaper  Center,  Reston,  Va. 

15 — Inland  Daily  Press  Foundation,  Seminar,  The  Post  Office: 
Friend  or  Foe,  The  Inn  of  Chicago. 

15-16 — Texas  Press  Association,  News  Clinic  and  Ad  Meeting.  La  Mansion 
Hotel.  Austin. 

17-22— The  Poynter  Institute  for  Media  Studies,  Writing  Center  for 
Editorial  Writers.  St.  Petersburg. 

17- 27— American  Press  Institute,  Circulation  Managers,  Reston,  Va 

18- 22— Color  Lithography  Seminar,  California  Polytechnic,  San 

Luis  Obispo. 
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MINOJA 


"WHATMVCAMERA 
USEDTODOFmi^ 
MVMIN(M3A 
BETAOmERIKKS 
F0R4C:' 


□  Please  have  my  dealer  contact  m»tor  a  demonstration  of  the  Minolta  Beta  45<)Z’s 
sizing  capabilities. 

O  Please  send  me  mote  information. 


Title _ 

Company- 
Address _ 


Mail  to  Minolta  Corporation,  Business  Equipment 
Division,  101  Williams  Drive,  Ramsey,  N.|. 07446 


BETA.  THERE’S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 


VEPt/lC  j 

C 1984  Mi  nolta  Corporation 


^Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 


"This  copier  has  revolutionized  ad  sizing  for  us," 
says  Advertising  Director  Winkler.  "Now  we  don’t 
have  to  go  to  the  camera  nearly  as  often.” 

The  copier  is  the  Beta  450Z  from  Minolta.  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn’t  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
Ardmoreite. There’s  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler,  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up." 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer.  Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  800-526-5256.  In  New  lersey,  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 
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THE  FOURTH  ESTATE 


RotMrt  U.  Browm,  PrasMcnt  JamM  Wright  Brown 

rwBlnud  C.  Twbitor,  Pubtiahor  Publlahar,  Chairman  of  tha  Board,  1912*1959 


"Ho/d  for  release” 

The  scramble  last  weekend  to  print  or  broadcast  details  of  the 
annual  budget  before  the  release  date  set  by  the  government  plays 
into  the  hands  of  the  critics  who  claim  the  press  cannot  be  trusted. 

The  reasons  for  that  scramble,  of  course,  are  being  ignored.  The 
public  probably  doesn’t  know  that  copies  of  the  budget  were  distrib¬ 
uted  Saturday  morning  “for  release”  the  following  Monday  afternoon 
at  1:30  p.m.  Nor  does  it  know  that  members  of  Congress  and  then- 
staffs  received  copies  at  about  the  same  time  members  of  the  press 
did.  Its  contents,  therefore,  were  common  knowledge  on  Capitol  Hill 
among  people  who  were  willing  to  reveal  the  details.  How  can  a 
secret  1^  kept — ^how  can  an  embargo  of  two  and  one-half  days  be 
observed — under  those  circumstances. 

This  is  not  a  new  phenomenon.  It  has  happened  in  previous  years 
with  the  budget,  and  has  occurred  recently  with  other  news  stories. 
Every  time  it  happens  someone  in  Washington  makes  political  capital 
with  the  question:  “How  can  the  press  be  trusted?”  The  competitive 
aggressiveness  of  some  members  of  the  press  on  occasions  like  this 
plays  right  into  the  hands  of  their  detractors. 

TTie  “hold  for  release,”  or  embargoed,  story  was  designed  to  assist 
the  press  by  giving  it  sufficient  time  to  digest  complicated  materials 
and  write  intelligent  reports.  If  editors  decide  they  won’t  observe 
such  terms  on  future  stories,  it  will  work  to  the  detriment  of  most 
members  of  the  press,  we  believe.  They  should  get  together  and 
decide  the  terms  and  conditions  under  which  they  will  observe  the 
release  of  sensitive  information.  If  “hold  for  release”  is  to  be  a  thing  of 
the  past,  it  is  better  for  all  to  have  it  understood.  No  one  benefits  from 
the  current  situation  where  the  press  and  government  hurl  epithets 
at  each  other  as  do  members  of  the  press. 

Press  and  politics 

We  fail  to  see  why  there  should  be  any  question  about  the  ethics  of  a 
news  person  becoming  employed  by  a  political  office  or  official  any 
more  than  there  should  be  a  question  about  a  former  political  bigwig 
becoming  a  reporter,  columnist  or  author.  This  has  been  going  on 
almost  as  long  as  there  have  been  politicians  and  reporters. 

Many  Presidential  press  secretaries  have  been  drawn  from  the 
ranks  of  journalists  and  most  of  them  have  returned  with  distinction 
to  journalistic  posts  after  their  tours  of  duty.  Their  political  experi¬ 
ences  have  added  to  their  breadth  of  knowledge.  The  same  can  be 
said  of  most  press  officers  at  the  state  and  local  levels. 

It  would  be  unfortunate  if  by  some  arbitrary  rule  of  thumb  journal¬ 
ism  was  deprived  of  the  experience  of  former  political  officials  and  the 
political  arena  was  deprived  of  the  expertise  of  eminent  journalists. 

The  image  of  advertising 

We  hope  that  newspapers  will  capitalize  on  the  decision  of  the 
AAAA  to  launch  in  print  media  only  its  second  campaign  to  improve 
the  public’s  image  of  advertising.  Television  ads  “are  not  rated  as 
credible  as  newspapers,”  according  to  the  president  of  the  4- As.  The 
Four-As  “rarely  gets  complaints  for  newspaper  ads.  People  trust 
getting  news  from  a  newspaper.” 
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Letters  to  the  Editor 


Says  newspapers  should  forego  superficial  defenses 


Considering  the  hostility  implicit 
in  much  of  the  public  criticism  of 
newspapers,  USA  Today's  ad  on  the 
front  cover  of  E&P's  Dec.  29  issue 
was  akin  to  whistling  up  courage 
when  passing  the  graveyard  at  mid¬ 
night. 

The  ad  featured  that  much-quoted 
declaration  by  Thomas  Jefferson: 
“.  .  .  were  it  left  to  me  to  decide 
whether  we  should  have  a  govern¬ 
ment  without  newspapers,  or  newspa¬ 
pers  without  government,  1  should 
not  hestitate  a  moment  to  prefer  the 
latter.” 

To  some  Americans  today,  this 
might  not  seem  much  of  a  choice.  To 
many,  Jefferson’s  preference  was 
wrong.  Still  others,  however,  would 
applaud  an  almost  never  quoted  dic¬ 
tum  also  offered  by  Jefferson:  “Noth¬ 
ing  can  now  be  believed  which  is  seen 
in  a  newspaper.  Truth  itself  becomes 
suspicious  by  being  put  into  that  pol¬ 
luted  vehicle.” 

And  therein  is  the  dichotomy  of 
public  perception  of  newspapers.  A 
high  percentage  of  our  citizenry  ac¬ 
knowledges  the  importance  of  news- 


I  must  disagree  with  a  Dec.  8  story 
which  reported  that  “high  pressure, 
low  pay  and  a  tyrant  for  a  boss”  are 
the  images  of  newspaper  reporting 
held  by  most  minority  students  who 
reject  it  as  a  career. 

The  sociologist  may  be  surprised  to 
know  that  minorities  may  find  “high 
pressure,  low  pay  and  a  tyrant  for  a 
boss”  in  any  given  job,  not  just  news¬ 
paper. 

I  get  the  impression  that  the  social 
scientist  wants  to  imply  that  minority 
students  avoid  jobs  that  offer  a  chal¬ 
lenge. 

Who  are  they  kidding? 

Minorities  are  somewhat  con¬ 
ditioned  to  accept  low-paying  jobs  be¬ 
cause  of  fear  of  having  no  job  at  all. 
The  blame  should  not  be  put  on 
minorities  for  seekingjobs  elsewhere. 
The  problem  is  in  the  newsroom. 

Too  often  minorities  are  over¬ 
looked  for  internships.  They  are 
quota-fillers.  Hired  for  affirmative  ac¬ 
tion  purposes.  Then  the  first  mistake 
made,  they’re  hauled  into  the  editor’s 
office  and  told  that  they  aren’t  cut  out 
to  be  a  journalist. 

Journalism  is  an  exciting  and  chal¬ 
lenging  field.  It’s  demanding  and 
quite  difficult  for  a  minority  to  break 
into. 
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papers  in  their  lives — how  else  ex¬ 
plain  their  willingness  to  pay  for  and. 
read  60-plus  million  daily  newspa-' 
pers  and  perhaps  as  many  as  7,500 
weekly  newspapers?  Yet,  there  is 
widespread  and  intense  dissatisfac¬ 
tion  with  how  newspapers  do  their 
job. 

It  should  be  obvious  that  obdurate 
self-praise  alone  will  not  alter  the 
negative  aspects  of  how  newspapers 
are  perceived  by  the  public.  Would  it 
not  be  more  productive  to  understand 
better  what  readers  challenge  their 
newspapers  to  give  them?  Is  it  infor¬ 
mation  and  facts  they  want — as  per¬ 
fectly  accurate  as  possible?  Do  they 
want  interpretation  of  government  ac¬ 
tions  and  policies  and  what  these 
mean  in  their  daily  lives — as  impar¬ 
tially  and  fully  as  possible?  Are  they 
seeking  to  learn  how  events  relate  to 
their  present  and  future? 

We  should  forego  such  superficial 
defenses  as:  “It’s  our  job  to  print  the 
news,  not  to  win  popularity  con¬ 
tests;” 

“Chopping  off  the  messenger’s  head 
's  a  favorite  sport;”  “We  don’t  make 


I  applaud  the  Society  of  Profession¬ 
al  Journalists,  Sigma  Delta  Chi  for 
taking  the  initiative  to  try  to  solve  the 
problem  of  racial  imbalance  in  the 
newspaper  industry. 

Why  not  try  to  recall  some  of  those 
ex-journalists  who  were  discouraged 
from  being  successful  in  the  field.  I’m 
sure  there  are  those  who  really  want 
to  give  it  another  try .  After  all ,  there  is 
something  about  reporting  that  gets  in 
the  blood.  Once  a  journalist,  always  a 
journalist. 


the  news,  we  just  print  it;”  “It’s  not 
newspapers  that  give  the  news  busi¬ 
ness  a  bad  name,  it’s  those  TV  news 
programs.” 

If,  in  fact,  newspapers  are  as  im¬ 
portant  as  government  in  our  demo¬ 
cracy,  we  need  to  be  more  responsive 
to  the  public’s  needs.  When  govern¬ 
ment  isn’t,  newspapers  don’t  hesitate 
to  point  it  out. 

Stanley  Moss 

(Moss  is  managing  editor  of  the 
Most  Syndicate  based  in  Sherman 
Oaks,  Calif.) 

Out  of  context 

In  an  ad  carried  in  the  Jan.  5  Editor 
&  Publisher,  Copley  News  Service 
used  a  quote  from  Erma  Bombeck  on 
CNS  columnist  Phyllis  Schlafly.  The 
quote  said: 

“If  I  left  this  earth  tomorrow,  there 
would  be  a  few  million  to  take  my 
place.  If  the  same  thing  happened  to 
Phyllis,  I  can’t  think  of  a  single  re¬ 
placement.” 

Erma  Bombeck,  in  a  letter  to  CNS, 
did  not  deny  the  accuracy  of  the 
quote.  However,  she  said  that  it  was 
taken  out  of  context. 

Ms.  Bombeck  added:  “The  para¬ 
graph  preceding  the  quote  refers  to 
visible  figures  (including  myself)  who 
carried  the  banner  of  the  ERA:  Betty 
Ford,  Rosalynn  Carter,  Lady  Bird 
Johnson,  to  name  a  few  of  its  propo¬ 
nents.  It  noted  that  the  only  dissident 
voice  we  ever  heard  was  that  of  Phyl¬ 
lis  Schlafly.  Where  were  the  voices  of 
her  constituents?” 

Charles  Ohl 
(OhI  is  editor/general  manager  of  Co- 


Beverly  Byrd  Davis  I  pley  News  Service.) 


AG>lumn  for  Life  by  Leo  F.  Buscaglia,  Ph.D. 


“Huggable — and  hot!” 

—  Felicia  Lee,  USA  Today 

Transmitted  via  UPl  DataNews  or  AP  DataFeatures  or  by  mail. 
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Why  minority  students  shun  journaiism 


ITMAKES 

DQLLARS&mE 

^^The  mighty  “Tenn-Tom”  (Tennessee-Tombigbee)  \Met- 
way  is  the  iargest  civii  project  ever  undertaken  by  U.S.  Army 
Corps  of  Engineers. 

Raw  Materiais  wili  be  brought  down  the  “Tenn-Tom”  at  a 
savings  of  miilions  of  doilars  each  year  as  compared  to  the 
struggie  against  the  fuei  “gobbiing”  currents  of  the  Missis¬ 
sippi  River. 

WHERE  DOES 
ITALLENDUP? 

Mobile,  Alabama;  the  big  “little”  city  in 
the  perfect  central  location  for  the  rich  water 
trade  routes  to  the  world. 

There  has  been  projected  as  much  as  a 
four  billion  dollar  new  business  investment 
along  the  route  over  the  next  15  years  and  the 
creation  of  135,000  jobs. 

THE  MOBILE  PRESS  REGISTER  can  and 
will  bring  advertising  messages  to  this  bur¬ 
geoning  economic  “boom”  region. 
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Doing  business  honorabiy? 

Each  year  many  newspapers  publish  portions  of  the  federal  budget 
before  its  release  date,  but  this  year  the  whole  system  collapsed 


By  James  E.  Roper 

Leading  news  organizations  want 
to  change  the  way  the  White  House 
publishes  the  annual  federal  budget. 

Traditionally,  the  government  has 
distributed  the  multivolume  budget 
material  on  a  Saturday  morning, 
embargoed  for  publication  until  the 
following  Monday  at  noon,  or,  this 
year,  at  1:30  p.m. 

In  recent  years,  however,  much  of 
the  material  has  crept  into  print  before 
the  release  time  and  this  year  the 
whole  system  collapsed.  Major  news¬ 
papers  presented  their  budget  pack¬ 
ages  on  Sunday  or  Monday  morning. 


Managing  editor  Ron 
Cohen  of  United  Press 
internationai  said  it  was 
“siiiy”  to  try  to  hoid 
budget  figures  during  an 
embargo  period  of  two 
and  one-haif  days. 


The  situation  convinced  many 
news  executives  that  use  of  a  lengthy 
embargo  period  was  no  longer  prac¬ 
tical.  Some  said  the  government 
should  make  the  budget  available  to 
the  press  for  immediate  release. 
Others  suggested  the  government 
could  put  out  the  material  in  early 
morning,  for  release  that  evening, 
thus  leaving  little  time  for  embargo¬ 
breaking. 

“Everyone  would  have  an  easier 
time  if  the  government  put  the  books 
on  a  table  some  morning  and  said  'go 
to  it’,”  commented  Charles  J.  Lewis, 
Washington  bureau  chief  for  the 
Associated  Press.  “We’d  feel  very 
comfortable  if  we  got  the  books  at  10 
a.m.  for  immediate  release.  I  hope  a 
year  from  now  I  can  read  in  Editor  & 
Publisher  that  such  a  new  system 
works.” 


Managing  editor  Ron  Cohen  of 
United  Press  International  said  it  was 
“silly”  to  try  to  hold  budget  figures 
during  an  embargo  period  of  two  and 
one-half  days. 

“There’s  no  way  you  can  put  your 
finger  in  the  dike,”  he  said.  He  also 
favors  distribution  of  the  budget 
books  for  immediate  use. 

Others  favoring  immediate  release 
or  —  at  most  —  an  embargo  period  of 
eight  hours  or  so  include  Bill  Kovach, 
Washington  bureau  chief  for  the  New 
York  Times',  Al  Hunt,  Washington 
bureau  chief  for  the  Wall  Street 
Journal;  Norman  C.  Miller,  national 
editor  of  the  Los  Angeles  Times  and 
his  Washington  news  editor,  Richard 
Cooper;  David  Wiessler,  Washington 
bureau  manager  for  UPI;  Bob  Fichen- 
berg,  editor  of  the  Newhouse  News 
Service;  Brian  Gallagher,  managing 
editor  of  the  Gannett  News  Service; 
and  Carl  Leubsdorf,  Washington 
bureau  manager  for  the  Dallas  Morn¬ 
ing  News. 

Several  have  made  their  views 
known  to  the  White  House  and  its 
Offce  of  Management  and  Budget, 
and  others  will  do  so  before  the  next 
budget  time  arrives.  Still,  some  will 
regret  seeing  the  old  system  go. 

The  practice  of  specifying  a  lengthy 
embargo  time  is  intended  to  help  the 
press  examine  the  massive  budget 


‘They  ought  to  get 
together  to  decide  if 
they’re  going  to  do 
business  honorabiy.” 


books  carefully,  prepare  accurate 
stories  and  transmit  them  over  a 
period  of  many  hours  or  days  without 
swamping  editors  at  individual 
papers. 

One  root  of  the  confusion  in  recent. 


years  has  been  that  many  members  of 
Congress  and  their  staffs  have  re¬ 
ceived  the  embargoed  material  at 
about  the  same  time  the  press  does,  or 
even  earlier — and  the  congressmen 
and  their  staffers  have  felt  free  to  pass 
along  the  news  promptly  to  reporters 
whom  they  knew. 

Situations  arose  in  which  one  re¬ 
porter  for  a  news  outlet  had  the  mate¬ 
rial  embargoed  by  the  White  House, 
while  another  reporter  for  the  same 
news  outlet  had  the  material  from 
Capitol  Hill  without  embargo.  To 
ease  this  dilemma,  the  Los  Angeles 
Times’  Miller  used  two  sets  of  report¬ 
ers — one  embargoed;  the  other,  not. 


“But  after  three  straight 
years  of  broken 
embargoes,  it  seems 
dear  that  a  iengthy 
embargo  time  is  not 
going  to  work,”  Miiier 
said. 


“But  after  three  straight  years  of 
broken  embargoes,  it  seems  clear  that 
a  lengthy  embargo  time  is  not  going  to 
work,”  Miller  said.  “Congressmen 
give  reporters  ersatz  scoops  and  the 
whole  thing  becomes  a  charade.  We 
were  getting  reaction  stories  before 
the  basic  material  was  supposed  to  be 
used.” 

The  New  York  Times’  Kovach 
complains  that  the  administration 
uses  the  embargo  period  to  reporters 
its  own  summary  of  the  budget  and 
places  its  spokesman  on  television 
interview  programs  to  discuss  the 
data,  thus  generating  its  own  version 
of  the  story. 

“It  doesn’t  matter  what  administra¬ 
tion  is  in  —  the  Carter  administration 
did  the  same  thing,”  Kovach  adds. 

(Continued  on  page  15) 


Winter  Sunday  of  madness 

Another  Super  Bowl  has  come  and  gone  — 
and  the  press  was  once  again  there  to  cover  it 


By  James  Haughton 

Don  Shula,  coach  of  the  Miami  Dol¬ 
phins,  remembers  when  he  was  pre¬ 
paring  his  Baltimore  Colts  for  Super 
Bowl  III  in  Miami  against  the  New 
York  Jets  and  Joe  Namath.  That  game 
was  played  January  12,  l%9. 

“After  practice  at  St.  Andrew’s, 
we’d  go  back  to  the  hotel  (Gault 
Ocean  Mile,  Fort  Lauderdale)  and  sit 
in  the  coffee  shop  and  talk  with  a  few 
media  people,’’  he  reflected. 

On  the  Friday  before'  Super  Bowl 
XIX,  Shula  met  more  than  800  news 
people  and  a  dozen  cameras  filmed  his 
one-hour  press  conference  that  began 
at  9  A.M  .  An  hour  later,  49ers  coach 
Bill  Walsh  met  the  media  for  another 
60-plus  minutes. 


Jim  Heffernan,  NFL 
public  relations  director, 
said  his  office  issued  a 
record  2,960  game 
credentials. 


At  noon.  National  Football  Com¬ 
missioner  Pete  Rozelle  held  his 
annual  State  of  the  League  news  con¬ 
ference  before  another  large  crowd. 
Rozelle  again  demonstrated  that  he’s 
a  close  competitor  to  the  man  in  the 
Oval  Office  in  being  a  good  communi¬ 
cator. 

The  Super  Bowl  is  now  America’s 
biggest  and  best  covered  sports 
event.  Jim  Heffernan,  NFL  public  re¬ 
lations  director,  said  his  office  issued 
a  record  2,960  game  credentials. 

America’s  annual  winter  Sunday  of 
madness  is  now  a  worldwide  news 
event  that  draws  reporters  from 
throughout  the  globe  and  is  seen  live 
on  tv  in  almost  a  dozen  countries. 
Several  dozen  more  watch  it  on  a  one- 
day  delay  basis. 

Channel  4  in  London,  for  example, 
began  its  coverage  at  1 1 : 15  p.m  .  Sun¬ 
day  and  estimated  an  audience  of 
more  than  six  million.  The  station  also 
runs  a  Friday  night  weekly  roundup  of 
NFL  games.  Fourteen  Mexican  jour¬ 
nalists  attended  the  game,  and  a  Mex¬ 
ico  City  firm  that  publishes  that  coun¬ 
try’s  version  of  TV  Guide  magazine. 


also  produced  a  Spanish  “Super 
Bowl’’  magazine  in  full  color. 

Heffernan  said  the  past  two  years 
the  league  has  reduced  the  number  of 
seats  available  to  the  general  public 
(at  $60  each)  to  provide  more  space 
for  the  news  contingent. 

“We  had  to.  Interest  has  gone  up, 
but  with  the  state  of  the  art  of  tv,  it’s 
absolutely  amazing.  1  had  to  turn 
down  300  requests,  some  national. 
We  took  care  of  a  lot  of  Northern 
California.  We  try  to  take  care  of  ev¬ 
erybody,  but  it’s  impossible.  We  try 
to  take  care  of  the  majors  very  well 
and  those  who  cover  the  NFL  particu¬ 
larly,’’  he  said. 

Even  before  going  to  Stanford,  30- 
plus  miles  down  the  road  in  Palo  Alto, 
reporters  were  briefed  on  what  to  ex¬ 
pect.  A  map  of  the  Stanford  area  was 
on  each  seat  at  the  press  session  and 
Heffernan  explained  the  facilities 
available. 

The  league  poured  several  million 
dollars  into  improving  Stanford  Sta¬ 
dium,  including  major  renovation  and 
expansion  of  the  press  box.  The  four- 
level  box  (photographers  on  roof)  was 
flanked  by  two  large  auxiliary  boxes 
able  to  handle  about  60  reporters  in 
each  area.  An  overflow  area  filled 
several  rows  below. 

At  each  press  box  seat  was  a  sta¬ 
dium  cushion  supplied  by  Apple 
Computers,  plus  a  game  program, 
clipboard,  flipcard  and  a  blue  and 
white  canvas  bag  with  a  light  lunch. 
TV  monitors  were  scattered  through¬ 
out  the  press  box. 

Monitors  were  also  placed  in  the 
downstairs  interview  areas  where  re¬ 
porters  who  left  the  press  box  at  the 
seven-minute  mark  could  watch  the 
final  moments  of  the  game  before  the 
interviews  began.  Separate  interview 
sections  had  been  established. 

The  league  supplied  chartered 
buses  that  left  from  the  Hyatt  Regen¬ 
cy  press  headquarters,  one  of  three 
hotels  housing  news  media.  They 
were  available  until  the  last  writer  and 
photographer  finished. 

A  number  of  news  people  returned 
to  an  excellent  buffet  dinner  at  the 
Hyatt  Regency,  but  some  reporters 
were  so  tired  after  the  long  day  they 
nibbled  at  their  food  and  headed  for 
bed. 


The  AP,  UPl,  New  York  Times, 
San  Francisco  Chronide  and  Ex¬ 
aminer,  USA  Today,  San  Jose  Mer¬ 
cury  News,  Miami  Herald  and  Miami 
News  had  separate  booths  in  the 
pressroom.  Writing  facilities  for  more 
than  50  reporters  were  also  available. 

One  thing  was  clear  in  reading  the 
press  box  faces.  They  are  changing, 
and  a  much  younger  group  of  report¬ 
ers  is  now  covering  the  event.  You’ll 
also  see  an  increasing  number  of 
women  reporters  and  more  black 
male  sportswriters. 

Murray  Olderman,  NEA  sports 
editor  who  has  covered  all  but  the  first 
game  in  Los  Angeles,  has  seen  the 
changes.  “When  Pete  Rozelle  held  a 
press  conference,  you  could  walk  up 
and  talk  with  him.  Now  it’s  like  trying 
to  get  to  see  the  President.  The  media 


Heffernan  said  the  past 
two  years  the  league  has 
reduced  the  number  of 
seats  available  to  the 
general  public  (at  $60 
each)  to  provide  more 
space  for  the  news 
contingent. 


didn’t  create  it.  It  was  created  by  the 
interest  of  the  public,’’  Olderman 
said. 

For  Moe  Thayer  of  the  Ukiah 
(Calif.)  Daily  Journal,  this  was  only 
the  second  pro  football  game  he  had 
ever  covered.  Thayer  traveled  the 
hundred  miles  to  the  game  site  Sun¬ 
day  via  a  Greyhound  bus,  then  by 
train  to  Palo  Alto.  He  also  brought 
along  his  camera. 

Gene  Wojohowski,  part  of  a  contin¬ 
gent  from  the  Dallas  Morning  News, 
had  covered  an  earlier  Super  Bowl, 
but  found  the  two-hour  time  differ¬ 
ence  the  biggest  problem. 

“1  was  down  in  the  locker  room  by 
9  P.M  .  (CST)  and  stayed  there  until 
9:30,  then  wrote.  You  have  to  struc¬ 
ture  what  you  want  to  do.  You  have  to 
be  organized.  This  is  very  well  run. 
Everything  else  is  up  to  you,’’  he  said. 
The  Dallas  paper  had  three  col¬ 
umnists  covering  the  game. 
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Sports  columnist  Mark  Whicker  of 
the  Philadelphia  Daily  News  said, 
“Logistically,  it's  tougher  in  the  lock¬ 
er  room.  Tougher  interviews  because 
you  have  more  people  trying  to  talk  to 
the  same  people.”  Daily  News  sports 
editor  Mike  Rathet  headed  a  four-man 


The  league  poured 
several  million  dollars 
Into  Improving  Stanford 
Stadium,  including  major 
renovation  and  expansion 
of  the  press  box. 


coverage  crew  plus  Maria  Gallagher, 
who  covered  for  the  paper’s  city  side. 

For  Buckey  Albers,  one  of  four  rep¬ 
resentatives  of  two  Dayton  papers, 
there  was  sufficient  game  interest 
back  home  to  have  the  group  arrive 
Monday,  a  day  earlier  than  last  year. 
He  compares  it  to  interest  in  the  Indy 
500  race  and  said  readers  who  normal¬ 
ly  don’t  pay  much  attention  to  racing 
get  excited  on  race  day.  The  same 
with  the  Super  Bowl. 

Norman  Miller,  West  Coast  corres¬ 
pondent  for  the  New  York  News,  was 
part  of  the  original  group  who  covered 
the  first  game. 

“It  was  like  an  experiment.  Not  ev¬ 
ery  sports  editor  would  send  a  man 
there.  He  might  send  a  columnist.  It’s 
now  the  biggest  one-shot  sports  event 
of  the  year,”  he  explained. 

Larry  Fox,  executive  sports  editor 
of  the  New  York  News,  had  a  staff  of 
five  reporters  and  columnists,  plus  a 
photographer.  “The  game  just  caught 
the  public’s  attention.  It  helped  in 
New  York  that  the  Giants  did  well  and 
made  the  playoffs,”  Fox  said. 

Ed  Hinton  of  the  Atlanta  Constitu¬ 
tion,  working  his  second  game,  said 
he  didn’t  find  it  much  different  than 
Indianapolis. 


“It’s  a  lot  better  organized.  The  In¬ 
dianapolis  500  press  operation  would 
probably  collapse  with  this  crowd, 
and  the  Derby  doesn’t  let  that  many 


A  number  of  news 
people  returned  to  an 
excellent  buffet  dinner  at 
the  Hyatt  Regency,  but 
some  reporters  were  so 
tired  after  the  long  day 
they  nibbled  at  their  food 
and  headed  for  bed. 


people  in.  The  other  super  media 
events  are  not  nearly  as  well  orga¬ 
nized  from  a  media  standpoint,”  he 
said. 

This  was  the  first  Super  Bowl 
assignment  for  Eric  Gilmore  of 
Lesher  Communications,  a  group  of 
dailies  serving  the  San  Francisco  Bay 
area.  His  advice  for  young  reporters 
covering  for  the  first  time:  “Get  as 
much  work  done  before  you  get  here. 


If  there’s  any  way  to  contact  people 
before  your  get  here,  do  it.  Once  you 
get  here  you’re  limited  in  the  time  you 
have  access  to  the  athletes,”  he  said. 

Gaylen  Wilkins,  a  columnist  for  the 
Fort  Worth  (Tex.)  Telegram,  was 


At  each  press  box  seat 
was  a  stadium  cushion 
supplied  by  Apple 
Computers,  plus  a  game 
program,  clipboard, 
flipcard  and  a  blue  and 
white  canvas  bag  with  a 
light  lunch. 


covering  his  eighth  Super  Bowl  and 
said  he  noted  an  increasing  number  of 
radio-tv  people  from  local  stations. 
“Six  or  seven  years  ago  you  rarely 
saw  out-of-town  radio-tv  people,”  he 
said. 

Practically  all  of  the  writers  inter¬ 
viewed  agreed  there  was  not  too  much 
interest  in  the  United  States  Football 
League  except  in  areas  with  success¬ 
ful  teams.  They  do  not  see  the  new 
league  crowding  the  Super  Bowl  off 
the  front  pages,  even  when  it  moves  to 
the  fall  in  1986. 

♦  *  * 

Because  of  space  limitations,  there 
will  be  several  hundred  less  news 
media  seats  available  for  Super  Bowl 
XX  in  New  Orleans  next  January.  Jim 
Heffernan,  National  Football  League 
public  relations  director,  said  ad¬ 
vance  notification  of  game  reserva¬ 
tions  will  be  issued  next  October.  He 
advised  all  interested  to  make  early 
reservations  because  of  limited 
space. 

“It  is  ludicrous  to  be  asking  for  Su¬ 
per  Bowl  credentials  a  couple  of 
weeks  before  the  game,”  Heffernan 
said. 


Super  Bowl  coverage:  not  as  easy  as  it  used  to  be 


Larry  Felser  still  remembers  cover¬ 
ing  those  early  Super  Bowls  when  the 
newspaper  contingent  was  small  and 
a  sportwriter’s  job  was  somewhat 
easier. 

Now  the  Buffalo  News  sports  edi¬ 
tor-columnist,  part  of  the  24  members 
of  the  “Super  Bowl  Club”  who  cov¬ 
ered  the  first  game  January  15, 1967  in 
Los  Angeles,  thinks  covering  the  con¬ 
test  today  is  like  working  a  Presiden¬ 
tial  campaign. 

“In  the  first  two  Super  Bowls,  the 
custom  was,  if  you  wanted  to  see  a 


football  player,  you'd  go  up  to  his 
room  in  the  hotel  where  he  was 
staying.  You’d  get  a  one-on-one  inter¬ 
view.  Sit  down  in  Bart  Starr’s  room 
and  kick  it  around.  1  don't  think  Dan 
Marino  has  had  a  one-on-one  inter¬ 
view  since  he’s  been  in  sixth  grade,” 
Felser  said. 

“About  the  fifth  Super  Bowl,  we’d 
go  to  the  players’  rooms  and  there 
would  be  two  or  three  of  us  and  the 
NFL  would  have  a  video  camera  and 
they’d  stand  over  your  shoulder  and 
record  the  interview.  When  you  came 


back  to  the  pressroom,  your  inter¬ 
view  was  already  on  video. 

“Guys  who  weren’t  willing  to  go 
out  and  work  could  turn  on  the  thing 
and  get  your  interview.  We  protested 
mightily.  The  funny  thing  is,  we 
would  settle  for  that  right  now,  be¬ 
cause  the  thing  is  so  big.  When  it 
started,  it  was  a  comfortable  thing,” 
Felser  explained. 

Felser,  also  a  Sporting  News  col¬ 
umnist  for  20  years,  said  in  the  early 
days  of  covering  the  old  American 
(Continued  on  page  22) 
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Latin  America  coverage  criticized 

Professor/ author  calls  U.S.  media  reports  ‘misleading^ 
condescending’;  correspondents  say  they  try  to  be  fair 


By  M.L.  Stein 

An  academic  expert  on  Latin 
America  blistered  U.S.  media  cover¬ 
age  of  that  region,  terming  it  “mis¬ 
leading,  condescending  and  patro¬ 
nizing." 

The  coverage  says  “our  institu¬ 
tions  work  and  theirs  are  hopelessly 
flawed  .  .  .■  Latin  American  countries 
are  seen  as  comic  opera,  banana  re¬ 
publics,"  complained  Dr.  Howard  J. 
Wiarda  at  a  San  Diego  conference  re¬ 
cently. 

Wiarda,  a  University  of  Mas¬ 
sachusetts  political  science  professor 
and  director  of  the  Center  for  Hemi¬ 
spheric  Studies  at  the  American  En- 
terprise  Institute  in  Washing- 
ton.D.C.,  asserted  that  “the  number 
of  reporters  who  really  know  Central 
America  can  be  counted  on  the  fingers 
of  two  hands.” 


Wiarda  blamed  what  he 
characterized  as  poor 
reporting  from  south  of 
the  border  on  the 
“cultural  baggage” 
correspondents  carry 
with  them. 


As  examples  of  what  he  termed 
slanted  or  uninformed  reporting  in  the 
“elite  press,”  Wiarda  charged  that 
the  New  York  Times  published  an  in¬ 
correct  map  of  Latin  America  in  con¬ 
nection  with  President  Reagan's  trip 
to  Mexico  and  that  the  Washington 
Post,  in  reporting  the  Falklands  con¬ 
flict,  referred  to  a  “pockmarked" 
Argentine  general. 

“Can  you  imagine  the  Post  refer¬ 
ring  to  a  British  admiral  as  the  ‘pock¬ 
marked  British  admiral?’”  Wiarda 
asked. 

He  conceded  during  a  question 
period  that  occasionally  he  reads  a 
Latin  America  story  that  meets  his 
standards,  but  added  that  “this  is  fair¬ 
ly  rare  and  when  it  happens  I  am  over¬ 
joyed  and  make  several  copies.” 

Later,  in  a  separate  panel,  Latin 
American  coverage  was  defended  by 
experienced  correspondents  in  the 
area  who  also  admitted  its  flaws. 


Wiarda  was  also  challenged  from  the 
floor  by  conference  participants. 

The  three-day  meeting  was  pre¬ 
sented  by  the  Foundation  for  Amer¬ 
ican  Communications  (FACS)  with 
the  sponsorship  of  the  Los  Angeles 
Times,  the  Tinker  Foundation,  Insti¬ 
tute  of  the  Americas  and  the 
Roosevelt  Center  for  American  Poli¬ 
cy  Studies. 

Since  its  founding  in  1976,  FACS,  a 
non-profit  institute  dedicated  to  im¬ 
proving  the  communications  process, 
has  staged  more  than  60  conferences 
on  various  aspects  of  specialized  re¬ 
porting. 

Wiarda  blamed  what  he  character¬ 
ized  as  poor  reporting  from  south  of 
the  border  on  the  “cultural  baggage” 
correspondents  carry  with  them. 

“There  is  a  cultural  bias,  which 
sometimes  takes  a  racist  form,”  he 
contended.  “They  (correspondents) 
see  Latin  America  as  retarded  with 
nothing  to  contribute.” 

The  speaker  contended  that  in¬ 
adequate  reporting  can  also  be  attri¬ 
buted  to  the  “left-of-center  bias”  of 
most  American  journalists,  and 
“American  liberal  guilt”  over  Viet¬ 
nam  and  Watergate. 

According  to  Wiarda,  American 
correspondents  cannot  interpret 
Latin  America  properly  because  of 
ethnocentrism. 

“They  tend  to  look  at  those  coun¬ 
tries  through  the  lenses  of  our  own 
society  —  our  ways  of  doing  things,” 
he  remarked.  “We  want  democracy, 
land  tenancy  and  human  rights.  These 
are  all  laudable  but  they  have  nothing 
to  do  with  Latin  America.” 

Wiarda,  author  of  several  books  on 
Latin  America  and  a  consultant  to  the 
National  Bipartisan  (Kissinger)  Com¬ 
mission  on  Central  America,  indi¬ 
cated  that  U.S.  reporters  and  Amer¬ 
ican  policymakers  are  naive  in  ex¬ 
pecting  agrarian  reform,  commumity 
development  and  civilian  over  milit¬ 
ary  rule  in  South  America. 

“These  are  all  built  on  U.S.  ideas,” 
he  explained.  He  said  journalists  and 
government  policymakers  are  “pris¬ 
oners  of  their  socialization  or  experi¬ 
ence  in  which  the  U.S.  provides  the 
model.  In  Latin  America,  they  are 
dealing  with  quite  different  alterna¬ 
tives.” 

Wiarda  asserted  the  problem  of  get¬ 


ting  informed  reporting  from  the  re¬ 
gion  is  further  plagued  by  the  recent 
infusion  of  “hundreds  of  young  jour¬ 
nalists”  with  a  superficial  under¬ 
standing  of  the  region. 

During  a  question  session,  one  con¬ 
ference  delegate  told  Wiarda  that  his 
claim  of  correspondents’  lack  of 
understanding  of  Latin  America  “is 
equaled  by  your  lack  of  understand¬ 
ing  of  the  media,”  a  point  that  was 
later  underscored  by  reporter  panel¬ 
ists. 

Former  California  Governor 
Edmund  G.  Brown  challenged  Wiar¬ 
da  on  his  assessment  of  American  atti¬ 
tudes  toward  Latin  America,  asking 
“What  does  America  stand  for  if  not 
fundamental  assumptions  about  the 
rights  of  man? 

“Perhaps  it’s  unfair  to 
refer  to  U.S.-backed 
rebels  and  leftist 
Sandinistas,  but  it’s  a  way 
to  bring  the  reader  into 
the  story  right  away,” 
Vasquez  noted. 

“We  have  to  expand  our  way  of 
life.  The  very  essence  of  America  is 
an  experiment,”  Brown  went  on. 

Sitting  on  a  panel, “The  Press  in 
Central  America:  Coverage  and  Sur¬ 
vival,”  Pedro  Joaquin  Chamorro, 
self-exiled  publisher  of  La  Prensa  in 
Nicaragua,  supported  some  of  Wiar¬ 
da’ s  complaints  about  American  re¬ 
porting,  particularly  from  his  own 
country. 

He  described  media  reporting  there 
as  “one-sided,”  alleging  that  the  pro¬ 
nouncements  of  Sandinista  leader 
Daniel  Ortega  are  given  “wide-range 
coverage”  compared  to  those  of  gov¬ 
ernment  opponents. 

“Instead  of  reporting  for  the  15th 
time  Ortega’s  predicted  invasion  of 
Nicaragua  by  the  United  States,”  the 
media  should  ask  questions  about  the 
makeup  of  the  so-called  “contras”  in 
that  nation,  Chamorro  grumbled. 

He  claimed  American  journalists 
accept  the  Sandinista-coined  term 
contra  and  fail  to  inform  readers  and 
viewers  that  the  opposition  to  the  rul- 
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Panelists  at  the  FACS  meeting  which  discussed  press  coverage  in  Latin  America 
included  (from  left)  Juan  Vasquez,  Los  Angeles  Times;  Robin  Lloyd,  NBC  News,- 
Doug  Ramsey,  FACS;  and  Pedro  Joaquin  Chamorro,  La  Prensa. 


ing  Sandinistas  represents  a  wide 
spectrum,  including  former  Sandi¬ 
nistas. 

“Why  not  call  them  insurgents  or 
rebels?”  he  asked.  “Why  not  call  it  a 
civil  war,  which  it  is?  The  Sandinistas 
have  imposed  their  terminology  on 
the  media.  The  real  contras  are  the 
Sandinistas.  They  are  contra  demo¬ 
cracy  and  contra  free  press.” 

The  publisher,  who  left  Nicaragua 
because  of  government  censorship  of 
his  paper,  the  only  remaining  opposi¬ 
tion  medium  at  the  time,  said  U.S. 
reporters  there  are  “locked  up  in  a 
propaganda  machine”  and  are  not 
covering  such  events  as  a  mothers’ 
movement  against  forced  army  con¬ 
scription  and  a  religious  rally  by 
200,000  people  opposed  to  the  Sandi¬ 
nistas. 

“The  social  discontent  in  Nicara¬ 
gua  is  not  covered  in  the  way  Ortega  is 
covered,”  Chamorro  declared. 


Both  Lloyd  and 
Vasquez  recalled  that 
death  threats  have  forced 
some  correspondents  to 
leave  Central  American 
countries. 


A  defense  of  Latin  American  media 
coverage  fell  to  panelists  Juan  Vas¬ 
quez,  Mexico  bureau  chief  for  the  Los 
Angeles  Times,  and  Robin  Lloyd, 
NBC  News  State  Department  corres¬ 
pondent  and  the  network’s  former 
senior  Latin  American  correspon¬ 
dent. 


Vasquez  said  most  U.S.  journalists 
in  Latin  America  maintain  high  stan¬ 
dards  of  fairness,  objectivity  and 
truth,  despite  the  danger  and  risks 
they  run. 

He  conceded  that  American  corres¬ 
pondents  carry  “cultural  baggage”  to 
the  area,  but  he  advised  all  journalists 
there  to  “avoid  bias  at  all  costs.” 

Even  though  the  American  idea  of 
objectivity  in  the  news  is  not  part  of 
Latin  America’s  media,  people  there, 
nevertheless,  expect  to  see  it  in  Amer¬ 
ican  media. 

Referring  to  Chamorro’s  com¬ 
ments,  Vasquez  explained  that  re¬ 
porters  often  must  use  “shorthand” 
terms  like  “U.S. -backed  rebels”  be¬ 
cause  Americans  are  confused  about 
the  situation  there. 

“Perhaps  it’s  unfair  to  refer  to 
U.S. -backed  rebels  and  leftist  Sandi¬ 
nistas,  but  it’s  a  way  to  bring  the  read¬ 
er  into  the  story  right  away,”  Vas¬ 
quez  noted.  “I  see  no  way  to  avoid  it. 
There  is  no  point  in  writing  a  story  if 
it’s  not  read.  When  you  talk  to  an 
American  audience  you  have  to  use 
terms  they  understand.  That  means 
sometimes  playing  to  their  cultural 
biases.” 

Lloyd  observed  that  a  number  of 
American  reporters  are  sympathetic 
to  the  Sandinistas  but  said,  “there  has 
been  a  lot  of  growing  in  Nicaragua 
among  reporters  about  what  the  re¬ 
volution  really  is.  The  Sandinistas 
were  perceived  in  the  beginning  as  the 
darlings  of  the  world  who  were  bring¬ 
ing  a  new  type  of  social  revolution. 

“What  has  evolved  in  five  years  is  a 
great  deal  of  cynicism  in  the  United 
States  and  Europe  and  some  of  that 
has  trickled  over  to  a  lot  of  reporters. 


but  not  all  by  any  means.” 

According  to  Lloyd  the  biggest 
challenge  facing  American  corres¬ 
pondents  in  Latin  America  is  the 
sharp  political  polarization  of  the  re¬ 
gion.  He  conceded  part  of  “Chamor¬ 
ro’s  argument  by  saying  that  many 
reporters  who  arrive  in  the  area  with  a 
bias  are  prey  to  propaganda. 

“It’s  easy  to  become  victims  of  one 
of  the  extremes  you  are  talking  to,” 
Lloyd  continued.  “The  American  re¬ 
porter  gets  dragged  into  Central 
American  conflicts.  He  finds  himself 
not  necessarily  a  player,  but  not  the 
observer  he  wants  to  be.” 

The  broadcaster  said  journalists 
should  “avoid  at  all  costs”  being 
labeled  right-  or  left-wing  despite  the 
pressures  exerted  by  extremist 
groups. 

“The  polarization  is  so  extreme 
that  the  participants  cannot  afford  to 
let  a  force  as  important  as  American 
media  reporters  act  merely  as  observ¬ 
ers.  So  there  is  always  pushing  or 
attempts  at  intimidation  by  one  side  or 
the  other,”  Lloyd  stated. 

Both  Lloyd  and  Vasquez  recalled 
that  death  threats  have  forced  some 
correspondents  to  leave  Central 
American  countries. 


“Instead  of  reporting 
for  the  15th  time  Ortega’s 
predicted  invasion  of 
Nicaragua  by  the  United 
States”  the  media  should 
ask  questions  about  the 
makeup  of  the  so-cailed 
“contras”  in  that  nation, 
Chamorro  grumbled. 


One  participant,  Oscar  Reyes-C,  El 
Salvador’s  Secretary  of  Information, 
called  for  U.S.  help  in  establishing  a 
democracy  in  his  country,  adding  that 
a  free  press  will  play  a  key  role  in 
establishing  an  atmosphere  “free  of 
intimidation  from  the  fanatics  of  the 
right  or  those  of  the  left.” 

The  FACS  conference  drew  more 
than  60  newspaper  and  other  media 
observers  and  participants  from 
around  the  country. 

DowPhone  deal 

Dow  Jones  &  Co.  and  Satellite 
Business  Systems  have  reached  an 
agreement  for  the  marketing  national¬ 
ly  by  SBS  of  DowPhone,  an  audiotex 
service  providing  stock  quotes  and 
news  on  6,500  companies. 

Under  the  agreement,  DowPhone 
will  become  available  to  SBS  Skyline 
Long  Distance  customers. 
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Gannett  on  the  march 

Company  plans  an  aggressive  '85,  according  to  chairman  Neuharth 


By  Andrew  Radolf 

Today  Iowa.  Tomorrow  the  world? 

Having  just  “bought  the  state  of. 
Iowa  and  a  considerable  chunk  of 
Tennessee,”  as  chairman  Allen  H. 
Neuharth  put  it,  Gannett  Co.  is  on  the 
march. 

In  a  recent  meeting  with  stock 
analysts  in  New  York,  company  ex¬ 
ecutives  outlined  Gannett's  aggres¬ 
sive  acquisition  plans  for  the  coming 
year.  Those  plans  include  buying 
more  television  stations;  more  news¬ 
papers,  especially  regional  dailies; 
possibly  a  sports  franchise  — 
Neuharth  said  the  company  had  con¬ 
sidered  buying  the  Baltimore 
Orioles — and  maybe  even  another 
major  media  company. 

Neuharth  said  Gannett  will  be  pur¬ 
suing  its  strategy  of  acquiring  more 
regional  newspapers  in  1985  and  is 
“eyeing”  more  broadcast  properties 
as  well  in  an  effort  to  “broaden  our 
media  mix.” 


Neuharth  said  the 
company  had  considered 
buying  the  Baltimore 
Orioies 


Vice  chairman  Douglas  McCorkin- 
dale  said  that  with  a  market  value  over 
$4  billion  and  only  $189  million  in 
long-term  debt,  Gannett  has  the  finan¬ 
cial  capacity  to  acquire  a  company  as 
large  as  CBS  or  ABC.  He  denied  any 
such  plans,  however. 

McCorkindale  was  also  quoted  in 
the  Gannetteer,  the  company’s  in- 
house  magazine,  as  saying  “There  are 
currently  more  than  10  newspapers 
for  sale  in  the  U.S.,  and  Gannett  will 
be  bidding  on  most  of  them.” 

Neuharth  also  discussed  Gannett’s 
recent  agreement  to  purchase  the  Des 
Moines  Register,  Jackson  (Tenn.) 
Sun  and  two  weeklies  from  the  Des 
Moines  Register  and  Tribune  Co. 

The  announced  $200  million  price 
tag  comes  to  about  two-and-a-half 
times  the  combined  annual  revenues 
of  the  four  properties,  he  said. 

Neuharth  also  tried  to  lay  to  rest 
any  rumors  that  Gannett  would  seek 


cost  savings  in  Des  Moines  through 
editorial  cutbacks. 

There  are  “considerable  opportu¬ 
nities”  for  cost  reductions  in  the  Reg¬ 
ister’s  production  department,  he 
said,  but  the  news  costs  were,  in  fact, 
below  Gannett  company  averages. 
Neuharth  said  the  Register’s  news¬ 
room  costs  came  to  12.6%  of  total 
operating  expenses,  compared  to  a 
12.9%  average  for  Gannett  news¬ 
papers. 

Neuharth  also  called  “a  bunch  of 
baloney”  recent  reports  that  the  Des 
Moines  Register  needs  from  $30  mil¬ 
lion  to  $50  million  in  capital  expendi¬ 
tures. 


‘There  are  currently 
more  than  10  newspapers 
for  saie  in  the  U.S.,  and 
Gannett  wiii  be  bidding 
on  most  of  them.” 


“There’s  no  need  for  any  signifi¬ 
cant  capital  investment  in  the  near 
term,”  he  said. 

Gannett  plans  to  finance  its  acquisi¬ 
tion  of  the  Register  and  other  news¬ 
papers  by  issuing  commercial  paper, 
said  McCorkindale.  He  believed  the 
company  could  pay  that  debt  off  in 
about  a  year. 

The  Gannett  executives  also  indi¬ 
cated  they  plan  to  raise  the  Register’s 
250  newsstand  price  by  a  dime  to  350. 

“Raising  newsstand  prices  also 
gives  more  potential  on  the  home  de- 

Meet  the  average 
Gannett  employee 

The  average  Gannett  employee  is 
38,  has  worked  eight  years  for  the 
company  and  makes  $22,000  a  year, 
according  to  the  company's  in-house 
magazine,  the  Gannetteer. 

Gannett's  26,000  employees  have 
entered  the  “middle  ageing”  group, 
the  magazine  said. 

Nine  percent  of  Gannett's  mana¬ 
gers  are  minorities,  up  from  4%  five 
years  ago;  1 1 .5%  of  Gannett's  profes¬ 
sional  are  minorities,  up  from  6%  five 
years  ago,  the  magazine  said. 


livery  side,”  said  president  John  Cur¬ 
ley.  “We  price  newspapers  at  what 
they’re  worth.” 

Curley  also  indicated  the  company 
will  raise  the  statewide  Sunday  home 
delivery  price  from  800  to  $1,  which 
will  match  the  Sunday  newsstand 
price. 

Neuharth  added  that  Gannett  aver¬ 
ages  80%  retention  of  subscribers 
from  home  delivery  increases  and 
said  raising  the  Register’s  home  deliv¬ 
ery  price  by  200  would  add  $3  million 
to  annual  operating  revenues. 

This  will  also  be  the  year  USA  To¬ 
day’s  circulation  blows  right  past  the 
(New  York)  Daily  News,”  said  pub¬ 
lisher  Kathy  Black.  USA  Today,  ex¬ 
cluding  bulk  sales,  has  daily  circula¬ 
tion  of  about  1.26  million.  The  Daily 
News’  daily  circulation  is  about  1.35 
million. 

To  help  it  reach  that  goal,  Gannett 
is  opening  up  new  print  sites  for  USA 
Today  including  facilities  in  Nash¬ 
ville;  Batavia,  N.Y.;  Cocoa,  Fla.;  and 


Vice  chairman  Dougias 
McCorkindaie  said  that 
with  a  market  vaiue  over 
$4  biiiion  and  oniy  $189 
miiiion  in  iong-term  debt, 
Gannett  has  the  financiai 
capacity  to  acquire  a 
company  as  iarge  as  CBS 
or  ABC. 


Miami.  The  Miami  site  will  be  Gan¬ 
nett’s  second  “free-standing  offset” 
plant,  with  the  first  in  Phoenix, 
Neuharth  said. 

This  month,  USA  Today  will  also 
inaugurate  its  “Classified  Across  the 
USA”  advertising  section,  which 
grew  out  of  the  newspaper’s  success 
with  display  classifieds. 

Neuharth  said  USA  Today’s  losses 
were  down  while  revenues  were  up, 
but  he  cautioned  that  the  company  is 
still  not  ready  to  call  the  daily  a  suc¬ 
cess  or  make  any  firm  predictions  for 
a  break-even  point. 

“We  could  still  screw  this  up,”  he 
said,  “but  we  don’t  think  we  will.” 
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Cartoonist  fired  for  “misusing”  newspaper 

Put  his  estranged  wife’s  phone  number  in  a  cartoon 


An  editorial  cartoonist  for  the  Phil¬ 
adelphia  Daily  News  was  terminated 
because  he  put  his  estranged  wife’s 
telephone  number  in  one  of  his  car¬ 
toons. 

Editor  Zachary  Stalberg  said  car¬ 
toonist  Rob  Lawlor  was  terminated, 
effective  February  6,  because  “he 
misused  the  pages  of  the  newspaper  in 
a  very  deliberate  way  for  a  personal 
reason.” 

The  cartoon,  which  ran  December 
24,  showed  a  starving  Ethiopian  child 
reaching  his  hand  through  the  bars  of 
the  universal  price  code. 

“I  believe  it  was  supposed  to  be 
some  comment  on  commercialism  in 
a  starving  world,  but  1  thought  it  was  a 
very  obtuse  cartoon,”  Stalberg  said. 

The  problem,  he  continued,  was 
that  the  numbers  at  the  bottom  to  de- 


ignate  the  price  code  “were  actually 
his  wife’s  area  code  and  phone  num¬ 
ber,”  Stalberg  said. 

Stalberg  said  he  learned  about  the 


The  Guild  argued  that 
Lawlor  was  guilty  only  of 
poor  judgment  and 
claimed  his  punishment 
did  not  fit  the  crime. 


phone  number  being  in  the  cartoon  on 
January  7  when  he  received  a  letter 
from  the  wife’s  lawyer. 

Lawlor,  after  holding  discussions 
with  Stalberg  and  Guild  representa¬ 
tives,  rejected  a  resignation  arrange¬ 
ment  that  would  have  included  extra 


severance  and  a  favorable  reference, 
the  editor  said. 

After  that  rejection,  Stalberg  said 
he  had  no  choice  but  to  notify  Lawlor 
on  January  22  that  he  would  be  ter¬ 
minated  in  two  weeks. 

“There’s  no  progressive  disci¬ 
pline”  under  the  Guild  contract,  he 
said.  “I  couldn’t  suspend  him  without 
pay  or  reclassify  him  as  an  artist.  The 
choices  were  reprimand  or  execu¬ 
tion.” 

The  Guild  argued  that  Lawlor  was 
guilty  only  of  poor  judgment  and 
claimed  his  punishment  did  not  ftt  the 
crime.  The  union  organized  on  Febru¬ 
ary  6,  the  day  the  termination  took 
effect,  an  informational  picket  line 
calling  for  Lawlor’ s  reinstatement. 

Stalberg  said  the  termination  is 
final. 


Southern  publisher  to  assist  in  CBS  takeover  bid 


A  Southern  newspaper  publisher 
has  become  the  point  man  in  a  con¬ 
servative  group’s  efforts  to  take  over 
CBS  Inc. 

Hoover  Adams,  publisher  of  the 
8,700-circulation  Dunn  (N.C.)  Daily 
Record,  disclosed  in  a  filing  (Feb.  1 1) 
with  the  Securities  and  Exchange 
Commission  that  he  might  solicit  CBS 
shareholders  on  behalf  of  Fairness  in 
Media. 

The  politically  conservative  group, 
co-founded  by  North  Carolina  Re¬ 


publican  Sen.  Jesse  Helms,  has  asked 
like-minded  individuals  to  buy  up 
CBS  in  order  to  gain  the  broadcast 
firm  and  end  the  “liberal  bias  in  its 
news  coverage  of  political  events, 
personages  and  views.” 

CBS  has  denied  the  charge,  but  has 
generally  declined  comment  on  the 
takeover  effort. 

Adams,  64,  has  asked  CBS  for  a  list 
of  its  shareholders,  which  could  also 
be  a  first  step  toward  seeking  election 


to  its  board  of  directors. 

In  his  filing,  Adams  said  he  owns  1 1 
shares,  which  he  bought  in  1971,  and 
his  son,  Bart,  owns  20.  CBS  has  29.7 
million  shares  outstanding. 

An  outspoken  conservative  and 
supporter  of  Helms  in  the  senator’s 
recent  reelection  campaign,  Adams 
said,  “I  haven’t  liked  (CBS  Evening 
News  anchorman)  Dan  Rather  since 
he  was  publicly  rude  to  President 
Nixon.” 


Wyoming  weekly  mysteriously  sells  out 


Newsstand  sales  of  the  Jackson 
Hole  (Wyo.)  News,  a  6,000- 
circulation  weekly,  mysteriously 
soared  on  Feb.  7. 

The  tabloid  hit  the  stands  around 
8:30  A.M.  —  and  by  1 1  a.m.  ,  the  2,000 
copies  were  sold  out. 

Owner  and  publisher  Michael  Sel- 
lett  said  the  unusually  quick  sales 
were  likely  linked  to  a  front  page  story 
about  the  drug  arrests  of  three  Jack- 
son  Hole  residents.  The  three  were 
charged  with  posession  of  1,100 
pounds  of  marijuana. 

“We  had  had  several  telephone 
calls  the  preceding  evening  asking 
that  we  not  print  names  of  people  in¬ 
volved  in  a  major  drug  bust,”  Sellett 
said.  “We  certainly  have  not  been 
able  to  determine  .  .  .  that  it  led  to  the 
purchase  of  the  papers,  but  it  appears 
there  was  some  relationship.” 

The  mass  buy-up  —  which  would 


have  cost  $500  —  did  not  stop  dis¬ 
tribution  of  the  tabloid,  however. 


About  5,000  copies  are  delivered  to  newsstand  sales. 


Sellett  said  he  also  printed  up 
another  2,000  copies  for  Jackson 


subscribers  or  sold  at  out-of-town 
newsstands. 


“We  thought  we  had  an  obligation 
to  do  it,”  Sellett  said. 


Leveraged  buyout  of  Multimedia  opposed 


A  minority  shareholder  in  Mul¬ 
timedia  Inc.  has  filed  a  lawsuit  chal¬ 
lenging  management’s*  proposal  to 
make  the  company  private  in  a  lever¬ 
aged  buyout  for  $825  million. 

Bruce  Doniger,  a  partner  of  Gilbert, 
Doniger  &  Co.,  a  New  York  broker- 
dealer,  said  he  was  suing  because  he 
believed  the  buyout  offer,  which 
works  out  to  $49.50  a  share,  is  about 
$15  a  share  too  low. 

Doniger  holds  about  2,000  Mul¬ 
timedia  shares. 

The  Wall  Street  Journal  reported 
that  investment  bankers  are  “looking 


hard’  ’  for  companies  willing  to  make  a 
competing  bid  for  Multimedia. 
Whether  or  not  such  a  bid  is  made,  the 
bankers  said,  will  depend  on  how 
solidly  members  of  the  Peace,  Jolley 
and  Sisk  founding  families  stand  be¬ 
hind  management’s  buyout  offer. 

The  founding  family  members,  who 
own  jointly  about  40%  of  the  stock, 
will  still  retain  their  ownership  in  Mul¬ 
timedia  under  the  current  buyout 
offer. 

Doniger’s  suit  could  also  force  the 
buyout  group  to  raise  their  bid  for  the 
company,  the  Journal  noted. 
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The  shift  from  evening  to  morning  continues 

Total  U.S.  dally  newspaper  circulation  showed  slight  hike  in  ’84 


More  U.S.  dailies  shifted  from  Evening  dailies  dropped  in  number  in  1983  to  770  last  year.  Average  paid 

evening  to  morning  publication  in  to  1,236,  from  1,266.  Total  circulation  circulation  increased  by  1,349,094  to 

1984,  while  the  number  of  all-day  of  evening  dailies  dropped  1,158,671  57,654,795. 

newspapers  decreased.  to  24,618,484.  Overall,  total  daily  newspaper 

Morning  dailies  increased  in  num-  The  small  number  of  all-day  dailies  average  paid  circulation  in  the  United 

ber  to  452  last  year,  up  from  432  in  declined  even  further  in  1984,  drop-  States  remained  stable,  the  Audit 

1983,  according  to  a  study  by  the  Au-  ping  from  29  to  24.  They  accounted  Bureau  reported.  The  Schaumburg, 

dit  Bureau  of  Circulations.  Average  for  a  total  average  paid  circulation  of  Ill.-based  firm  said  total  circulation 

paid  circulation  of  morning  dailies  5,892,250,  down  502,637  from  1983.  amounted  to  63,166,921,  an  increase 

grew  1,679,560  to  32,656,187,  the  Au-  Sunday  newspapers  continued  to  of  18,252  copies  daily  —  slightly 

dit  Bureau  said.  grow,  however,  increasing  from  758  ahead  of  1983’s  record  year. 

Despite  the  loss  of  five  dailies: 

Canadian  daily  newspaper  circulation  was  stable  in  ’84 

Despite  the  loss  offive  dailies,  total  ber  from  89  to  86.  Total  circulation  Bureau  reported.  Two  Sunday  news- 

Canadian  daily  average  paid  circula-  was  down  more  than  50,000  from  papers  made  an  appearance  in  1984, 

tion  remained  stable  last  year,  the  Au-  1983,  to  2,359,059.  bringing  the  total  to  15.  Sunday  has 

dit  Bureau  of  Circulation  reported.  One  all-day  newspaper  folded  last  traditionally  been  an  off-day  for  most 

Total  1984  daily  average  paid  cir-  year.  Total  circulation  of  the  three  re-  Canadian  newspapers,  which  print 

culation  was  5,279,706,  just  6,000  be-  maining  all-day  publications  was  their  biggest  editions  on  Saturday, 

low  the  average  for  1983,  the  Audit  763,962,  up  about  5,000  from  1983.  Total  Sunday  average  paid  circula- 
Bureau  said.  Sunday  newspapers  grew  even  as  tion  increased  more  than  400,000  over 

That  figure  remained  stable  despite  Canadian  dailies  shrank,  the  Audit  1983,  to  2,470,625. 

the  decrease  in  dailies  from  117  to  112. 

One  morning  daily  folded  in  1984,  Murdoch  paper  drops  Wingo  game 

bringing  the  total  to  23  with  average  w  w 

daily  paid  circulation  totalling  The  Chicago  Sun-Times  has  drop- 
2,156,685,  about  37,000  ahead  of  ped  Wingo,  the  promotional  game 
1983.  that  has  come  to  be  associated  with 

Evening  dailies  decreased  in  num-  Rupert  Murdoch’s  American  tab- 

Advo  chief  resigns  Wingo  was  replaced  (Feb.  10)  with 

Social  Securities  Sweepstakes,  a  sim- 
Jack  Valentine,  president  and  chief  pier  game  requiring  only  that  readers 
executive  officer  of  Advo-System  and  enter  their  Social  Security  numbers. 

John  Blair  Marketing,  announced  his  Despite  heavy  promotion,  Wingo 
resignation  last  week,  effective  never  generated  the  circulation 
March  18.  boosts  in  Chicago  that  it  did  for  other 

Valentine,  who  also  serves  as  News  America  Corp.  papers  such  as 
senior  vice  president  of  John  Blair  &  the  New  York  Post  and  Boston 
Company’s  marketing  services  op-  Herald. 

erations,  said  in  his  resignation  letter  According  to  the  most  common  fi- 
that  “it  is  time  to  step  back,  pause  and  gure  cited,  Wingo  increased  Sun- 
evaluate  new  challenges.’’  He  was 

notjmmediateiy  available  for  com-  Joumallst’s  death  Investigated 

“He’s  worked  hard  for  25  years  and  An  investigation  involving  a  high  tody  for  questioning  in  the  Liu 

this  is  the  time  to  enjoy  the  fruits  of  his  Taiwan  official  has  been  launched  in  slaying,  which  has  been  linked  to 

labors,”  said  Blair’s  Ira  Ginsberg.  California  and  Taiwan  in  connection  officers  in  his  agency.  Wang  also  was 
Valentine,  45,  was  named  to  his  with  the  shooting  death  of  a  Chinese-  relieved  of  his  duties, 

post  of  senior  vice  president  in  charge  American  journalist.  Liu’s  wife,  Helen,  has  assailed  his 

of  Blair’s  marketing  services  last  The  victim,  Henry  Liu  of  Daly  City,  death  as  a  political  assassination  car- 

October.  He  has  been  with  Advo  Calif.,  had  written  articles  critical  of  ried  out  by  the  Taiwan  government, 

since  the  mid-’70s.  the  Nationalist  Government  in  Liu  was  a  political  writer  for  the 

Blair  has  said  that  it  expects  to  post  Taiwan  and  was  reportedly  murdered  Chinese-Ianguage  San  Francisco 

a  decline  in  earnings  for  1984  and  the  by  Taiwanese  gangsters  last  Oct.  15.  Journal.  The  writer,  who  had  openly 

first  quarter  of  1985,  attributing  the  The  wire  services  have  reported  criticized  Taiwan’s  president,  Chiang 
decline  to  competition  in  its  coupon-  that  Vice  Admiral  Wang  Hsi-ling,  57,  Ching-Kuo,  was  shot  to  death  in  the 

ing  business  and  expenses  resulting  former  head  of  Taiwan’s  Military  In-  garage  of  his  suburban  Daly  City 

from  the  Advo  acquisition.  telligence  Bureau,  was  taken  into  cus-  home. 


Times  circulation  by  a  disappointing 
10,000.  However,  even  that  figure  is 
about  six  moths  old,  and  in  recent 
months  the  tabloid  dramatically  cut 
back  its  promotion  efforts  for  the 
game,  which  once  included  tv  com¬ 
mercials,  front-page  teases  and  full- 
page  spreads. 

Managing  editor  Ken  Towers  told  a 
recent  Chicago  Press  Club  discussion 
that  he  was  not  sorry  to  see  the  game 

go. 

“There  are  better  games  out  there. 
I  mean,  if  you  go  20  weeks  and  you 
don’t  win  anything,  you  tend  to  lose 
interest.”  Towers  said. 
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Canadian  government  ok’s  sale  of  UP  Canada 


Canada's  antitrust  regulators  have 
apparently  given  tacit  approval  to  the 
takeover  of  United  Press  Canada  by 
the  Canadian  Press. 

CP  president  Keith  Kincaid  told 
E&P  that  a  preliminary  investigation 
found  the  takeover  does  not  violate 
the  federal  Combines  Investigation 
Act,  which  prohibits  mergers  that 
tend  to  lessen  competition.  In  recent 
years,  there  has  been  a  push  to  use  the 
act  to  discourage  the  concentration  of 
ownership  of  Canadian  newspapers. 

“Our  understanding  is  that  it's  a 
dead  issue,"  Kincaid  said. 

CP's  takeover  of  its  smaller. 


Budget  embargo 

{Continued  from  page  7) 


Advocates  of  spot  release  —  or  an 
embargo  period  of  only  a  few  hours  — 
would  stifle  leaks  from  Capitol  Hill  by 
withholding  the  completed  budget 
material  from  Congress  until  the  press 
gets  it. 

Of  course,  many  members  of  Con¬ 
gress  and  members  of  the  executive 
branch  also  have  advance  knowledge 
of  how  the  budget  is  being  fashioned 
and  some  are  happy  to  answer  repor¬ 
ters'  questions. 

Use  of  this  type  of  information 
started  the  collapse  of  the  embargo 
system  this  year.  On  Saturday,  Feb. 
2,  the  New  York  Times  printed  two 
substantial  stories  at  the  top  of  the 
front  page,  one  giving  overall  budget 
figures  and  the  other  concentrating  on 
defense  spending. 


‘7he  Times  says  this 
was  enterprise  reporting, 
but  that  was  reiated  to 
enterprise  about  the 
same  way  Seven-Eieven 
is  reiated  to  gourmet 
food,”  Hunt  said. 


The  figures  were  attributed  to 
“budget  documents"  or  “budget 
documents  prepared  by  the  Penta¬ 
gon"  that  were  “intended  for  release 
Monday." 

The  Wall  Street  Journal's  Hunt 
says  this  was  “a  violation  of  the  spirit 
of  the  embargo." 

“The  Times  says  this  was  enter¬ 
prise  reporting,  but  that  was  related  to 
enterprise  about  the  same  way  Seven- 
Eleven  is  related  to  gourmet  food," 
Hunt  said. 

“On  Friday,  budget  documents  — 
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money-losing  news  wire  service  rival 
was  in  the  public  interest.  Kincaid 
said. 

“We  could  have  waited  several 
months  and  people  would  have  lost 
jobs  .  .  .  subscribers  would  have  lost 
their  news  service,"  he  said. 

CPbeganoperatingUPConFeb.  I. 

When  the  takeover  was  announced 
in  January,  chief  anti-combines  inves¬ 
tigator  Lawson  Hunter  announced  he 
would  make  a  preliminary  investiga¬ 
tion,  which  he  emphasized  was  a 
routine  step.  He  said  then  that  the 
continued  viability  of  UPC,  which  has 
lost  money  since  it  was  established  in 
1979,  would  be  a  factor  during  the 


summaries  and  whole  chapters  — 
were  readily  available  all  over  Capitol 
Hill,"  Hunt  added. 

“The  budget  documents  (in  the  fu¬ 
ture)  will  have  to  be  put  out  for  im¬ 
mediate  release.  The  old  system  was 
for  the  benefit  of  the  press  and  the 
public,  but  the  press  has  been  childish 
and  the  whole  thing  saddens  me," 
Hunt  said. 

This  year  when  the  official  and 
complete  budget  volumes  were  distri¬ 
buted  to  the  press  Saturday  morning, 
reporters  could  read  some  of  the  best 
figures  already  printed  in  the  New 
York  Times.  Gannett  News  Service 
figured  that  the  embargo  already  had 
been  violated.  It  sent  its  papers  volu¬ 
minous  budget  stories  for  use  in  its 
Sunday  papers.  Newsday  on  Long  Is¬ 
land,  the  Atlanta  Journal  and  the  Dal¬ 
las  Morning  News  all  used  stories 
Sunday  morning. 

On  Sunday,  the  Wall  Street  Jour¬ 
nal,  which  has  no  Sunday  edition, 
concluded  that  it  could  not  wait  until 
its  Tuesday  edition  to  report  the 
budget  story  that  was  being  printed 
around  the  country.  Washington 
bureau  manager  Hunt  telephoned  the 
wire  services  and  some  newspapers 
that  the  Wall  Street  Journal  would  use 
all  the  material  in  its  Monday  morning 
edition. 

This  helped  prompt  AP  and  UPI  to 
send  out  messages  Sunday  afternoon 
that  all  of  their  previously  embargoed 
budget  stories  could  be  used  im¬ 
mediately.  The  New  York  Times  and 
Washington  Post  decided  to  use  their 
budget  stories  Monday  morning. 

“We  had  no  choice,''  says 
Washington  Post  national  editor  Shel¬ 
by  Coffey,  adding  that  he  and  other 
Post  editors  will  consult  on  how  the 
budget  release  arrangements  might  be 
improved. 

The  Times'  Kovach  issued  a  state¬ 
ment  in  which  he  said: 

“Because  of  superb  reporting  by 
reporters  Robert  Pear,  Bill  Keller  and 


preliminary  study. 

A  severe  critic  of  the  concentration 
of  ownership  of  Canadian  newspa¬ 
pers,  Tom  Kent,  also  said  at  the  time 
of  the  sale  announcement  that  it  was 
“not  necessarily  a  bad  thing"  if  it  led 
to  the  expansion  and  improvement  of 
CP's  reportage. 

Kincaid  said  about  35  to  40  former 
UPC  employees  will  come  to  work  at 
CP.  The  wire  service  is  cooperatively 
owned  by  its  102  member  newspa¬ 
pers,  and  also  serves  more  than  600 
radio,  television  and  cable  TV  outlets 
through  its  broadcast  affiliate.  Broad¬ 
cast  News  Ltd. 


Jonathan  Fuerbringer,  the  Times  had 
reported  most  of  the  relevant  in¬ 
formation  about  the  budget  before 
any  embargoed  documents  were 
made  available  to  the  newspaper.” 

On  the  Times'  decision  to  print 
stories  based  on  the  embargoed  docu¬ 
ments  on  Monday  instead  of  Tues¬ 
day,  Kovach  said: 

“We  ignored  the  embargo  after  a 
number  of  news  organizations  had 
either  published  or  announced  their 
intention  to  publish  the  embargoed 
material. 

“We  had  intended  to  abide  by  the 
embargo  until  we  learned  other  pub¬ 
lications  had  no  similar  intentions.” 

Federal  spokesmen  took  the  atti¬ 
tude  that  the  whole  thing  was  more  a 
problem  for  the  press  than  for  the  gov¬ 
ernment. 


Federai  spokesmen 
took  the  attitude  that  the 
whoie  thing  was  more  a 
probiem  for  the  press 
than  for  the  government. 


In  the  midst  of  the  turmoil,  the 
press  officer  for  the  Office  of  Manage¬ 
ment  and  Budget,  Edwin  Dale  Jr.,  de¬ 
clared  that  the  embargo  was  still  in 
effect. 

“But  1  don’t  think  anybody  should 
go  to  jail  for  breaking  it,”  he  said. 
“The  whole  thing  is  extremely  silly. 
It’s  done  for  the  benefit  of  the  press. 
I'm  not  going  to  Jump  out  the  window 
if  some  of  them  create  reasons  for 
thinking  the  embargo  is  breakable.” 

At  the  White  House,  press  spokes¬ 
man  Larry  Speaks  said:  “If  the  media 
doesn’t  get  its  act  together  on  how 
they  will  play  the  game,  then  it’s  going 
to  be  a  jungle  for  all  of  them.  Each 
news  organization  will  have  to  judge 
for  itself  what  its  principles  are,  which 
rules  it  will  follow.  They  ought  to  get 
together  to  decide  if  they’re  going  to 
do  business  honorably.” 


Scaring  the  secrecy  out  of  child  abuse 

A  famous  comic-book  crime  fighter  heips  kids 
identify  and  guard  against  sexuai  abuse 


By  M.K.  Guzda 

Spider  Man  spent  a  great  deal  of 
time  in  the  Houston  Chronicle's  Sun¬ 
day  (Jan.  27)  edition  teaching  children 
how  to  combat  some  of  the  worst 
scourges  of  crime. 

“Voices!  Coming  from  the  apart¬ 
ment  next  door!  Sounds  like  the  Le¬ 
wises’  little  boy  Tony!”  Spidey  says 
while  developing  film  in  his  dark¬ 
room. 

“Listen,  Tony,”  Spidey  hears  Judy 
the  babysitter  say  to  a  distraught 
young  boy  of  about  seven,  “what  hap¬ 
pened  here  tonight  is  our  little  secret! 
And  you  better  not  tell  or  I  may  have 
to  hurt  you  or  get  you  into  big 
trouble!” 

“Yes,  Judy,  I  understand,”  the 
sobbing  boy  promises. 

Enter  Spider  Man,  who  calms  the 
little  boy  down  enough  to  find  out  the 
babysitter  tried  to  sexually  abuse  the 
child  for  whom  she  was  responsible. 

And  the  message  that  it's  ok  for 
children  to  reveal  such  episodes  is 
what  the  Chronicle  hoped  children 
would  take  note  of  as  they  read  a  spe¬ 
cial-edition  Spider  Man  comic  book 
produced  in  cooperation  with  the 
National  Committee  for  the  Preven¬ 
tion  of  Child  Abuse. 

With  much  of  the  press  coverage 
directed  at  parents,  the  Chronicle 
“felt  an  obligation  to  provide  an  in¬ 
valuable  public  service  to  the  victims 
of  this  hidden  epidemic,”  the  paper 
stated  in  a  release.  “It  is  a  tool  the 
Chronicle  encourages  parents  to  use 
to  help  educate  their  children,  as 
well.” 

Marvel  Comics  Group  developed 
the  book  with  the  NCrcA  and  re¬ 
ceived  the  sanction  of  the  National 
Education  Association  and  leading 
mental  health  specialists.  The  Hous¬ 
ton  book  was  localized  with  a  listing 
of  child  abuse  agencies  and  other 
organizations  handling  child  sexual 
abuse  cases. 

News  and  feature  stories  in  the  pa¬ 
per  added  scope  to  the  program.  An 
in-depth  story  on  the  problem  ran  the 
Friday  before  the  book’s  insertion.  A 
“how  to  use  the  book”  article  ran  Jan. 
27.  For  balanced  coverage,  the  paper 
also  ran  a  story  on  a  wrongly  accused 
man  who  proved  in  court  he  was  not 
guilty  of  child  sexual  abuse. 

The  promotion  was  coordinated  by 
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Comic  book  supplement 

the  Chronicle’s  promotion  depart¬ 
ment,  including  a  team  comprised  of 
the  Newspaper  in  Education  director, 
circulation  department,  sales  and 
marketing  director,  production, 
promotion  and  editorial.  Houston’s 
largest  retailer,  Foley’s  (also  a  large 
advertiser  in  the  Chronicle)  joined 
forces  with  the  paper  by  co¬ 
sponsoring  the  comic  book  and  coor¬ 
dinating  a  week  of  educational  events 
dealing  with  sexual  abuse  and  other 
child  protection  issues. 

Houston  Mayor  Kathryn  J.  Whit¬ 
mire  declared  Jan.  27  through  Feb.  2 
Houston  Child  Protection  Week. 

Advance  notice  of  the  comic  book 
was  carried  by  Chronicle  newsrack 
cards  and  a  comic  masthead  featuring 
Spider  Man  on  the  paper’s  color  com¬ 
ic  section  on  Jan.  27. 

The  paper’s  advertising  agency. 
Rives  Smith  Baldwin  Carlberg,  in 
conjunction  with  Young  &  Rubicam, 
prepared  print,  radio  and  television 
ads  to  announce  the  comic  book. 
Advertising  objectives  were  to  in¬ 
crease  public  awareness  of  the  prob¬ 
lem,  to  prevent  parents  from  being 
surprised  by  the  appearance  of  the 
comic  and  to  explain  its  use  as  an 
educational  tool  to  be  read  with  chil¬ 
dren. 

The  Newspaper  in  Education  de¬ 
partment  sent  a  poster  and  informa¬ 
tion  on  the  comic  book  to  all  area 
elementary  school  principals,  coun¬ 


selors  and  PTA  presidents.  They  also 
were  sent  a  fact  sheet  with  the  list  of 
area  organizations  that  deal  with  child 
sexual  abuse.  Additional  copies  of  the 
book  will  be  available  for  classroom 
use.  An  in-school  presentation  was 
given  Jan.  25  to  100  elementary  school 
counselors.  Use  of  the  book  was  ex¬ 
plained  and  Foley’s  announced  the 
various  seminars  given  by  local  ex¬ 
perts  in  its  stores  during  Child  Protec¬ 
tion  Week. 

The  promotion  was  endorsed  and 
lauded  by  a  variety  of  local  child 
abuse  agencies  and  affiliated  area  in¬ 
stitutions,  including  the  Juvenile  Di¬ 
visions  of  the  Sheriffs  Office  and 
Houston  Police  Department,  Greater 
Houston  Committee  for  the  Preven¬ 
tion  of  Child  Abuse  and  the  Mental 
Health  Association  of  Houston  and 
Harris  County. 

The  project  was  supported  by  the 
City  of  Houston  and  Houston  Inde¬ 
pendent  School  District. 

Ad  Bureau  offers 
new  co-op  ad  pitch 

“Newspapers  and  Co-op:  An  Un¬ 
beatable  Team,”  a  new  presentation 
from  the  Newspaper  Advertising 
Bureau’s  co-op  sales  department,  is 
now  available  to  bureau  members. 

The  presentation  is  designed  to 
illustrate,  step-by-step,  how  manu¬ 
facturers’  sales  representatives  can 
team  up  with  newspaper  co-op  de¬ 
partments  to  produce  powerful  prod¬ 
uct-moving  ads. 

“Billions  of  dollars  in  co-op  funds 
are  left  unspent  each  year,”  said 
Frank  Hennessey,  vp  of  co-op  adver¬ 
tising  sales.  “And  six  of  every  ten 
retailers  use  no  co-op  advertising  be¬ 
cause  nobody  has  shown  them  that 
newspaper  advertising  is  their  best 
sales  tool  for  moving  product  and  in¬ 
creasing  their  share  of  the  market. 
The  same  is  true  for  manufacturers’ 
representatives  who  think  in  terms  of 
sell-in  instead  of  sell-through.” 

In  13  minutes,  the  presentation 
shows  manufacturers,  marketing 
managers  and  sales  people  how  news¬ 
paper  co-op  departments  can  help 
them  get  retailers  to  put  their  earned, 
but  unspent,  accrued  co-op  funds  to 
work,  using  a  Co-op  Action  Plan 
(CAP)  to  develop  effective  local 
advertising. 
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All  day,  every  day. . . 

NO  ONE  DELIVERS 
SAN  ANTONIO 
LIKE  THE 
EXPRESS-NEWS 


Market  Readership  (1984)  I  Growth  (1981-1984) 


HOUSEHOLDS  WITH 
INCOME  OF  $35,000  -I- 


98,000 


48.7% 


LIGHT  64,000  31.8% 


COLLEGE  GRADUATES 


91,400 


45.0% 


LIGHT  61,100  30.1% 


ADULTS  (Age  18-49) 


182,900 


34.7% 


irCHT  164,900 


NOTE;  Express-News  Totals  reflect  all 
5  weekday  (net)  readership. 

SOURCES:  International  Demographics,  Iik., 
April-September  19^  and  1984. 

*S&MM  1981  and  1984  Data  Service, 
population  estimates  1 2/31  /80  &  1 2/31  /83. 
Calculations  by  Express-News  Research  Dept. 


HOUSEHOLDS  WITH  _ 
INCOME  OF  $35,000  + 

BEXAR  CO.  MARKET  92,800  1  85.5% 


EXPRESS  44  TAQ 
NEWS 


83.2% 


LIGHT  26,300 


— COLLEGE  GRADUATES — 

BEXAR  CO.  MARKET  39,500  I  24.1% 


16,900 


I  [light  3,300  5.7% 


22.7% 


ADULTS  (Age  18-49) 


BEXAR  CO. 47,800  10.0% 


26,200 


□  LIGHT  5,300  3.3% 


16.7% 
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NEWSPEOPLE  IN  THE  NEWS- 

AP  Washington  staff  realigned 


Carole  Feldman 


The  Associated  Press  Washington 
bureau  has  a  major  realignment  of  its 
reportorial  and  editing  staff  for  the 
99th  Congress  and  the  second  Reagan 
administration. 

Principal  changes  are  the  appoint¬ 
ments  of  two  new  news  editors,  Mike 
Feinsilber  and  Carole  Feldman.  They 
join  longtime  news  editor  John 
McClain  in  directing  the  news  report 
for  AP’s  largest  bureau. 

Feinsilber  joined  AP  in  Washington 
in  1979  after  20  years  with  UPI.  He 
has  worked  as  a  reporter  in  Co¬ 
lumbus,  Pittsburgh,  Harrisburg, 
Newark,  New  York  and  Saigon.  His 
Washington  assignments  have  in¬ 
cluded  economics.  Congress,  poli¬ 
tics,  the  Watergate  story,  veterans’ 
affairs  and  the  news  media. 

Feldman,  with  AP  since  1976,  when 
she  joined  the  Newark  bureau,  re¬ 
ported  politics  in  Trenton  before  be¬ 
coming  New  Jersey  news  editor.  She 
moved  to  Washington  in  1981,  cover¬ 
ing  consumer  affairs  and  helping 
direct  coverage  of  national  politick 
campaigns. 

Other  new  assignments  include: 

Janet  Staihar,  to  senior  editor  from 
the  congressional  beat. 


Mike  Feinsilber 

Evans  Witt,  to  chief  of  the  congres¬ 
sional  staff  from  political  writer. 

Michael  Putzel,  to  White  House 
correspondent  from  White  House  re¬ 
porter. 

Barry  Schweid,  to  State  Depart¬ 
ment  correspondent  from  diplomatic 
analyst. 

R.  Gregory  Nokes,  to  diplomatic 
analyst  from  State  Department  cor¬ 
respondent. 

Norman  Black,  to  Pentagon  corres¬ 
pondent  from  the  communications 
beat. 

Cliff  Haas,  to  economics  corres¬ 
pondent  from  the  congressional  beat. 

Diane  Duston,  to  metropolitan  edi¬ 
tor  from  the  Washington  general 
desk. 

Maureen  Santini,  to  the  State  De¬ 
partment  beat  from  the  White  House 
beat. 

Bill  McCloskey,  to  the  communica¬ 
tions  beat  from  the  congressional 
beat. 

Jerry  Estill,  to  economics  writer 
from  the  politics  desk. 

William  Kronholm,  to  health  and 
human  services  from  the  congression¬ 
al  beat. 

Merrill  Hartson,  to  the  Justice  De¬ 


the  most  experienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cable 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 


partment  from  the  labor  beat. 

Robert  Furlow,  to  the  science  beat 
from  economics  beat. 

Susanne  Schafer  and  W.  Dale  Nel¬ 
son,  to  the  White  House  beat  from  the 
congressional  beat. 

To  general  assignment  are  the  fol¬ 
lowing: 

William  Welch,  from  the  politics 
desk;  Lee  Byrd,  from  the  congres¬ 
sional  beat;  Robert  Andrews  and 
Henry  Gottlieb,  from  the  Washington 
genei^  desk. 

Michael  Sniffen,  to  the  investiga¬ 
tive  team  from  the  Justice  Depart¬ 
ment  beat. 

To  the  congressional  staff  from 
general  assignment  are  Tim  Ahem 
and  Ann  Blackman. 

To  the  congressional  beat  are:  Jim 
Drinkard,  from  the  Washington 
general  desk;  Gene  Grabowski,  from 
general  assignment;  Lawrence  I. 
Knutson,  from  the  State  Department; 
and  Steve  Komarow,  from  metropoli¬ 
tan  editor. 

Other  staff  members  in  Washington 
continue  their  current  assignments. 

♦  ♦  ♦ 

Michael  D.  Schwartz  joined 
Metropolitan  Sunday  Newspapers, 
Inc.,  as  promotion  director  with  re¬ 
sponsibility  for  all  sales  support  and 
promotional  programs. 

He  was  promotion  director  at 
Petersen  Publishing  and  before  that 
promotion  director  for  several  maga¬ 
zines  at  CBS  Publications. 

♦  ♦  ♦ 

Jan  Zverina  was  named  national 
automotive  writer  for  United  Press 
International,  moving  from  business 
writer  to  a  Detroit  base.  He  has  been 
with  UPI  since  1976  in  the  financial 
department  in  New  York. 

♦  ♦  ♦ 

Richard  T.  Mastro  has  been 
appointed  creative  services  manager 
of  the  Baltimore  Sun  with  responsibi¬ 
lities  including  all  advertising  and 
promotion  in  support  of  newspaper 
circulation  and  advertising  programs. 

Previously,  Mastro  was  com¬ 
munications  director  of  The  Retail 
Bakers  of  America  and  also  has 
served  as  director  of  University  Pub¬ 
lications  for  the  Catholic  University 
of  America. 

*  ♦  ♦ 

Bruce  Cook,  veteran  media  critic 
and  author,  has  been  named  book  edi¬ 
tor  of  the  Daily  News  of  Los  Angeles. 
Cook,  who  also  writes  about  the 
movie  industry  for  the  paper,  has 
been  book  editor  of  the  Detroit  News 
and  USA  Today  and  a  movie  reviewer 
for  the  National  Observer. 
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James  W.  Saylor,  former  Sac¬ 
ramento  (Calif.)  Union  circulation 
director,  was  named  circulation  sales/ 
marketing  manager  of  the  Denver 
Post.  ’He  Jilso  has  worked  for  USA 
Today  and  the  Battle  Creek  (Mich.) 
Enquirer  and  News. 

:|e  Jj!  sH 

Charles  E.  Rltledge  was  prom¬ 
oted  to  retail  advertising  manager  for 
Richmond  (Va.)  Newspapers.  Inc. 
He  joinejl  RNl  in  1955  and  worked  in 
classified,  retail  and  general  sales  be¬ 
fore  becoming  supervisor  of  financial 
advertising  and  assistant  retail  adver¬ 
tising  manager. 

Hs  * 

Howard  Eichler  was  appointed 
vice  president  and  production  mana¬ 
ger  of  the  Morristown  ( N .  J . )  Daily  Re¬ 
cord.  He  returns  to  the  newspaper  af¬ 
ter  several  years.  He  was  with  the 
Passaic  Herald-News  as  production 
manager  and  the  America  Newspaper 
Publishers  Association  as  a  produc¬ 
tion  engineer. 

*  * 

Richard  R.  Graybill  has  been 
appointed  general  manager  of  The 
Destin  Log,  a  twice  weekly  Scripps- 
Howard  newspaper  on  Florida’s 
north  Gulf  Coast.  He  has  been  adver¬ 
tising  director  of  Evansville  (Ind.) 
Printing  Corporation,  agents  for  the 
Evansville  Press,  the  Evansville 
Courier,  and  publishers  of  the  Evans¬ 
ville  Sunday  Courier  &  Press. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

90  Year*  Netfeii*Wld*  Rersenel  Service 


DONALD  F.  PIAZZA  has  been 
named  an  executive  vice  president  of 
the  Chicago  Sun-Times. 

Piazza  joined  the  newspaper  as 
director  of  finance  in  January  of  1 981 , 
with  responsibility  for  accounting, 
computer  services  and  purchasing. 
Two  years  later  he  was  appointed  vice 
president  of  finance. 

Previously,  Piazza  was  treasurer  of 
the  American  Hospital  Association  and 
also  had  served  seven  years  with 
Arthur  Andersen  &  Co.  He  is  a  certi¬ 
fied  public  accountant. 


Editorial  appointments  at  the  Los 
Angeles  Times  include: 

Art  Seidenbaum,  book  editor,  was 
named  opinion  editor,  with  responsi¬ 
bility  for  the  daily  op-ed  pages  as  well 
as  the  weekly  Opinion  section.  He  re¬ 
places  Tim  Rutten,  who  was 
appointed  an  assistant  national  editor 
with  duties  including  direction  of  spe¬ 
cial  projects  and  work  with  the  nation¬ 
al  correspondents  based  in  Los 
Angeles. 

Jack  Miles,  executive  editor  of 
the  University  of  California  Press, 
joins  the  Times  as  book  editor,  with 
responsibility  for  the  weekly  Book 
Review  section  and  daily  reviews  in 
the  View  section. 

Seidenbaum,  with  the  Times  since 
1962  has  been  a  columnist  and  since 
1978,  book  editor. 


Ruten  joined  the  Times  in  1972  from 
the  San  Gabriel  Valley  Tribune  and 
has  worked  as  assistant  op-ed  editor, 
and  since  1977  as  Opinion  editor. 

Miles  joined  the  UC  Press  in  1978 
from  Ooubleday  &  Co.,  New  York, 
where  he  was  an  editor.  Earlier  he 
was  a  Jesuit  seminarian  and  also 
taught  at  Loyola  University  and  the 
University  of  Montana. 

♦  ♦  ♦ 

Robert  E.  Bradley  has  assumed 
duties  as  editor  of  Today’s  Sunbeam, 
Salem,  N.J.  Bradley,  who  had  been 
the  newspaper's  managing  editor,  is  a 
former  city  editor  of  the  Gloucester 
County  Times,  Woodbury,  N.J.,  and 
earlier  was  a  reporter  in  Florida  for 
the  Tampa  Tribune  and  the  Jackson¬ 
ville  Journal. 

*  *  * 

Eva  Isabel  Boyer  LaCiviTA,  reli¬ 
gion  editor  of  the  Indianapolis  Star 
since  1959,  retired  in  mid-January.  A 
graduate  of  Butler  University  in  Indi¬ 
anapolis,  she  was  known  to  Star  read¬ 
ers  as  Isabel  Boyer. 

*  *  * 

Bill  Power  and  Bob  Kowall 
have  joined  the  San  Mateo  (Calif.) 
Times  and  eight  other  San  Mateo 
County  publications — Power  as  per¬ 
sonnel/labor  relations  manager  and 
Kowall  as  circulation  manager. 

Power  most  recently  was  labor  rela¬ 
tions  manager  for  the  San  Francisco 
Newspaper  Agency. 

Kowall  was  with  The  Sparks  News¬ 
papers  as  circulation  director  for  the 
company’s  three  East  Bay  publica¬ 
tions  and  before  that  was  circulation 
manager-operations  for  the  Cleveland 
Press. 


FROM  MOSCOW  .  .  . 

“What  Russians  see  and  hear  of  life  in  America 
is  that  it  has  become  a  land  of  unrelieved 
squalor,  cynicism  and  social  chaos  relieved 
only  by  pockets  of  obscene  private  wealth — a 
nation  that  has  lost  all  faith  and  hope  in  the 
future,  that  cares  nothing  for  its  own  homeless 
and  hungry  millions,  let  alone  those  of  other 
nations . . . 

“Entirely  missing  from  this  picture  is  ordi¬ 
nary,  employed,  more-or-less-contented  Mid¬ 
dle  America  So  far  as  the  average  Russian  can 
tell  from  legally  available  books,  newspapers, 
films  and  television,  it  does  not  exist  ’’ 

— Robert  Gillette  of  the  Los  Angeles  Times 


Outstanding  in  the 
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Assignment  changes  at  the  Virgi¬ 
nian-Pilot  and  the  Ledger-Star,  Nor¬ 
folk,  include: 

Dave  Addis,  for  the  past  two  years 
night  managing  editor  of  the  Pilot,  to 
metro  editor. 

Don  Hunt,  who  has  held  various 
editing  positions,  to  state  editor,  re¬ 
sponsible  for  coverage  in  Virginia  and 
North  Carolina. 

Nelson  Brown,  sports  editor  of 
both  papers  since  1981 ,  to  news  editor 
of  the  Virginian-Pilot. 

Rudy  Hanner,  news  editor  of  the 
Ledger-Star  since  1982,  to  assume  an 
expanded  role  as  head  of  the  news  and 
copy  desk  operations  for  the  paper. 

Bill  Sizemore,  who  joined  the 
Ledger-Star  as  a  copy  editor  in  1981, 
to  assistant  news  editor  of  the  paper. 

Lynn  Feigenbaum  was  named  to 
the  new  position  of  weekend  editor, 
responsible  for  the  combined  editions 
of  the  newspapers  published  on 
Saturday  and  Sunday.  She  has  been 
page  one  editor  of  the  Ledger  since 
1982  and  previously  edited  The  Daily 
Break  feature  section. 

*  *  ♦ 

At  the  Call-Chronicle  Newspapers, 
Allentown,  Pa.,  two  veteran  execu¬ 
tives,  Guyer  E.  Candy,  director  of 
administrative  services,  and  Francis 
Shields,  advertising  director,  have 
retired.  Both  were  members  of  the 
board  of  directors. 

Candy  joined  the  Call-Chronicle  in 
I9S3  as  a  salesman  and  moved  up  to 
assistant  retail  advertising  manager, 
to  retail  advertising  manager,  and 
then  to  advertising  director  in  1971. 
He  was  named  to  his  recent  post  in 
1983. 

Shields,  with  the  Call-Chronicle 
since  I960,  has  been  an  advertising 


SAUNDRA  KEYES  has  been  named 
deputy  managing  editor  in  charge  of 
newsfratures  at  the  Orlando  Sentinel. 

She  replaces  Richard  Victory,  who 
resigned  to  become  senior  editor  of 
Washingtonian  magazine. 

Keyes  joined  the  Sentinel  last  year 
as  op^  poge  editor,  moving  from  the 
Courier-Journal,  Louisville,  where  she 
was  education  reporter. 

Prior  to  that  she  was  at  the  Nashvil¬ 
le  Tennessean  as  an  editor  and  repor¬ 
ter  and  on  the  start-up  staff  of  USA 
Today,  assigned  to  the  Life  section. 

Holder  of  a  master's  degree  and 
doctorate  from  Indiana  University, 
Keyes  taught  at  Fisk  University  in 
Nashville  for  six  years. 


sales  representative,  assistant  retail 
ad  manager  and  then  advertising  sales 
director.  He  moved  up  to  his  recent 
post  in  1983. 

*  ♦  * 

Larry  Wynn  has  left  the  Long 

Beach  (Calif.)  Press-Telegram  to  be¬ 

come  advertising  director  of  the  Daily 
News  of  Los  Angeles.  At  the  Press- 
Telegram,  Wynn  had  been  display  ad 
director  and  previously  worked  as  cir¬ 
culation  director  of  the  Buffalo 
Courier-Express  and  the  Macomb 
Daily,  Mt.  Clemens,  Mich. 

*  *  * 

John  Warminski  was  promoted  to 
regional  market  manager  for  the 
Houston  Texas  Cluster  of  USA  To¬ 
day.  He  previously  was  circulation 
manager  for  the  newspaper  in  Austin. 
♦  *  ♦ 

James  G.  Klingersmith.  photo¬ 
grapher  for  the  Pittsburgh  Post- 
Gazette,  has  retired  after  44  years  of 
service  with  the  newspaper.  His 
photographs  of  the  Pittsburgh  Pirates’ 
1960  World  Series  victory  are  on  dis¬ 
play  in  the  Baseball  Hall  of  Fame. 

♦  *  * 

James  E.  McKearney  Jr.,  presi¬ 
dent  and  publisher  of  the  Daily  and 
Sunday  Register,  Shewsbury,  N.J.,  a 
daily  owned  by  Capital  Cities  Com¬ 
munications,  Inc.,  has  resigned. 

Before  joining  the  Daily  Register  in 
1982,  he  worked  for  five  years  as  vice 
president  for  sales  and  marketing  at 
the  Kansas  City  Star  and  Times,  also 
owned  by  Capital  Cities.  Prior  to  that 
McKearney  was  director  of  advertis¬ 
ing  at  the  Gannett  Newspapers  in 
Rochester,  N.Y.,  and  Binghamton, 
N.Y.  Earlier,  he  was  with  the  Wood- 
bridge  (N.J.)  News  Tribune  and  the 
Newark  Evening  News. 


Stephen  Terry  has  resigned  as 
managing  editor  of  the  Rutland  (Vt.) 
Herald  to  join  the  Green  Mountain 
Power  Corporation,  Burlington,  as  of 
March  1  with  the  title  of  director  of 
corporate  relations.  He  succeeds 
Arthur  Ristau,  who  recently  resigned 
to  take  the  job  of  administration 
secretary  to  Vermont  governor 
Madeleine  Kunin. 

♦  *  ♦ 

Michael  Shalhoup,  managing 
editor  of  the  Nashua  (N.H.)  Tele¬ 
graph,  will  retire  as  of  March  1  after 
serving  the  newspaper  in  various 
capacities  for  more  than  32  years. 

Shalhoup  started  as  a  photographer 
and  sports  editor  and  also  was  region¬ 
al  editor  and  city  editor.  He  became 
assistant  managing  editor  in  1972  and 
managing  editor  in  1982. 

Ken  Frizell  was  named  city  editor 
of  the  Telegraph.  He  formerly  was 
news  editor  of  the  Concord  (N.H.) 
Monitor  and  before  that  city  editor  of 
the  Boulder  (Colo.)  Daily  Camera. 

*  *  * 

Veteran  illustrator  Cal  Warlick 
joined  the  Gwinnett  Daily  News, 
Lawrenceville,  Ga.,  as  creative  direc¬ 
tor.  He  was  assistant  art  director  at 
Channel  5,  WAGA,  Atlanta. 

Warlick  will  oversee  graphic  direc¬ 
tion  for  the  newspaper  and  its  parent. 
The  News  Company,  and  in  addition 
will  contribute  illustrations  to  the 
editorial,  advertising  and  promotional 
departments. 

♦  ♦  ♦ 

L.  Michael  Tieman,  retail  adver¬ 
tising  manager  of  the  Houston  Post 
the  past  three  years,  was  named  direc¬ 
tor  of  advertising  for  the  Victoria 
(Texas)  Advocate. 

Clyde  Lenz,  director  since  1967, 
will  organize  and  head  a  new  central 
purchasing  and  credit  department  for 
the  Advocate. 

*  ♦  * 

Promotions  in  the  circulation  de¬ 
partment  of  The  Sparks  Newspapers, 
Hayward,  Calif.,  include  Roger 
COONAN  being  named  assistant  cir¬ 
culation  director  for  the  whole  Sparks 
group.  He  was  circulation  director  of 
the  Livermore  Herald. 

Mary  Moreno,  formerly  a  circula¬ 
tion  supervisor  at  the  Herald, suc¬ 
ceeds  Coonan  as  director. 

Barbara  Donnell  was  appointed 
circulation  manager  for  the  Liver¬ 
more  edition  of  The  Enterprise,  a 
TMC  product. 


—  NEWSPEOPLE  EDITOR 
Lenora  Williamson 


20 


EDITOR  &  PUBLISHER  for  February  16,  1985 
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is  what  makes  the  differenca 


. . .  that  and  highly  skilled  staff  working 
out  of  those  103  Reuter  news  bureaus 
Usted  above  and  others  being  opened 
elsewhere.  We  have  added  over  thirty 
bureaus  in  just  the  last  three  years. 

It  adds  up  to  more  correspondents 
in  more  places  outside  the  U.S.  than 
any  other  organization.  And  you  can  see 
that  we’re  well  represented  in  this 
country. 


Being  there. ..it’s  the  only  way  to 
provide  the  fast,  incisive  coverage 
Reuter  clients  expect,  whether  its 
news  or  pictures.  That's  what  makes 
the  difference.  Our  clients’  readers 
appreciate  it.  So  will  yours. 

For  more  information  please  call 
Jim  Outman  or  John  De  Prez  at 
(212)  730-2713  or  write  to  Reuters, 

1212  Avenue  of  the  Americas,  New  York, 
NY  10036. 
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Super  Bowl  produces  Bay  area  media  blitz 


By  M.L.  Stein 

It  may  not  have  been  a  bigger  story 
than  the  San  Francisco  fire  and  earth¬ 
quake  or  V-J  Day,  but  Super  Bowl  ’85 
produced  a  Bay  area  media  blitz  of 
awesome  proportions. 

“City  goes  gaga  over  the  game,” 
proclaimed  a  San  Francisco  banner 
on  Super  Bowl  day,  a  head  that  might 
describe  newspaper  coverage. 

The  San  Francisco  Examiner  pro¬ 
duced  an  82-page  “Super  Bowl  XIX” 
souvenir  magazine.  Not  to  be  out¬ 
done,  the  San  Jose  Mercury  News 
came  up  with  an  88-page  game  guide, 
a  24-page  wraparound  section  for  the 
day  after  the  contest  and  a  16-page 
special  section  on  the  day  of  the  game . 

Sports  columnist 
offers  advice 

Should  sports  editors  continue  to 
send  writers,  columnists  and  photo¬ 
graphers  to  cover  the  Super  Bowl  in 
light  of  reports  that  interest  in  pro 
football  is  diminishing,  especially 
among  tv  viewers? 

“By  all  means,”  suggests  Dave 
Anderson,  columnist  of  the  New  York 
Times,  who  has  been  to  all  but  the  first 
two  of  the  19  games  played. 

“This  is  still  a  newspaper  story  de¬ 
spite  television.  TV  goes  off  the  air 
right  after  the  games.  At  Super  Bowl 
they  stay  on  and  get  some  interviews. 
Still,  they  can’t  go  around  and  talk  to 
all  the  players  like  the  newspapers  do. 
No  one  guy  can  do  that,”  he  con¬ 
tinued. 

“You  (reporters)  get  a  chance  to 
dissect  and  digest  the  game  much  bet¬ 
ter  than  on  television.  If  you  watch  on 
television,  there  are  a  lot  of  questions 
that  you  want  answered  that  televi¬ 
sion  doesn’t  answer  for  you.  The  job 
of  the  sportswriter  today  is  to  answer 
the  questions  that  television  doesn’t 
answer  —  or  even  ask,”  he  said. 

Anderson,  with  the  Times  for  18 
years  and  a  columnist  for  13  years, 
feels  that  although  interest  in  NFL 
televised  games  dropped  slightly  this 
past  season,  the  ratings  are  not  far 
from  the  highest  ratings  of  1981. 

What  advice  would  he  give  a  news¬ 
paper  contemplating  coverage  of  the 
Super  Bowl? 

“By  all  means  do  it,  because  if 
they’re  good  reporters  they’ll  come 
up  with  stories  and  angles  that  tv  nev¬ 
er  touched.  You  have  to  know  what 
the  story  is  and  dig  it  out.  You  have  to 
be  a  little  lucky,”  Anderson  said. 

—  Jim  Haughton 


The  day  after  the  game,  40  Mercury 
News  reporters  and  14  photographers 
turned  out  four  color  pictures,  27  in 
black-and-white,  33  stories  and  a 
chart  showing  every  scoring  play  and 
other  features. 

Mercury  News  executive  editor 
Robert  D.  Ingle  said  it  was  decided 
that  coverage  of  the  event  “would  in¬ 
volve  the  whole  newsroom  and  would 
be  the  most  newsy,  comprehensive 
and  colorful  —  in  terms  of  words  as 
well  as  photos  —  of  any  newspaper’s 
report.” 

The  point  would  be  argued  by  the 
Examiner  whose  coverage  included 
eight  pages  of  photos  on  Monday, 
with  two  Page  One  color  shots  in  a 
broadsheet  sourvenir  edition. 

“We  beat  the  pants  off  every¬ 
body,”  claimed  Examiner  editor 
Dave  Halvorsen. 

The  Oakland  Tribune  also  sub¬ 
scribed  to  Super  Bowl  fever,  assign¬ 
ing  50  reporters  from  sports,  lifestyle, 
business  and  city.  It’s  hype  of  the 
event  began  Dec.  26  with  a  Super 
Bowl  Contest,  the  Yv»inner  ta  get  two 
tickets  to  the  game.  More  than  12,000 
entries  were  received. 

During  Super  Bowl  week.  Tribune 


vendors  dressed  in  red  ponchos  and 
Super  Bowl  hats  hawked  papers  at 
BART  (rapid  transit)  and  other  single 
copy  locations.  The  day  after  the 
game  the  paper  offered  for  sale  a 
photo  of  the  49ers’  second  touchdown 
that  put  them  ahead. 

Other  Tribune  promotions  included 
a  special  Jan.  17  Super  Bowl  section 
that  was  advertised  with  rack  cards 
and  house  ads.  The  next  day  the 
newspaper  published  a  pull-out-and- 
save  poster  of  the  49ers. 

The  San  Francisco  Chronicle  went 
up  two  full  pages  in  sports  from  Jan.  6 
to  Jan.  20.  During  the  playoffs,  sports 
editor  Dan  McGrath  assigned  six 
staffers  to  the  games  and  nine  report¬ 
ers  and  four  photographers  to  the  Su¬ 
per  Bowl.  On  the  day  after  the  game, 
the  Chronicle  ran  18  stories  on  the  big 
game.  In  addition.  Chronicle  sports 
produced  an  80-page  slick  magazine. 
Super  Season.  Loaded  with  pictures, 
it  sold  for  $3.95. 

The  classic  event  also  drew  a  lot  of 
attention  from  other  Bay  area  news¬ 
papers  as  well  as  the  Sacramento  Bee, 
the  Sacramento  Union  and  newspa¬ 
pers  statewide. 


Des  Moines  R&T  sells  two  tv  stations 


The  Des  Moines  Register  and  Tri¬ 
bune  Co.  said  (Feb.  7)  it  will  sell  its 
two  television  stations  in  Hawaii  to 
Burnham  Broadcasting  Co.,  a  closely 
held  Chicago-based  firm. 

Terms  of  the  agreement  were  not 
disclosed. 

The  stations  —  NBC-affiliate 
KHON-tv  in  Honolulu  and  KAII-tv  in 
Wailuku  on  the  island  of  Maui  —  have 
an  estimated  value  of  $30  million  to 
$40  million.  Burnham  owns  the  NBC- 
affiliate  tv  station  in  Green  Bay,  Wise. 

The  companies  said  the  transac¬ 
tion,  which  is  subject  to  approval  by 

Super  Bowl 

(Continued  from  page  9) 

Football  League,  there  was  a  close¬ 
ness  between  writers  and  coaches. 

“That  has  sort  of  disappeared  over 
the  years.  You  don’t  get  as  close  with 
the  players  and  coaches,  even  though 
you’re  well  known.  You’re  still  a  face 
in  the  crowd  to  a  lot  of  coaches.  I’m 
still  close  to  Don  Shula,  for  instance ,  ’  ’ 
he  said. 

Felser  started  his  newspaper  career 
with  the  Buffalo  Courier  while  attend- 


the  Federal  Communications  Com¬ 
mission,  is  expected  to  be  completed 
this  summer. 

The  sale  is  another  step  in  the  liq¬ 
uidation  of  R&T  Co.,  which  earlier 
this  month  shed  four  newspapers  — 
including  the  Des  Moines  Register  — 
and  a  television  station.  Gannett 
bought  the  newspapers  for  $200  mil¬ 
lion. 

R&T  said  it  would  soon  solicit  bids 
for  its  remaining  radio  properties, 
KSGO  and  KGON-fm  in  Portland, 
Oregon,  and  WIBA  and  WIBA-fm  in 
Madison,  Wise. 

ing  Canisius  College.  Among  his 
associates  were  James  Whelan,  for¬ 
mer  editor  of  the  Washington  Times', 
Gene  Jankowski,  now  president  of 
CBS  Broadcasting;  and  Frank  Drake, 
a  high  Canadian  government  official 
who  won  a  Heywood  Broun  Award. 

Felser  began  covering  pro  football 
for  the  Courier  in  1958,  moved  to  the 
News  in  1962  and  was  named  a  col¬ 
umnist  in  1977.  He  became  sports  edi¬ 
tor  in  1982. 

“I’m  a  writing  editor,”  he  ex¬ 
plained. 

—  Jim  Hauehton 
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BANK  YOUR  LAUGHS  WITH  THE  THIN  MAN 


Your  color  comic  section  may  be  the  thinnest  in  your  Sunday  package.  But  this  Thin  Man  is 
a  potent  persuader  in  moving  merchandise  for  your  advertiser.  Many  of  the  Nation’s  Leading 
Newspapers  already  bank  on  the  Thin  Man’s  appeal,  selling  comic  ads  and  comic  press  inserts 
to  boost  their  bottom  line. 

And  coming  soon  —  A  Bold  New  Look  for  the  Thin  Man  —  and  your  advertiser  —  dressed 
in  GBP’s  exclusive  crisper,  cleaner  flexographic  inks.  Check  your  mail  for  more  news  of  comics 
by  flexography  ...  the  better  way  .  .  . 


Greater  Buffalo  Press,  Inc. 
302  Grote  St. 

Buffalo,  N.Y.  14207 
716-876-6410 


Dunkirk,  NY  —  Kenmore,  NY  —  Stevensville,  Ont.  —  Lufkin,  TX  —  Sylacauga,  AL 


The  21st  Century  Comics  Project 

Can  It  Hold  And  Even  Increase  Current  Newspaper  Readership? 


The  results  are  finally  in  on  this  much  bruited-about  exploration  of  the  future  of 
American  comics  sections.  Now  the  debate  over  the  project’s  conclusions  begins 
...  to  be  followed  by  implementation  within  the  industry  of  them? 


By  Richard  Szathmary 

Dick  Tracy  has  been  wearing  the  same  police  issue, 
snap  brim  fedora  at  least  since  back  when  most  other  men 
wore  them  too,  meaning  the  Depression,  and  he  hasn’t 
changed  the  width  of  his  jacket  lapels,  either. 

Beetle  Bailey  remains  a  buck  private. 

Little  Orphan  Annie  hasn’t  changed  her  frock  in  de¬ 
cades  and  plainly  knows  from  nothing  about  Calvin  Klein, 
Perry  Ellis  and  Alexander  Julian,  let  alone  the  raging  fash¬ 
ion  industry  debate  about  skirt  lengths. 

Mike  Nomad  sports  the  same  drill  instructor-style  flat 
top  he  did  back  in  the  50’ s. 

Even  Hagar  the  Horrible,  no  matter  that  he’s  supposed 
to  be  living  during  the  Dark  Ages,  is  probably  long  over¬ 
due  for  a  beard  trim  and  a  freshly  laundered  tunic  (a  point 
the  strip  itself  makes  fun  of  from  time  to  time). 

Such  familiarity  in  comics  sections,  however,  does  not 
breed  contempt.  Quite  the  contrary. 


On  the  Sunday  comics  pages,  weekly 
and  in  color,  life  holds  in  a  reliable 
vacuum  to  a  set  of  immutable  standards. 


That  Dick  Tracy  remains  a  square-jawed  law  and  order 
cop  of  the  pre-Miranda  decision  stripe,  that  Dondi  remains 
the  wide-eyed  semi-wimp  who’s  been  stuck  somewhere  in 
early  grade  school  for  over  20  years,  that  Charlie  Brown’s 
All  Stars  have  yet  to  win  a  baseball  game,  that  none  of  the 
three  “Gs”  in  Apartment  3-G  have  either  met  a  man  they 
wanted  to  marry  or  found  an  apartment  for  themselves, 
these  are  actually  reassuring  realizations. 

On  the  Sunday  comics  pages,  weekly  and  in  color,  life 
holds  in  a  reliable  vacuum  to  a  set  of  immutable  standards. 

Even  Mary  Worth  popped  up  God  knows  how  long  ago 
looking  somewhere  in  her  late  SO’s  and  has  stayed  that 
visual  age  ever  since  (perhaps  she  pops  off  to  Brazil  when¬ 
ever  the  people  she  gets  involved  with  take  their  inevitable 
precedence  in  the  strip  for  a  few  weeks?). 

Only  in  Gasoline  Alley  do  the  characters  face  the  whit¬ 
ening  of  their  hair  and  the  receding  of  their  hairlines,  the 
thickening  of  waists,  the  weakening  of  sight,  but  even 
here  there  is  a  cozy,  sweet  familiarity  at  play  that  makes 
longtinrie  readers  delight  in  recalling  yearly  that  the 

(Szathmary  is  currently  senior  editor  at  ADS  magazine  in 
New  York  City  and  former  senior  editor  at  Madison  Ave¬ 
nue.  He  also  believes  that  Hagar  the  Horrible  and  Lucky 
Eddie  would  make  good  friends  and  even  better  drinking 
buddies.) 
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anniversary  of  Skeezix’s  discovery  is  Valentine’s  Day, 
when  the  aging  process  proves  neither  physically  nor  emo¬ 
tionally  painful. 

But  if  it  is  nice  to  turn  to  the  Sunday  comics  for  eternal 
verities,  it  must  be  admitted  that  even  as  the  characters 
remain  the  same  “physically”  over  long  periods  of  time, 
their  adventures  are  often  timely  as  well  as  timeless. 

Mary  Worth,  for  example,  sees  at  least  as  many  cases  of 
marital  dysfunction  over  a  year  as  Dr.  Joyce  Brothers 
does,  and  the  Army  that  Beetle  Bailey  belongs  to  is  up  to 
date  in  its  weaponry  and  computerization,  if  only  to  allow 
Beetle  to  bumblingly  prove  that  the  human  spirit  remains 
triumphant  whatever  the  surrounding  technology. 

Even  Dondi  has  gotten  involved  with  a  Jim  Jones-like 
charismatic  preacher. 

Comics,  in  other  words,  do  keep  up  with  the  times,  in 
their  own  patient  way.  There  is  more  twitting  of  contem- 
pora^  psychoanalytic  theory  (let  alone  simply  better  writ¬ 
ing)  in  B.C.  than  you’ll  find  in  Psychology  Today,  to  cite 
one  example.  And  Bloom  County  is  almost  uncannily  pre¬ 
scient  about  the  drift  of  American  politics. 

Unfortunately,  the  prime  newspa^r  setting  for  comics 
characters,  the  Sunday  comics  sections,  have  not  kept 
pace. 

In  an  era  of  hyped-up  style,  of  home  and  design  sections, 
of  weekend  pullout  sections  whose  lavishness  rivals  city- 
regional  magazines,  of  four-color  graphics  in  local  news¬ 
papers,  of  sports  sections  where  the  writers  obviously  and 
consciously  imitate  both  Hunter  S.  Thompson  and  Red 
Smith,  the  Sunday  comics  are  the  one  section  of  a  news¬ 
paper  that  seems  moribund,  stodgy  and  given  little  serious 
editorial  attention. 

Comics,  in  other  words,  do  keep  up 
with  the  times,  in  their  own  patient  way. 

I'he  shade  of  Fiorello  LaGuardia  could  pick  up  a  Sunday 
comics  section  tomorrow  and,  after  slight  wondering  over 
who  the  Wiz,  Rodney  and  Bung  are,  read  it  over  the  radio 
without  any  trouble  whatsoever.  But  he  wouldn’t  recog¬ 
nize  any  other  section  of  a  modem  newspaper,  the  im¬ 
provements  have  been  that  palpable  and  total. 

And  this  is  precisely  the  situation  that  gave  rise  to  the 
21st  Century  Comics  project.  As  the  project’s  own  report 
states,  “the  rest  of  the  newspaper  industry  changed  dra¬ 
matically  over  the  last  25  years,  comics  have  not.  To 
remain  vital  and  growing,  comics  need  to  target  their  con¬ 
tent  and  use  newer  technologies.” 

_  {Continued  on  page  2C) _ 
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The  need  for  action 

President  Reagan  may  indeed  sit  around  his  Santa  Bar¬ 
bara  ranch  of  a  Sunday,  his  cowboy-booted  feet  up  bn  a 
hassock  and  Nancy  by  his  side  in  an  Adolfo,  and  read  the 
Sunday  comics.  But  unlike  LaGuardia,  no  one  would  ever 
expect  him  to  do  so  to  the  populace  at  large  over  tv  or 
radio,  if  only  because  he’d  understandably  have  problems 
with  Garfield’s  feline  cynicism  and  Opus  of  Bloom  Coun¬ 
ty's  philosophical  wariness. 

Yet  even  if  the  President  did  such  a  thing,  the  impact 
would  not  be  the  same  as  it  was  during  the  ’30’s  in  New 
York  City. 

The  Sunday  comics,  despite  that  they  reach  greater 
numbers  and  probably  greater  proportions  as  well  of  adult, 
teen  and  child  audiences,  simply  don’t  have  the  cultural 
resonance  that,  say.  Dynasty  and  Dallas  do  for  adults, 
MTV  does  for  teens  and  He-Man  and  Masters  of  the 
Universe  do  for  kids. 


Unfortunately,  the  prime  newspaper 
setting  for  comics  characters,  the 
Sunday  comics  sections,  have  not  kept 
pace. 


So  the  purpose  of  21st  Century  Comics,  begun  by  Met¬ 
ropolitan  Sunday  Newspapers  and  then  promptly  turned 
over  to  those  with  the  greatest  stake  in  its  success,  Ameri¬ 
ca’s  newspapers,  is  to  make  Sunday  comics  sections  all 
the  more  attractive  and  compelling,  to  suggest  improve¬ 
ments  that  will  make  them,  despite  their  already  fantastic 
popularity,  competitive  media  vehicles,  sections  that  will 
hold  and  develop  newspaper  readers  in  all  relevant  audi¬ 
ence  groups. 

As  Metro’s  Tom  Craddock,  a  member  of  the  creative 
committee  on  the  project,  notes,  “We  realized  that  every 
section  of  the  modem  American  newspaper  had  been  revi¬ 
talized,  brought  up  to  date,  except  the  comics.  So  the  task 
before  us  was  a  basic  one:  improve  the  look  of  the  comics 
sections,  thereby  improve  the  readership  of  newspapers  in 
general.’’ 

Newspapers  and  newspaper  affiliates,  as  is  already 
known,  contributed  to  the  project’s  costs. 

Says  Lee  Salem,  editorial  director  of  Universal  Press 
Syndicate,  which  syndicates  to  newspaper  such  examples 
of  wit  and  style  as  Doonesbury,  Ziggy.  Cathy,  For  Better 
or  y/orse.  The  Far  Side  and  TankMcNamara,  “We  were  a 
little  skeptical  here  when  we  first  heard  about  the  project, 
but  through  our  continuing  involvement  we  think  it's  a 
project  well  worth  being  involved  in.  It  can  accomplish 
solid  things  for  the  newspaper  industry." 

Cartoonist  Mort  Walker  is  more  succinct:  “I  think  it’s 
something  that  should  have  been  done  a  long  time  ago.  I 


worked  on  a  project  similar  to  this  10  years  ago,  but  no¬ 
body  ever  carried  it  through.  But  this  one  they’d  better, 
it’s  that  important.” 

And  Joseph  D’Angelo,  president  of  King  Features: 
“I’m  very  supportive,  both  personally  and  professionally. 
This  is  something  that’s  needed,  that  can  have  an  immedi¬ 
ate  and  a  long-range  impact  on  comics,  all  of  it  positive.” 

Deflning  the  task 

For  specifically  adult  audiences,  21st  Century  Comics 
endeavors  to  suggest  guidelines  that  will  make  comics 
sections  as  attractive  and  compelling  as  anything  else 
adults  can  find  in  a  newspaper.  And  whatever  the  project’s 
proffered  solutions,  the  task  at  hand  is  comprehensible 
enough. 

Where  children  and  teenagers  are  concerned,  however, 
it’s  a  trickier  matter. 

Metro’s  own  literature  notes  that,  “According  to  W.  R. 
Simmons  and  Starch/INRA/Hooper,  teen  (newspaper) 
readership  has  dropped  from  .33  readers  per  copy  to  a  low 
of  .27.”  This  is  since  1953.  “Adult  readership,  too,  has 
declined  from  1.8  to  approximately  1.3  readers  per 
copy.” 

Further,  according  to  a  Simmons  study,  teen  readers 
ranked  newspapers  35th  among  35  major  media,  including 
such  unexpected  competitors  as  Woman’s  Day,  National 
Geographic  and  Better  Homes  &  Gardens. 

That  result  actually  sounds  more  spurious  than  omi¬ 
nous — can  any  rational  person  imagine  an  equally  sane 
teenager  seriously  sitting  down  to  read  through  an  issue  of 
Better  Homes  &  Gardens! 

Metro’s  Craddock  states,  “The  theory  has  always  been 
that  young  people  first  begin  to  read  newspapers  because 
of  the  comics,  and  I  think  that  holds  true.” 

Today  you  can  get  adults  back  to  the  newspaper  fold  in 
general  through  any  number  of  ploys  or  happenstances, 
like  special  Presidential  election  coverage  or  an  exclusive 
interview  with  a  convicted  mass  murderer  or  a  subway 
vigilante,  but  kids  are  a  different  matter. 

For  one  thing,  as  every  educator  will  tell  you,  they’re 
not  as  big  on  reading  as  they  once  were.  The  days  when 
any  child  could  identify  with  tales  of  young  Abe  Lincoln 
straining  his  eyes  to  read  by  log  cabin  firelight  are  long 
past. 

One  approach  to  this  dilemma,  which  in  some  ways' 
presages  21st  Century  Comic’s  own  solutions,  is  Gan- 
nett’s  Pennywhistle  Press  section  which,  as  its  editor 
Anita  Sama  says,  is  “designed  to  be  graphically  interest¬ 
ing  to  a  targeted  age  group  of  6-12,  although  we’ve  found 
reader  interest  as  young  as  4  and  as  old  as  14.  And  our  job 
is  getting  kids  interested  in  print  through  newspapers. 
We’re  looking  at  the  newspaper  readers  of  the  future,  after 
all,  and  we  think  that  if  we  don’t  get  them  now,  it’ll  prove 
that  much  harder  the  older  they  get.” 

The  circulation  of  the  tabloid-sized  Pennywhistle  Press 
holds  between  2.5  and  3  million  readers,  with  Anita  Sama 
(Continued  on  page  4C) 
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NEED  TOMORROW. 


specifically  citing  198rs  final  fgure  of  2,758,710. 

“What  is  particularly  interesting  is  that  its  blend  of 
audience  write-in  features,  informative  bits,  fiction  aimed 
at  children  and  even  two  comics  strips  {Manual  &  the 
Footnotes  and  the  syndicated  elsewhere  Ask  Shagg)  is 
carried  by  four  non-Gannett  papers  as  well  as  Gannett 
holdings,"  Sama  said. 

“We’re  happy  that  other  papers  carry  Pennywhistle.  It 
gives  better  exposure  to  our  editorial  message,  and  to  our 
plans  for  constantly  offering  to  kids  today  less  traditional 
and  more  meaningful  things  in  newspapers,"  Sama  said. 

“Kids  today  grow  up  in  a  very  different  way,  after  all. 
In  only  two  generations  we  have  left  print  behind  as  our 
primary  information  and  entertainment  source  .  .  . 
Comics  sections,  remember,  grew  up  themselves  in  an  age 
when  very  little  was  visual.  There  was  no  television,  no 
movies.  So  comics  grew  up  without  a  lot  of  competition. 
And  that’s  not  how  it  is  today.” 


"/  think  it's  something  that  shouid 
have  been  done  a  iong  time  ago.  i 
worked  on  a  project  simiiar  to  this  10 
years  ago,  but  nobody  ever  carried  it 
through.  But  this  one  they’d  better,  it’s 
that  important.” 


Remembrance  and  reality 

Interestingly,  many  of  the  most  active  voices  on  21st 
Century  Comics  did  themselves  grow  up  with  the  convic¬ 
tion  that  print  was  their  key  to  entertainment  and  informa¬ 
tion.  D’Angelo  of  King  Features,  for  example,  points  out 
that  “Number  1,  as  a  youngster  I  viewed  the  comics  as  a 
source  of  amusement  and  entertainment.  Number  2,  the 
continuity  strips  aroused  my  interest  to  learn  what  would 
happen  in  the  next  installment.  And  because  of  this,  the 
Sunday  newspaper  was  always  something  I  looked  for¬ 
ward  to  getting  my  hands  on  eagerly.  And  because  of  that, 
after  I  became  exposed  to  it,  I  also  looked  forward  to 
getting  my  hands  on  the  rest  of  the  paper." 

Salem,  of  Universal  Press  Syndicate,  remembers 
“when  I  was  a  wee  tad  growing  up  in  Boston,  and  I  can 
remember  somebody  reading  the  Sunday  comics  on  the  air 
in  Boston.  I  identified  with  that,  and  I  read  them  myself. 
My  interest  in  the  comics  waned  a  bit  when  I  was  in 
college,  but  when  I  was  finished  with  college  I  got  caught 
up  in  the  comics  all  over  again.  I  guess  I  never  lost  that 
youthful  interest  in  them." 

“For  some  reason,"  he  muses,  “I  was  always  hung  up 
on  Dondi,  always  curious  to  know  what  he  was  up  to  even 
when  I  was  in  college." 

Craddock  recalls  that  “I  probably  picked  the  comics  up 
before  I  could  read  them.  The  color  and  so  forth  in  the 


color  and  so  forth  in  the 


comics  section,  it  really  stuck  out  in  the  newspaper.  At 
that  age,  the  comics  were  the  only  thing  that  attracted  me 
to  the  newspapers,  that  could  attract  me  to  them.  And  most 
research  does  show  that  most  people  get  their  initial  expo¬ 
sure  to  newspapers  through  the  comics,  although  maybe 
most  of  them  at  least  wait  until  they  can  read  a  bit.  Hell,  I 
was  just  a  very  early  starter,  that’s  all.” 

For  Mort  Walker,  "Moon  Mullins  was  always  one  of 
my  favorites  when  I  was  growing  up.  And  L’il  Abner, 
Blondie,  Maggie  &  Jiggs.  I  liked  them  all  very  much  and  I 
looked  forward  to  coming  home  from  school  and  picking 
up  a  newspaper  to  learn  what  was  happening  with  them,  to 
reading  their  latest  adventures.  And  Terry  &  the  Pirates 
was  just  an  absolute  thrill  for  me." 

And  then  there’s  Stan  Freberg,  advertising’s  longtime 
“bad  boy”  who  seems  to  scare  some  uptight  agency  folks 
because  he  operates  with  an  off-base  wit  and  style  that 
people  as  diverse  as  Mark  Twain  and  Rabelais  would  enjoy 
but  scares  those  more  devoted  to  sort  of  lowest-common- 
denominator  advertising. 

Freberg  was  purposely  selected  to  do  the  advertising 
that  21st  Century  Comics  will  offer  to  papers  interested  in 
augmenting  its  suggestions  for  comics  improvement. 

The  man  who  created  the  Chun-King  dragon,  who  re¬ 
minded  the  world  that  when  Sunsweet  is  concerned  it’s  a 
case  of  “Today  the  pits,  tomorrow  the  prunes,"  who  put 
“eight  great  tomatoes”  into  an  itty-bitty  can,  points  out 
with  real  passion  that  “Comics  is  one  of  the  few  readily 
accessible  ways  that  the  generation  coming  up  right  now 
and  the  next  one  and  the  next  one  after  that  can  all  use  to 
learn  to  read.” 

“I  know  that  I  learned  to  read  through  the  comics," 
Freberg  adds,  “and  my  closest  friend  in  the  world,  Ray 
Bradbury,  always  says  it  was  the  same  thing  for  him  grow¬ 
ing  up. 

“He  grew  up  in  the  ’30s,  he  says,  and  the  comics  were 
very  important  to  him  both  as  an  entertainment  medium 
and  as  a  way  he  could  practice  his  reading  and  comprehen¬ 
sion  .  .  .  When  I  first  heard  of  this  project,  I  liked  it 
immediately.  And  I  wanted  to  help  immediately,  because 
the  readership  of  papers  is  dying  off  and  new  readers  have 
to  be  attracted  to  them. 

“This  is  crucial,  believe  me.  I  have  a  27-year-old 
daughter  and  it’s  a  fight  to  get  her  to  read,  because  she’s 
one  of  the  television  generation.  Reading,  just  reading  for 
enjoyment  is  going  to  be  gone  from  the  boards  if  we  don’t 
do  something  about  it.  So  now  somebody  is,  21st  Century 
Comics,  and  recalling  my  own  and  Ray  Bradbury’s  expe¬ 
riences  growing  up.  I’m  especially  happy  that  they’re  try¬ 
ing  to  do  it  through  the  comics." 

Freberg  also  refers  to  a  statement  he  made  before  an 
International  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives  convention,  reprinted  in  the  INAME  News  of 
March  84:  “The  newspaper  business  will  have  to  work 
harder  if  they  want  to  become  part  of  the  lifestyle  of  mil- 
(Continued  on  page  8C) 
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run  !  Overwhelmingly  readers  of  all  ages  say  they  turn  to  newspaper 
comics  pages  for  entertainment.  They  want  to  laugh  out  loud.  Smile  when  their 
favorite  characters  touch  their  hearts.  Shiver  with  delight  at  the  cliff-hanger 
adventures  of  the  superheroes. 

For  nearly  70  years  King  Features  has  helped  newspapers  reflect  the  lighter 
side  of  life.  King  characters  let  readers  experience  the  silliness,  the  suspense, 
the  fantasy,  the  adventure,  even  the  reality. 

Give  your  readers  the  expected  —  and  unexpected  —  with  King  Features 
comics. 

Jot«ph  F.  D'Ang«lo  •  President 
Allan  Priaulx  •  Vice  President  &  General  Manager 
Lawrence  T.  Olsen  •  Director  of  Marketing  S  Sales 
Bill  Yates  e  Comics  Editor 
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PEANUTS® 


By  Charles  M.  Schulz 
The  most  popular  comic  strip  in 
the  world!  According  to  the 
1985  Guinness  Book  of  World 
Records,  PEANUTS  is  the  first 

comic  strip  ever  to 
~  appear  in  more  than 

/  \  2,000  newspapers. 


By  Jim  Davis 

The  future  looks  brighter  than 
ever  for  this  feline  superstar.  At 
present,  he  is  working  his  way 
through  lasagna  in  more  than 
1,700  newspapers. 


DRABBLE® 


By  Kevin  Fagan 

Teens  and  young  adults  avidly  follow  the  misadventures 
of  Norman  Drabble,  the  embodiment  of  the  insecurity, 
confusion  and  outright  hilarity  of  this  time  of  life. 

A  great  way  to  reach  a  key  readership  segment! 


ROBOTMAN' 


By  Jim  Meddick 
For  a  preview  of  things  to  come 
take  a  look  at  ROBOTMAN. 
Breaking  sales  records  left  and 
right,  this  futuristic  little  char¬ 
acter  was  bought  by  200  news¬ 
papers  before  start  date! 


ROSE  IS  ROSE' 


By  Pat  Brady 

In  just  over  a  year,  this  very  spe¬ 
cial  homemaker  has  endeared 
herself  to  thousands  of  readers. 

In  fact,  in  Dallas  and  Denver, 
record-breaking  reader  response 
ensured  Rose's  continuation  in 
local  newspapers. 


By  Jerry  Scott 

Thanks  largely  to  cartoonist  Jer¬ 
ry  Scott,  NANCY  is  looking  spif- 
fier  than  ever!  Funny,  spunky  and 
unpredictable,  NANCY  is  just 
like  the  kid  next  door. 


ASKSHAGG^ 


By  Peter  Guren 
No  pooch  gets  more  mail  than 
Shagg  E.  Dawg,  Ph.D.  In  5,000  let¬ 
ters  each  year,  Shagg  is  asked 
everything  from  "How  do  ducks 
float?"  to  "How  do  I  keep  my 
dog  from  hiding  her  bones  under 
my  bed?"  Appearing  3  times  per 
week,  this  innovative  strip  is  in 
more  than  100  newspapers. 


©  1985  United  Feature  Syndicate.Inc. 


THE  BORN  LOSER* 


By  Art  Sansom 
This  daily  strip  has  been  lifting 
spirits  since  its  creation  in  1965. 
In  1,000  newspapers  across  the 
country,  THE  BORN  LOSER  is 
definitely  a  winner. 


FRANK  ERNEST^ 


By  Bob  Thaves 
A  hit  in  more  than  1,000  news¬ 
papers,  FRANK  &  ERNEST  won  a 
1984  Reuben  Award,  the  most 
prestigious  award  in  the  field  of 
comic  art. 


By  William  Overgard 
"This  is  perhaps  the  most 
urbane  and  well-written  comic 
strip  published  today.  If  The 
New  Yorker  ran  comic  strips, 
RUDY  would  fit  right  in."  —  The 
Comics  Buyer's  Guide 


SNAKE  TALES' 


By  Allan  "Sols"  Salisbury 
Life  isn't  easy  for  a  serpent 
without  family  or  friends.  Even 
so,  SNAKE  has  achieved  #1  star 
status  in  his  native  Australia 
and  is  fast  becoming  a  hero  to 
fans  on  ✓■n/N-' 

this  side  of 

the  globe  \ 

as  well. 
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BERRY'S  WORLD^ 


By  Jim  Berry 

Award-winning  cartoonist  Jim 
Berry  has  been  delighting  read¬ 
ers  with  BERRY'S  WORLD  since 
1963.  In  more  than  700  newspa¬ 
pers,  BERRY'S  WORLD  presents 
a  consistently  fresh  and  humor¬ 
ous  look  at  the  world  we  live  in. 


MR.MEN'“&  LITTLE  MISS' 


By  Hargreaves  &  Sellers 
Tomorrow's  newspaper  lovers  are 
getting  a  head  start  today  by 
following  the  antics  of  MR.  MEN 
&  LITTLE  MISS.  Fun  and  educa¬ 
tional,  this  strip  instills  good 
reading  habits  at  a  tender  age. 


WINTHROP® 


By  Dick  Cavalli 
Popular  with  readers  every¬ 
where,  this  strip  about  the  kids 
of  Main  Street,  USA  is  an  endur¬ 
ing  favorite  in  more  than  500 
newspapers.  j/i 


I  MARMADUKE®  I 


By  Brad  Anderson 
The  pooch  with  pulling  power  in 
more  than  500  newspapers. 
Readers  love  this  Great  Dane 
who  always  winds  up  in  the  dog¬ 
house  —  but  never  stays  there 
for  long! 


UFS  and  NLA 


w 


Comics  for  the  future  "that  will  stand  the  test  of  time 


For  rates  and  availability, call  Brad  Bushell,  V.P.  and  Sales  Manager 
at  1-800^221-4816  (in  New  York,  212-692-3722). 

United  Feature  Syndicate  •  Newspaper  Enterprise  Association 
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United  AAedia's  Hendin 


King  Feature's  D'Angelo  (right)  with 
cartoonist  Lee  Folk 


Metro's  Craddock 


lions  of  kids  weaned  on  electronic  journalism.  I  am  not 
willing  for  one  minute  to  think  of  the  comics,  an  American 
art  form,  as  an  endangered  species.  Not  only  can  the  com¬ 
ics  be  a  powerful  selling  and  marketing  tool,  they  can 
become  a  child’s  first  step  into  the  world  of  reading.  But 
these  electronic  age  children  must  be  reached  and  then 
intrigued  enough  to  reach  put  for  the  Sunday  comics.” 

Finally,  for  charming  buttressmen  of  the  project  and  the 
remarks  quoted  above,  there  is  as  a  non-involved  source 
Peggy  Charren,  founder  and  president  of  ACT  (Action  For 
Children’s  Television). 


“The  theory  has  always  been  that 
young  people  first  begin  to  read 
newspapers  because  of  the  comics,  and 
I  think  that  holds  true.” 


Charren  is  the  noted,  wholly  sensible  and  tough-minded 
gadfly  who  has  gone  so  far  as  to  file  petitions  for  the  FCC 
asking  for  a  ban  on  all  advertising  on  children’s  program¬ 
ming;  she  and  her  organization  have  always  sto(^  for 
quality  children’s  tv  programming,  and  for  true  literacy 
therein. 

Admitting  she  is  highly  concerned  that  today’s  kids 
seem  to  watch  more  television  than  they  read,  she  says  ‘‘1 
too  began  reading  by  looking  forward  to  the  comics.  Now, 
yes,  a  lot  of  kids  have  stopped  reading,  and  1  think  that 
kids  who  stopped  reading  the  comics  have  also  stopped 
reading  cereal  boxes,  too.  I  think  they  may  have  gotten 
lazy  from  watching  television. 

“I  really  believe  that  newspaper  comics  are  and  always 
were  the  fun  part  of  newspapers.  You  read  them  together 
with  the  rest  of  the  family  on  Sundays  in  the  living  room, 
and  they  were  really  the  only  thing  you  could  all  read 
together  in  the  living  room. 

‘  ‘Today,  I  look  at  the  comics  section  when  I  try  to  rate  a 
newspap)er,”  she  continues,  “and  any  decline  in  comics 
reading  there,  in  my  opinion,  is  as  serious  a  problem  as 
book  reading  going  down.T  think  any  part  of  a  newspaper 
that  is  targeted  to  children  is  nice,  that’s  a  big  reason  I  like 
the  comics  so  much  ...  I  do  believe  that  even  today  a 
child’s  first  introduction  to  reading  is  often  through  the 
comics.  I’ve  always  thought  that,  and  I  find  reading  the 
comics  important.  I  think  a  good  children’s  library  should 
have  a  good  comics  section  in  it.  Think  of  the  riches 
there’d  be  there! 

‘‘I  believe  that  comic  strips,  today  like  yesterday,  have 


a  very  big  role  to  play  in  reading.  That’s  probably  one 
reason  why  I  started  ACT;  I  believe  that  putting  pictures 
with  print  is  a  good  idea,  for  any  age  group  just  as  long  as  it 
gets  them  to  read  again.  And  reading  newspapers  is  so 
very  important  today,  more  important  than  it’s  ever 
been.” 

Are  suggestions  solutions? 

From  the  report  by  the  Creative  Committee  of  2 1  st  Cen¬ 
tury  Comics: 

“The  group  sought  the  elements  that  would  take  comics 
to  a  new  plateau  of  excitement.  The  effort  was  to  find 
technologically  possible  things  that  met  changing  reader 
needs,  that  would  be  embraced  by  editors,  that  could  en¬ 
hance  syndicate  sales  through  better  products  or  new  op¬ 
portunities. 

‘‘This  effort  will  pay  off  in  additional  readers  and  addi¬ 
tional  advertising.  More  importantly,  it  almost  certainly 
will  pay  off  in  more  intense  readership — readers  who  look 
forward  to  another  part  of  your  paper  with  a  new  excite¬ 
ment  and  eagerness.  The  same  can  be  said  of  syndicates 
and  their  offerings.  This  plan  deals  mostly  with  form, 
design,  tone,  approach,  comic  categories.” 

Brave  words.  A  valiant  beginning  for  the  report.  Yet 
also  somewhat  hazily  delivered,  and  rather  blandly  reas¬ 
suring  as  to  the  project’s  import. 

Unless  you  check  out  the  accompanying  prototype  book 
of  the  Creative  Committee’s  suggestions  put  into  tangible 
practice,  which  is  headlined,  in  print  the  height  of  a  man’s 
hand,  ‘‘A  Bold  New  Look,”  along  with  the  21st  Century 
Comics  logo  of  Andy  Capp’s  backside  as  he  trots  away 
from  the  reader  as  unconcerned  as  ever. 

Well,  little  may  rattle  Andy  Capp,  unless  it’s  his  favor¬ 
ite  publican  Chalkie  sadly  informing  him  that  he’s  tempo¬ 
rarily  out  of  bitter,  but  the  prototype  book  quickly  estab¬ 
lishes  that  21st  Century  Comics  is  proposing  perhaps  the 
most  radical  redesign  undertaken  for  any  newspaper  sec¬ 
tion,  let  alone  the  comics. 

Fancy  page  layouts.  Cover  blowups  of  art  taken  from  a 
strip  inside.  Vertical  strip  layouts  and  even  one  suggestion 
for  strips  that  begins  with  a  first  panel  significantly  higher 
than  the  succeeding  ones.  Audience  involvement  games. 
Trivia  and  puzzle  comers.  Rock  and  movie  star  profiles. 
Strips  two  and  three  times  larger  than  even  Gary  Trudeau 
demands  for  Doonesbury.  Cover  layouts  akin  to  a  virtual 
table  of  contents  for  the  comics  inside,  with  art  pickups  a 
la  the  finest  consumer  magazines. 

The  suggestions,  in  short,  are  radical.  They  are  also 
attractively  presented  in  the  prototype  booklet.  One  key 
recommendation  in  the  accompanying  report  says  that 
‘‘The  form  in  any  single  strip  must  be  far  more  varied.” 

(Continued  on  page  IOC) 
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Readers  are  polled  about  the  funnies 

Two  research  firms  commissioned  by  the  21st  Century 
Comics  project  found  some  reveaiing  data 


About  53%  of  adults  and  79%  of 
children  who  receive  a  Sunday  news¬ 
paper  read  the  comics  section, 
according  to  Scarborough  Research, 
Inc.  And,  readers  are  very  loyal,  with 
80%  of  them  reading  all  four  comics 
sections  in  a  four-week  period. 

The  21st  Century  Comics  Research 
Committee  commissioned  Scarbor¬ 
ough  —  as  well  as  the  Gene  Reilly 
Group  —  to  study  comics  readership 
and  attitudes. 

The  2 1  St  Century  group — made  up 
of  newspaper  executives,  newspaper 
associations,  syndicates,  cartoonists, 
and  others  —  is  recommending  ways 
to  upgrade  Sunday  comics  sections’ 
content  and  format  in  an  effort  to 
•attract  more  cartoon  readers. 


(A  version  of  this  story  appeared  in 
E&P,  May  7,  1983.) 


Scarborough,  which  interviewed 
802  adults  and  175  youngsters  age  10- 
17  at  thier  homes  in  12  dispersed  mar¬ 
kets,  also  made  the  following  read¬ 
ership  findings: 

•  There  is  a  great  fall-off  of  comics 
readership  after  age  17,  approximate¬ 
ly  coinciding  with  high  school  gradua¬ 
tion. 

•  Among  adults,  more  college 
graduates  read  the  comics  than  those 
with  some  or  no  college. 

•  Those  who  read  the  Sunday  com¬ 
ics  section  spend  a  median  of  12  min¬ 
utes  with  it,  with  30%  spending  more 
than  15  minutes.  About  13%  said  they 
saved  the  section  until  the  following 
Sunday,  and  one-third  said  they  clip¬ 
ped  from  the  comics. 

•  Among  10-  to  17-year-olds,  the 
comics  section  is  considered  the  most 
important  part  of  the  Sunday  news¬ 
paper  by  far. 

main  news  section,  followed  closely 
by  the  magazine,  entertainment,  and 
sports  sections. 

In  the  area  of  comics  section  con¬ 
tent,  Scarborough  reported: 

•  There  appears  to  be  no  rela¬ 
tionship  between  the  number  of  fea¬ 
tures  carried  in  a  comics  section  and 
the  readership  of  those  features. 
Additional  comics  could  be  added 
without  eroding  readership  of  any  of 
the  strips  or  panels. 

•  The  first  strip  in  the  section  does 
receive  significantly  higher  read¬ 


ership,  which  indicates  that  a  rotation 
of  comics  would  be  a  good  way  to 
build  up  the  audience  of  each  one. 

•  In  terms  of  size,  it  was  found  that 
readership  for  all  comics  diminished 
when  there  were  four  or  more  to  a 
page. 


evaluated  were  all  li^t  humor,  with 
the  bottom  10  including  six  dramatic 
serials.  This  preference  for  light 
humor  was  consistent  among  all 
groups. 

•  When  asked  about  proposed 
changes  they  would  like  to  see,  72%  of 
the  adults  and  83%  of  the  10-  to  17- 
(Continued  on  page  IIC) 


•  The  top  10  comics  among  108 


TheEveninglndepundit 


You'd  best  watch  out  for  Don  Addis. 
Addis  is  cartoonist,  colunmist  and 
curbstone  philosopher  of  the 
St.  Petersburg  Evening  Independent. 

But  beware  —  Add^  doesn't  play  fair. 
He's  the  type  of  guy  who  spies  on  us  in 
our  silliest  moments,  then  perfectly 
[  ^  captures  the  hilarity  of  the  predicament 
[  ^'1  in  a  cartoon  that  winds  up  being  tacked 
on  bulletin  boards  and  rerrigerator  doors 
all  over  town. 

For  a  couple  of  decades,  it  seems,  Addis  has  been  plying  his 
curious  trade  for  this  medium-sized  award-winning  evening 
newspaper.  And  he's  earned  quite  a  following. 

As  you  might  expect,  word  has  gotten  out  about  this  guy. 
Playboy  has,  for  the  past  24  years,  been  publishing  his  cartoons. 
The  National  Lampoon  and  a  bunch  of  other  magazines  have 
followed  suit. 

Even  the  Independent's  big  sister  morning  daily,  the 
St.  Petersburg  Times  runs  his  humor  on  Sundays. 

Now,  he  has  a  daily  cartoon  strip  called  Babyman.  It's 
syndicated  nationally  by  Newspaper  Enterprise  Association. 
Will  Babyman  make  you  laugh?  Does  the  sun  shine  on  St.  Pete? 


BABYMAN"  by  Don  Addto 


CHieFBABMMHScT&iOf  AU1HE  I 

BOASK  «MlY  FEAWatt, 


...  AVbiv  naan,  nmt  sumkeh. 


/..MD  ABUFrMO  *Me  IW  UM^ 
lie  (niCK»IMIKioR&  AS60U/CiY 
6R££M' 


§1  vUirn^s 

~  ,  evening, 

Independent 
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Comics  project 

(Continued  from  page  8C}  _ 

Another  notes  that  “Text  features  must  be  introduced 
regularly  into  comics  sections — but  with  a  special  ap¬ 
proach,  done  in  large  type,  extremely  tightly  edited,  quick 
to  read.” 

Another  point:  “Page  ones  must  change  dramatically.  ’  ’ 

Still  another  suggestion:  “Newspapers  must  localize 
their  comics.” 

And  finally,  of  the  13  core  recommendations  given, 
perhaps  the  most  important  and  demanding  of  all:  “Edi¬ 
tors  must  edit  their  sections.” 

The  report  includes  guidelines  for  buying  a  strip,  for 
localizing  a  comics  section,  for  laying  out  in  its  entirety  a 
“new  look”  comics  section,  but  it  seems  clear  that  its 
urging  of  editors  to  actually  edit  such  sections  is  its  most 
important  point,  the  issue  of  overriding  concern  beyond 
which  all  others  stand  or  fall. 

21st  Century  Comics  is  saying  in  no  uncertain  terms — 
and  backing  up  with  proof  from  its  own  research  studies 
and  from  project  development  results — what  many  news¬ 
paper  people  have  only  given  lip  service  to,  the  insight  that 
comics  sections  are  as  important  and  therefore  as  deserv¬ 
ing  of  heavy  and  ongoing  concern  as  any  other  newspaper 
section. 

It  is  no  longer  an  easy  weekly  matter  of,  say,  tossing 
Peanuts  and  Blondie  on  the  front  cover  of  a  section  and 
Dennis  the  Menace  and  Prince  Valiant  on  the  last  page, 
with  everything  else  in  its  regularly-sized,  regularly-slot¬ 
ted  horizontal  format. 

Excitement  and  relevance  have  to  take  precedence  over 
predictability,  no  matter  how  homey  such  predictability 
has  proven  in  the  past. 

And  it  all  comes  down  to  the  necessity 
for  more  hard  work  to  be  put  in  on 
newspaper  comics  sections  than  has 
been  allotted  them  in  the  past. 

And  it  all  comes  down  to  the  necessity  for  more  hard 
work  to  be  put  in  on  newspaper  comics  sections  than  has 
been  allotted  them  in  the  past.  Make  no  mistake,  the  art 
and  editing  procedures  21st  Century  Comics  suggests  will 
take  time  and  cost  money. 

It  is  not  enough  by  the  project’s  own  definition  of  its 
task  at  hand  to  learn  that  its  research  showed  Garfield  as 
the  most  popular  strip  among  all  age  groups  (7S%  of  all 
adults,  93%  of  teenage  boys  and  96%  of  teenage  girls  and 
96%  of  all  youngsters  appreciate  Jim  Davis’  fat  and  acer¬ 
bically  sassy  feline,  with  the  major  difference  the  degree 
of  readership  here),  that  Peanuts  is  the  most  popular  strip 
among  adults  (81%  of  all  adult  men  and  women  who  read 
the  Sunday  comics  read  the  strip  there),  that  the  other 
high-ranking  strips  are  Heathcliff,  Ziggy,  Family  Circus 
and  Marmaduke. 

Newspapers  now  have  to  bear  such  information  and 
more  like  it  constantly  in  mind  as  they  plan  and  lay  out 
their  comics  sections  and  as  they  discuss  the  acquisition  of 
new  strips  and  features. 

Will  it  work? 

Asked  that  question,  Mort  Walker  ponders  a  long  sec¬ 
ond  before  replying. 

“I  don’t  know.  But  if  one  newspaper  takes  it  up  and  sets 
the  pace  for  everybody  else,  we’ll  be  safely  off  and  run¬ 
ning.  Somebody  has  to  try  it,”  he  emphasizes,  his  voice 
rising  well  past  the  level  one  imagines  for  Sarge  when  he 
bawls  out  Beetle  for  sleeping  on  KP,  “and  people  are  slow 
to  because  it  will  cost  them  a  lot  of  money. 

“I  think  the  primary  cost  of  it  for  an  interested  newspa¬ 


per  would  be  having  an  artist  do  the  actual  layouts  for  the 
weekly  comics  sections.” 

Salem  is  more  cautious  when  asked  whether  papers  will 
commit  to  such  wholesale  redesign  of  their  comics  sec¬ 
tions. 

“I  just  don’t  think  they’ll  have  the  luxury  to  sit  down 
every  week  and  change  their  layouts  .  .  .  But  1  certainly 
think  they  will  at  least,  to  use  a  trite  phrase,  raise  con¬ 
sciousness  among  newspaper  editors  that  comics  should 
be  directed  to  a  broad  readership,  that  the  sections  should 
offer  various  segments  of  that  readership  specific  strips 
and  features.” 

Freberg,  while  owning  that  “It’s  going  to  be  a  hard 
fight,”  stresses  that  “I  nevertheless  think  it’s  needed. 
Even  if  the  project  is  only  halfway  successful,  it  will 
accomplish  a  lot.  It’s  true  that  editors  and  layout  people 
get  set  in  their  ways,  especially  when  they  work  on  comics 
sections,  and  they  have  to  realize  what  comics  sections  are 
up  against  these  days  and  what  they  can  do  with  a  little 
more  care  and  attention  paid  to  them.” 

It  comes  down,  it  seems,  to  admission  of  necessity  and 
seriousness  of  purpose  on  the  part  of  interested  newspa¬ 
pers.  All  the  groundwork  has  been  laid  by  21st  Century 
Comics  (whose  47  member  newspaper  chains  and  individ¬ 
ual  papers  surely  had  good  reason  for  commitment  of  their 
own  time  and  money  to  the  project),  all  the  research  collat¬ 
ed,  all  the  potential  objections  duly  noted,  all  the  new 
recommendations  fully  pictured  in  the  prototype  book  and 
fully  explicated  in  the  Creative  Committee’s  report. 

“Comics  are  strong,”  comments  Craddock.  “We  just 
want  to  help  make  them  stronger.  Newspapers  are  strong, 
we  just  want  to  see  one  section  become  a  strong  compo¬ 
nent  within  them.”  Any  dispute  over  the  soundness  of 
Craddock’s  remarks  is  needless  and  purely  divisive  to  no 
good  or  remotely  sensible  end. 

For  help,  they’ve  got  Freberg.  The  commercial  for 
newspapers  that  participate  in  21st  Century  Comics  was 
produced  and  written  by  Freberg  and  co-produced  and 
animated  (in  full  animation  that  bears  no  relation  to  most 
of  the  pokily  presented  schlock  on  the  sort  of  kids’  Satur¬ 
day  morning  tv  shows  that  so  enrage  Peggy  Charren)  by 
Bill  Melendez,  of  the  Charlie  Brown  specials  series  fame. 

And  the  spot  manages,  after  an  opening  montage  of 
seemingly  everybody  from  Hagar  through  Mark  Trail,  to 
bring  Brenda  Starr,  Little  Orphan  Annie,  Dick  Tracy  and 
Spiderman  together  for  a  confrontation. 

Spiderman,  for  example,  airily  dismisses  Dick  Tracy  as 
“Just  some  guy  talking  into  his  wrist”  (Freberg  did  the 
voices  in  his  mock-orotund  tones  that  sound  like  Orson 
Welles  after  perhaps  just  a  glass  too  many  of  Paul  Masson 
wine). 

In  turn ,  Brenda  Starr  tells  Spidey  to  ‘  ‘  Keep  your  suction 
cups  to  yourself”  and,  ever  true  to  her  high-fashion  im¬ 
age,  worries  about  getting  his  web  fluid  on  her  Norma 
Kamali  dress.  The  animation  is  so  good  that  Starr’s  shoul¬ 
ders,  as  per  a  real  Kamali  creation,  are  padded  and  puff  up 
like  a  linebacker’s. 

It’s  cute,  it  makes  its  point  that  comics  are  more  inter¬ 
esting  and  fun  than  ever  and  it  allows  for  the  inclusion  of  a 
newspaper’s  logo  and  a  reminder  to  read  its  own  Sunday 
comics  section. 

There  are  radio  spots  along  similar  lines. 

But  as  often  happens  in  advertising,  the  spot  that  hasn’t 
been  made  yet,  that  Freberg  also  wrote,  is  perhaps  even 
more  telling  as  to  what  comics  sections  are  now  up 
against. 

A  kid  holds  a  Sunday  comics  section,  a  little  girl  asks 
him  “What  are  you  watching?” 

The  kid  replies,  “I’m  not  watching.  I’m  reading,” 
mentions  that  the  comics  section  is  sort  of  like  cartoons. 

(Continued  on  page  12C) 
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Poll  results 

(Continued  from  page  9C) 


year-old  comics  readers  said  “make 
strips  funnier.”  (The  figures  were 
52%  and  89%  for  people  who  don’t 
read  the  comics.)  About  70%  of  com- 
ics-reading  adults  and  82%  of  the 
youngsters  said  they  want  “more 
strips  that  poke  fun.” 

Two  other  Scarborough  findings  in¬ 
cluded: 

•  One-third  of  adults  first  became 
acquainted  with  comics  by  being  read 
to  by  an  older  person;  one-third  were 
attracted  to  the  color  pictures  and 
looked  at  them  until  they  learned  to 
read;  and  one-third  started  to  peruse 
the  comics  after  they  learned  to  read 
the  words.  For  the  youngsters,  the 
figures  were  33%,  44%,  and  23%. 
When  non-comics  readers  were  ques¬ 
tioned,  the  significant  difference  was 
that  less  than  25%  were  read  to  by  a 
parent  or  other  older  person. 

•  Among  10-  to  17-year-olds,  86% 
of  the  comics  section  readers  —  com¬ 
pared  to  only  35%  of  the  non-comics 
readers  —  mentioned  newspaper 
reading  as  a  regular  Sunday  activity. 

“Traditionally,  the  comics  have 
been  the  child's  introduction  to  the 
newspaper  —  a  portion  of  the  news¬ 
paper  he  (or  she)  can  look  at  and  enjoy 
long  before  he  (or  she)  has  learned  to 
read,”  stated  21st  Century  Comics  in 
a  comment  contained  in  the  Scarbor¬ 
ough  summary.  “Comics  served  as 
the  bridge  to  the  main  news,  to  the 
sports  sections,  the  entertainment 
sections,  the  ads  ....  To  encourage 
newspaper  readership  is  an  aim  we  all 
share  and,  to  that  end,  broadening 
comics  readership  among  youngsters 
can  only  result  in  more  readers  of  the 
entire  paper.” 

The  Gene  Reilly  Group,  based  in 
Darien,  Conn.,  interviewed  606 
youngsters  age  7-15  and  204  of  their 
parents  at  shopping  malls  in  eight  dis¬ 
persed  markets.  The  highlights  of  the 
research  firm's  findings  included: 

•  Enjoyment  of  comics  decreases 
with  age,  with  58%  of  the  7-  to  9-year- 
olds,  and  40%  of  13-to  15-year-olds 
liking  the  Sunday  funnies.  Among 
children  who  very  much  enjoyed 
comics,  80%  were  readers  by  age  7. 
And  enjoyment  was  significantly 
higher  in  households  where  an  older 
member  was  a  comics  reader  than  in 
households  where  this  was  not  the 
case. 

•  Young  comics  readers  also 
tended  to  read  comic  books  and  other 
books. 


•  “Garfield”  was  rated  most  popu¬ 
lar  by  youngsters,  with  “Peanuts” 
second.  Both  are  distributed  by  Unit¬ 
ed  Feature  Syndicate.  The  popularity 
of  Jim  Davis’  chubby  cat  was  virtually 
equal  among  all  age  groups,  both 
sexes,  and  various  geographic  areas. 
Charles  M.  Schulz’s  strip  was  better 
read  by  girls,  as  were  “Blondie” 
(King  Features  Syndicate)  and 
“Family  Circus”  (Register  and  Tri¬ 
bune  Syndicate).  “Beetle  Bailey” 
(King)  was  much  more  popular  with 
boys. 

•  Many  youngsters  said  they  didn’t 
like  dramatic  serials  or  those  comics 
with  adventure,  romance  or  political 
satire.  Thy  said  they  liked  comics  to 
be  “funny,”  but  —  as  with  the  Scar¬ 
borough  findings  —  they  didn’t  find 
many  of  them  funny  enough.  They 
preferred  strips  that  had  three  or  four 
pictures  in  a  row  to  the  single  cartoon. 
About  77%  complained  that  they 
didn’t  always  understand  the  humor 
and  70%  mentioned  that  comics  are 
not  about  things  in  which  children  are 
interested. 

The  Gene  Reilly  Group  asked  chil¬ 
dren  to  rate  possible  changes  in  the 
Sunday  comics  section.  The  top  five 
sugestions,  in  rank  order,  were: 

1.  Have  the  best  comics  on  the 
cover. 


2.  Have  a  comics  club  with  stickers 
and  other  material  children  could 
send  for. 

3.  Have  posters  which  could  be  cut 
out  and  saved. 

4.  Have  contests. 

5.  Have  question  and  answer  col¬ 
umns. 

Research  results  differed  some¬ 
what  depending  on  what  area  of  the 
country  the  interviewing  took  place 
and  whether  the  location  was  urban  or 
otherwise. 

“The  21st  Century  Comics  project 
is  certainly  one  our  business  has 
needed  for  a  long  time,”  said  J.  Scott 
Schmidt,  chairman  of  the  project’s 
steering  committee,  who  noted  that 
newspapers  have  rarely  spent  re¬ 
search  dollars  on  comics. 

Schmidt  said  that  the  Sunday  com¬ 
ics  are  “probably  the  most  static  sec¬ 
tion  of  the  newspaper”  in  terms  of 
changes  over  the  years.  As  an  exam¬ 
ple,  he  said  some  newspapers  have 
better  color  on  page  one  than  in  the 
comics. 

Schmidt  said  he  would  like  to  see 
the  Sunday  comics  section  become  a 
more  viable  advertising  medium. 
“The  days  are  over  in  our  business 
when  you  can  have  loss  leaders,”  he 
declared.  “Sections  should  pay  their 
own  way.” 


A  large  amount  of  talent 
in  a  smaD  amount  of  q>ac»... 

We  still  have  the  most  talked  about  comic  properties 
in  the  business... 

Adam 

Cathy 

Daonesbmy 

Duffy 

The  Far  Side 
Far  Better  or  Far  Worse 
GeetJi 
Herman 

Tank  MeHamara 
Og 
2|g«!r 

And  coming  March  18y  Cooper  by  Mike  Keefe 
and  Tim  Menees. 
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So  the  girl  asks,  “How  do  you  change  channels?”  and 
the  kid  turns  the  paper  around. 

Finally,  the  girl,  after  pondering  the  issue,  says  “I  get 
it!  You  mean  tfiis  is  the  print-out  from  tv.” 

That’s  not  quite  all  there  is  to  the  spot,  which  may  in 
fact  never  be  produced,  but  it  aptly  limns  what  newspaper 
comics  sections  are  up  against. 

It  also  should  force  newspapers  to  realize  that  they  need 
all  the  allies  of  the  sterling  calibre  of  Peggy  Charren  they 
can  get. 

Television  is  not  exactly  a  villain,  but  it  is  a  sort  of  foe, 
however  worthy  you  rate  it.  Even  the  existing  Freberg 
commercial  in  its  assorted  :30  and  :60  second  permuta¬ 
tions  reminds  that  comics  sections  offer  adventures  and 
characters  that  you’re  not  likely  to  find  sandwiched  be¬ 
tween  junk  food  and  toy  commercials  on  Saturday  morn¬ 
ing  tv. 

Yes,  you  bet,  comics  sections  are  for  everybody,-  21st 
Century  Comics  is  as  mindful  and  devoted  to  that  knowl¬ 
edge  as  anyone  else  in  the  newspaper  business.  But  chil¬ 
dren  and  teenagers  are  at  the  crux  of  the  challenge  at  hand, 
as  everyone  involved  with  the  project  admits  readily. 
Their  involvement  with  newspaper  comics  sections  now 
and  in  the  near  future  is  absolutely  essential  to  the  contin¬ 
ued  strength  of  those  papers. 

With  the  results  in  .  .  . 

As  you  read  this,  the  21st  Century  Comics  prototype 
comics  section  is  available  for  perusal,  for  debate,  for 
quick  agreement  or  dismissal  of  its  suggestions.  This  may 
be  the  most  important  document  released  with  regard  to 
newspapers,  in  fact,  since  W.  R.  Hearst’s  will  was  probat¬ 
ed. 

It  is  a  grand  concept,  with  matching  execution.  Better 
yet,  its  intentions  are  kind.  For  two  years,  newspaper 
industry  professionals  have  grappled  seriously  and  search- 
ingly  with  the  revivification  of  the  central  section  of  news¬ 
papers  for  attracting  new,  younger  readers,  and  after  so 
grappling  they  have  come  up  with  some  positive,  atten¬ 
tion-getting  and  backed-by-solid-research  solutions. 

Whatever  debate  the  entire  project  occasions  within  and 
without  the  newspaper  industry,  no  one  should  ever  doubt 
the  project’s  integrity  and  good  intentions,  either. 

The  alternatives,  after  all,  are  editorial  torpor  and  lack 
of  imagination,  qualities  ill-suited  to  the  21st  century  that 
both  comics  and  newspapers  will  soon  enough  find  them¬ 
selves  in. 

From  David  Hendin,  senior  vice  president  and  editorial 
director  at  United  Media  Enterprises:  “Comics  communi¬ 
cate  with  newspaper  readers  in  a  way  that  other  parts  of  the 
newspaper  cannot.  Newspaper  comics  help  transcend  gen¬ 
erations  just  as  they  always  have — grandparents  read  the 
comics  to  their  grandchildren  ...  If  properly  promot¬ 
ed,  comics  can  draw  young  readers  to  their  home  deliv¬ 
ered  newspapers  every  day  of  the  week.” 

From  John  P.  McMeel,  president  of  Universal  Press 
Syndicate:  “Sure,  comics  are  funny  (they’d  better  be,  or  a 
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lot  of  US  would  be  out  of  business),  but  they’re  also  very 
serious.  When  was  the  last  time  readers  complained  be¬ 
cause  a  newspaper  omitted  coverage  of  a  congressional 
committee?  But  don’t  try  that  with  a  popular  comic  strip !  ’  ’ 

From  King’s  D’Angelo:  “Newspaper  surveys  consis¬ 
tently  show  the  comics  to  be  at  the  very  top  in  readership, 
often  over  even  front-page  readership.  Readers  form  emo¬ 
tional  attachments  to  comics  characters  and  consider  them 
to  be  old  friends  .  .  .  The  amazing  thing  is  the  longevity 
of  comics  characters,  in  some  cases  spanning  SO  years  and 
more  without  letup  in  popularity,  from  generation  to  gen¬ 
eration.” 

And  from  Bill  Baker,  vice-president/news  for  the 
Knight-Ridder  chain,  who  headed  the  21st  Century  Com¬ 
ics  Creative  Committee,  these  salient  sentences:  “Until 
the  phone  rings  off  the  hook  with  angry  readers  after  a 
comic  has  been  taken  out  of  the  paper,  comics  are  taken 
painfully  for  granted  by  editors  and  publishers.  Nowhere 
else  does  a  section  with  such  high  readership  suffer  from 
such  benign  neglect. 

“We  all  believe  in  leading  with  our  strengths,  but  we 
don’t  do  that  in  comics.  If  comics  are  strong  in  spite  of 
neglect  (and  surveys  and  the  phone  tell  us  they’re  very 
strong),  what  would  they  be  if  editors  jazzed  up  the  comics 
with  new  ideas  and  graphic  approaches  and  content,  and  if 
ad  directors  went  and  sold  those  wide-open,  high- 
readership  spaces,  and  if  promotion  departments  used  this 
tremendous  resource? 

“I’ll  tell  you  what  they’d  be.  Leading  agents  for  new 
things  we  all  want  from  our  newspapers:  more  (and  more 
intense)  readership,  more  circulation,  more  advertising.” 

The  above  may  all  sound  mildly  like  somewhat  self- 
serving  statements,  but  the  following  from  Peggy  Charren 
is  most  assuredly  not:  “lam  very  supportive  of  the  idea 
that  comics  can  make  an  important  contribution  to  news¬ 
papers  and  to  an  increase  in  reading  in  general,  and  I 
support  a  project  like  this  absolutely  because  of  it.  News¬ 
papers  and  their  comics  sections  are  certainly  worth  this 
much  concern  and  even  more  on  all  our  parts.” 

So,  will  B.C.,  Clumsy,  Thor,  Wiley,  the  Cute  Chick 
and  the  Fat  Broad  rise  beyond  their  strip’s  plain  misogyny 
to  the  occasion? 

Will  Steve  Roper  and  Mike  Nomad  and  the  Phantom 
and  Broom  Hilda  prove  team  players  where  it  counts? 

Can  Professor  Cosmo  J.  Fishhawk  and  his  stogie- 
chomping  editor  Shoe  tear  themselves  away  from  their 
VDTs  at  the  Treetops  Tattler  long  enough  to  pitch  in? 

Will  Cathy  forget  her  personal  problems  for  a  while  for 
something  of  more  widespread  import? 

Will  Garfield  forgo  food,  frequent  naps  and  even  more 
frequent  harassment  of  Odie  to  do  his  own  furry  part? 

The  betting  from  this  comer  is  yes. 

The  above-named  characters,  and  hundreds  more  like 
them  appearing  weekly  and  daily  in  the  comics  pages  of 
America’s  newspapers,  simply  have  too  much  gumption 
and  all-American  grit  not  to  help  when  they’re  needed. 

They’re  a  tough  team  to  beat  all  by  their  lonesome,  but 
this  time  they’ve  also  got  the  considerable  creative  and 
financial  resources  of  the  entire  2 1  st  Century  Comics  proj¬ 
ect  behind  them. 

No  matter  how  daunting  the  task  of  redesigning  comics 
sections  now  looks,  everybody  involved,  from  strip  char¬ 
acters  on  the  pages  to  newspapermen  and  women  laying 
them  out  and  editing  them,  is  up  to  it. 

And  we  wouldn’t  have  expected  anything  less,  not  if  we 
know  anything  about  the  wonderful  history  of  both  comics 
strips  and  the  American  newspaper  industry. 

There  is  no  alternative  to  this  sort  of  improvement  and 
progress  in  comics  sections.  None  whatsoever,  if  newspa¬ 
pers  are  serious  about  increasing  and  enhancing  reader- 
ship. 
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unday  Comics 
aren’t  funny 
when  you’re  under 
the  deadline  gun... 


□  Versatile  printing 
capabilities  make  available 
custom  printing  of  comics. 


□  Resourceful  design 
consulting  to  your  exact 
specifications. 


D  Complete  and  flexible 
programs  allowing  more 
advertising  space  within 
a  pricing  structure. 

□  Comprehensive 
Service  composition, 
typesetting,  color 
separations,  printing 
and  distribution. 


□  Available  in  house 
production  manager 
whose  sole  responsibility 
is  comic  supplements. 


n  Special  configurations, 
tabloids,  standards  and 
flexies. 


D  Alternate  printing  methods 
direct,  cold  web,  flexographic. 


EASTERN  COLOR  PRINTINF  -o 


BO  Security  Drive,  Avon,  Conn.  OBOOI  C203]  BT  J-04S1 


Daily  drculation  is  up  15%.  And  Sunday  up  5%. 

Figuras  based  on  the  1984  Gollagher  Report  '  ~ 
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Use  this  handy  order  form  to  order: 

1985  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1984) 
1985  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1985) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1985  Edition  $50  per  copy  □  Bulk  orders  5  or  more  $45.00  each _ 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  *  Encyclopedia  of  the  newspaper  industry. 

□1985  Edition  $50  per  copy  □  Bulk  orders  5  or  more  $45.00  each  _ 

(U.S.  and  Canada)  $65  ^r  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

(Company _ 

Nature  of  Business  _ 

Address  _ _ _ 

City _ State _ Zip - 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 
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New  Mexican  reaches  settlement  with  Indians 


After  five  months  and  two  false 
starts,  the  New  Mexican  of  Santa  Fe 
reached  a  settlement  with  an  Indian 
community  that  sued  when  a  staff 
photographer  took  pictures  of  a  tribal 
dance  from  a  low-flying  plane. 

“It  will  stay  settled  this  time,”  said 
Wayne  Vann,  publisher  and  chairman 
of  the  board  of  the  16,000-circulation, 
Gannett-owned  evening  daily. 


In  a  new  apology, 
published  on  the 
newspaper’s  editorial 
page,  publisher  Vann 
expressed  “deep  regret” 
over  publication  of  the 
pictures. 


Under  terms  of  the  settlement,  the 
newspaper  publicly  apologized  —  for 
the  third  time  —  and  agreed  to  provide 
scholarships  and  summer  internships 
to  tribal  members,  free  advertising  for 
the  tribe’s  enterprises  and  expanded 
news  coverage  of  Indian  affairs. 

The  agreement  settles  a  $3.65  mil¬ 
lion  suit  filed  by  the  Indians  of  the 


Santo  Domingo  Pueblo  in  February, 
almost  two  years  after  the  newspaper 
published  two  photographs  of  tribal 
dances  taken  by  staff  photographer 
Michael  Heller,  who  testified  in  a  de¬ 
position  that  he  happened  upon  the 
ceremony  while  flying. 

Like  several  other  pueblos,  which 
are  ancient  settlements  in  New  Mex¬ 
ico,  Santo  Domingo  prohibits  picture¬ 
taking,  sketching  or  recording  of  their 
ceremonies. 

The  tribe  and  the  New  Mexican  had 
once  before  agreed  to  a  settlement 
with  substantially  the  same  provi¬ 
sions  as  the  latest  agreement. 

However,  the  Indians  refiled  their 
lawsuit  in  September,  complaining 
that  the  apology  the  New  Mexican 
published  was  not  specific  enough 
and  that  tribal  officials  were  belittled 
in  an  accompanying  background 
article. 

A  few  days  later,  the  New  Mexican 
printed  another  apology,  but  the 
federal  district  judge  in  charge  of  the 
case  reinstated  the  lawsuit. 

In  a  new  apology,  published  on  the 
newspaper’s  editorial  page,  publisher 
Vann  expressed  “deep  regret”  over 
publication  of  the  pictures. 

He  wrote  that  the  newspaper  re¬ 


gretted  “our  actions  seemed  to  de¬ 
monstrate  insensitivity  toward  the 
rich  traditions  and  religious  expres¬ 
sions  of  the  pueblo.” 

Accompanying  the  apology  was  a 
press  release  agreed  to  by  both  par¬ 
ties. 

In  addition  to  the  apology,  the 
newspaper  agreed  to  donate  $5,000 
annually  for  the  next  four  years  to 


In  addition  to  the 
apology,  the  newspaper 
agreed  to  donate  $5,000 
annually  for  the  next  four 
years  to  fund  college 
scholarship  for  pueblo 
students. 


fund  college  scholarship  for  pueblo 
students.  It  also  agreed  to  sponsor 
two  internships  at  the  paper  for  tribal 
students  for  the  next  four  years. 

The  New  Mexican  also  promised  to 
provide  free  advertising  for  some 
pueblo  enterprises  and  to  assign  a  re¬ 
porter  “at  least  part-time”  to  cover 
Indian  affairs. 
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NEASI- WEBER  INC.  of  Studio  City,  Calif.,  has  signed  a 
software  license  agreement  with  the  Chicago  Tribune  for 
ADM  ARC®,  an  advertising  management  and  accounts 
receivable  control  system. 

The  ADMARC  system,  which  manages  order  entry,  ad 
management,  credit,  accounts  receivable,  billing  and  pro¬ 
duction,  has  been  installed  at  major  publishers  worldwide. 

Neasi-Weber  also  announced  the  opening  of  a  new 
headquarters  in  Studio  Plaza,  an  office  complex  in  Studio 
City,  Calif.,  and  the  appointment  of  John  Peters  as  vice 
president  for  product  services.  Peters  will  be  responsible 
for  education  technical  services  and  support  for  all  news¬ 
paper  clients. 

4c  4c  4: 

FERAG  INC.  has  contracted  to  provide  mailroom 
equipment  to  the  Providence  (R.I.)  Journal-Bulletin  as 
part  of  the  newspaper’s  new  production  plant. 

The  system  included  single-gripper  conveyors,  Ferag’s 
Rotosert  drum-type  inserter  and  a  new  automated  palletiz- 
er  called  Rotadisc. 

“The  Rotadisc  system  allows  high-circulation  newspa¬ 
pers  to  more  efficiently  handle  the  growing  volume  of 
inserts  and  special  sections  and  provides  for  full-run  daily 
inserting,  increased  preprint  capacity  and  more  efficient 
handling  of  the  total  newspaper  product,”  according  to 
Richard  M.  Segel,  Ferag  president. 

The  Ferag  systems  are  scheduled  for  installation  in 
1987. 

Ferag's  U.S.  headquarters  and  production  plant  is  in 
Bristol,  Pa.  It  is  part  of  an  international  Ferag  family  of 
companies  headquartered  in  Switzerland. 

4c  4c  4c 

SYSTEM  INTEGRATORS  INC.  of  Sacramento  has 
announced  contracts  totalling  more  than  $16  million  for 
computer-aided  publishing  systems.  Six  contracts  were 
finalized  last  December  at  metropolitan  newspapers  in  the 
United  States  and  abroad. 

“In  spite  of  the  strength  of  the  U.S.  dollar,  we  expect  up 
to  50%  of  our  1985  revenues  to  be  from  international 
clients.  While  the  strong  dollar  makes  the  cost  of  com¬ 
pany-manufactured  products  more  expensive  to  export  to 
customers,  we’ve  been  able  to  offset  this  by  providing  the 
service  component  of  these  sales  out  of  our  overseas 
offices,”  said  Jim  Lennane,  SII  president.  The  company 
■holds  subsidiaries  in  the  United  Kingdom,  West  Germany 
and  Australia. 

The  December  deals  involve  the  Singapore  Straits 
Times  and  systems  in  Berlin,  West  Germany  and  in  Brigh¬ 
ton,  England.  Domestically,  purchasers  include  the 
Washington  Post,  for  107  Coyote  workstations  in  its  edito¬ 
rial  department,  and  the  Chicago  Tribune  and  Cincinnati 
Enquirer,  for  advertising  systems. 

SII  counts  135  of  its  systems  installed  throughout  the 
world. 

♦  ♦  ♦ 

MYCRO-TEK  INC.  of  Witchita,  Kan.,  has  installed  26 
new  editorial  front  end  systems  since  last  June,  the  com¬ 
pany  says,  bringing  the  number  of  its  domestic  clients  to 
550. 

The  company  introduced  a  new  system,  the  Mycro- 
Comp  1 100,  at  the  American  Newspaper  Publishers  Asso¬ 
ciation  trade  show  in  June.  Besides  the  new  installations. 


1 1  other  publications  upgraded  their  systems  to  1100. 

The  installations  included  King  Features  in  New  York 
City,  the  Harvard  Crimson  in  Cambridge,  Mass.,  the  De¬ 
land  (Fla.)  Sun-News,  the  St.  Louis  Business  Journal  and 
the  Gettysburg  (Pa.)  Times. 

4c  4c  4c 

K&F  MANUFACTURING,  a  manufacturer  of  printing 
press  saddles  and  plate  preparation  equipment,  will  be  15 
years  old  this  year. 

Founded  in  1970,  Kc&F  manufactured  an  accurate  sad¬ 
dle  allowing  newspapers  to  convert  from  lead  stereo  to 
shallow  relief  plates.  The  firm,  located  outside  South 
Bend,  Ind.,  is  run  by  founders  Alex  Kocsis  and  Rudy 
Fermi  and  has  equipment  working  in  350  American  news¬ 
papers,  including  the  Los  Angeles  Times,  Miami  Herald, 
Chicago  Tribune  and  New  York  News. 

“Because  K&F  has  been  directly  involved  with  the 
newspaper  industry  from  the  inception  of  the  photo  poly¬ 
mer  relief  plate,  our  business  methods  and  attitudes  reflect 
the  ‘deadline’  philosophy  of  the  industry,”  Joseph  A. 
Bella,  manager  of  marketing  operations,  said. 

K&F’s  recent  developments  include  sophisticated  plate 
processing  equipment  utilizing  solid  state  camera  and  high 
resolution  monitors  for  registration,  as  well  as  automatic 
motion  control  technology  for  accurate  plate  positioning 
prior  to  punching  or  bending  plates.  The  systems  are  de¬ 
signed  for  offset  and  letterpress  presses. 

4c  4c  4c 

MERGENTHALER  LINOTYPE,  a  supplier  of  comput¬ 
erized  typesetting  equipment,  and  IMAGEN  CORP.,  a 
page  printer  and  image  processing  concern,  have  agreed 
on  the  licensing  of  Mergenthaler’s  typefaces. 

Mergenthaler  Linotype’s  typeface  collection  is  one  of 
the  most  comprehensive  in  the  world.  The  deal  with  Im- 
agen  demonstrates  that  the  Mergenthaler  library  “has  be¬ 
come  an  important  bridge  between  the  rapidly  expanding 
non-impact  printer  market  and  traditional  typesetting  ap¬ 
plications,”  according  to  Franklin  Lassman,  Linotype 
vice  president  of  marketing. 

According  to  the  agreement,  Imagen  will  be  able  to 
license  typefaces  from  Mergenthaler’s  library.  The 
arrangement  provides  “a  coherent  typographic  package 
covering  printer  and  screen  fonts  free  of  the  legal  com¬ 
plications  involved  in  pirated  typefaces.”  the  company 
said. 

Headquartered  in  Eschborn,  West  Germany,  Mergen¬ 
thaler  was  founded  in  1886  by  Ottmar  Mergenthaler,  in¬ 
ventor  of  the  Linotype  machine. 

4c  4c  4c 

TELERAM  COMMUNICATIONS  CORP.  of  White 
Plains,  N.Y.,  has  announced  the  installation  of  two  Star 
Link  remote  computer  storage  and  forwarding  networks  at 
bureaus  of  the  Star  Ledger  of  Newark,  N.J. 

The  systems  were  installed  at  bureaus  in  Morristown 
and  Trenton,  the  state  capital. 

Star  Link  allows  use  of  on-site  and  portable  text  editing 
terminals. 

Chick  Satuloff,  Teleram  president,  said  the  systems  can 
transmit  data  for  typesetting  or  for  electronic  mail  pur¬ 
poses.  Information  is  stored  on  Winchester  disks  until 
ready  for  transmission.  Reporters  can  keep  files  separate¬ 
ly  or  share  them  on  common  databases. 
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Kenaf  processing  plant  planned  for  Puerto  Rico 

Goal  of  new  firm  is  to  produce  newsprint  for 
U.S.  newspapers  by  the  end  of  this  decade 


By  George  Garneau 

Charles  S.  Taylor,  his  company  and 
some  Puerto  Rican  businesses  are 
preparing  to  bet  that  kenaf  is  a  plant 
whose  time  has  come  in  the  newsprint 
industry. 

Kenaf,  a  hearty  plant  related  to 
okra  and  cotton,  is  at  the  root  of  plans 
for  a  $  1 20  million  farm  and  processing 
plant  in  Puerto  Rico  that  could  pro¬ 
duce  newsprint  for  several  U.S. 
newspapers  by  the  end  of  the  decade. 

Plans  for  the  project  by  Kenaf  In¬ 
ternational  of  Bakersfield,  Calif.,  are 
to  be  unveiled  formally  later  this 
month.  But  Taylor,  a  principal  of  KI 
and  an  agricultural  economist  who 
has  spent  years  studying  kenaf  use  in 
paper  production,  said:  “We’re  in 
business  and  we  wouldn't  be  doing  it 
if  it  weren’t  feasible.’’ 

Kenaf  was  examined  several  years 
ago  as  a  cheaper  alternative  to  wood 
pulp  in  paper  production.  Some  major 
newspapers  have  printed  ex¬ 
perimental  additions  on  kenaf-based 
newsprint,  but  to  date  kenaf  has  not 
been  employed  in  newsprint  produc¬ 
tion  on  a  regular  basis  in  the  United 
States,  despite  ever  increasing  news¬ 
print  prices.  Prices  rose  9%  last  year 
and  are  expected  to  go  up  another  7% 
later  this  year. 

Taylor  said  Kl  has  commitments 
from  a  “significant  amount’’  of  U.S. 
newspapers  to  buy  kenaf-based  news¬ 
print,  and  others  are  in  negotiations. 
Prices  would  be  “competitive,”  he 
said.  Talks  with  the  government  of 
Puerto  Rico  and  with  a  group  of 
businesses  there  are  said  to  be  under¬ 
way. 

As  envisioned,  one  newsprint 
machine  at  a  plant  being  considered 
for  western  Puerto  Rico  would  pro¬ 
duce  up  to  200  tons  of  newsprint  a  day 
from  kenaf  grown  on  thousands  of 
acres,  some  of  it  privately  farmed. 

Direct  employment  of  1 ,000  is  pro¬ 
jected  with  quadruple  that  in  indirect 
employment.  Unemployment  in 
Puerto  Rico  is  more  than  22%. 

Owning  Kenaf  International  with 
Taylor  are  the  Bakersfield  Califor¬ 
nian,  owner  of  the  daily  newspaper  by 
the  same  name,  and  Agrifuture  Inc.,  a 
firm  specializing  in  innovative  agri¬ 
cultural  products,  both  of  Bakers¬ 
field,  Calif. 


While  it  does  not  appear  kenaf  will 
replace  wood  in  newsprint  manufac¬ 
turing  in  northern  climates,  it  has  a 
“very  good”  future  in  newsprint, 
Taylor  said,  especially  in  warm  cli¬ 
mates,  where  it  grows  readily  and 
where  paper  is  imported  from  wood 
manufacturing  countries. 

In  Puerto  Rico,  where  experiments 
with  kenaf  have  been  conducted, 
Taylor  said,  “It  could  become  a  major 
crop  within  the  next  five  to  10  years.” 

Kenaf  has  been  used  for  years  to 
make  such  products  as  rope,  twine 
and  burlap  bags.  Believed  to  be  native 
to  Sudan,  it  grows  wild  in  East  Africa 
and  is  cultivated  in  Asia  and  Central 
America.  In  Thailand,  a  processing 
plant  produces  Kraft  pulp,  an  ingre¬ 
dient  in  various  paper  products,  from 
kenaf. 


Some  major 

newspapers  have  printed 
experimental  additions  on 
kenaf-based  newsprint, 
but  to  date,  kenaf  has  not 
been  employed  in 
newsprint  production  on 
a  regular  basis  in  the 
United  States . . . 


It  was  not  until  the  1960s  and  1970s, 
however,  when  paper  prices  were  ris¬ 
ing,  that  kenaf  was  seriously  studied 
as  an  ingredient  in  paper.  It  has  been 
grown  experimentally  in  Arizona  and 
Puerto  Rico  for  years. 

In  a  1982  study,  headed  by  Taylor, 


American  Telephone  &  Telegraph 
announced  it  is  “discussing  creating  a 
joint  venture  to  nationally  market”  a 
videotex  system  involving  trans¬ 
actional  and  financial  services. 

No  formal  agreement  has  been 
signed  and  AT&T  would  not  name 
any  of  its  potential  partners. 

Press  reports  have  named  Chemic¬ 
al  Bank  and  Bank  of  America  as  likely 
participants.  The  two  banks  operate 
the  country’s  largest  home  banking 
services. 


for  the  American  Newspaper  Pub¬ 
lishers  Association,  Donald  N.  Sol- 
dwedel,  publisher  of  the  Yuma  (Ariz.) 
Daily  Sun  and  chairman  of  the  ANPA 
Newsprint  Committee,  concluded: 
“The  various  attributes  of  kenaf  as  an 
alternative  fiber  warrants  serious 
consideration  by  farmers,  manufac¬ 
turers  and  publishers.” 

According  to  Taylor,  kenaf  offers 
several  advantages  in  making  paper. 
It  costs  less  than  wood  to  cultivate, 
harvest  and  process.  It  matures  in 
about  four  or  five  months,  compared 
with  25  years  for  trees  for  paper  pulp, 
and  yields  more  per  acre.  In  addition, 
its  characteristics  in  paper  are  good, 
including  strength,  whiteness, 
printing  quality,  longevity  and 
absorbency.  “We  think  it  can  be 
proven  to  be  a  better  product,”  he 
said. 

Kenaf  pulp  can  be  used  as  an 
additive  to  wood  pulp  for 
papermaking  or.  as  KI  plans,  as  a 
substitute.  The  mix  would  be  90% 
kenaf  fiber  and  10%  Kraft  pulp  made 
from  either  wood  or  kenaf. 

According  to  Taylor,  kenaf  grows 
well  in  warm  climates  with  plentiful 
rain.  Sometimes  more  than  one  crop  a 
year  is  possible.  In  the  United  States, 
it  grows  from  South  Carolina  to  Texas 
and  in  irrigated  areas  of  the  South¬ 
west. 

Kenaf  stalks  produce  both  long  and 
short  fibers.  It  grows  to  be  about  15 
feet  tall  and  looks  like  sugar  cane  or 
bamboo,  though  its  leaves  are  often 
mistaken  for  marijuana.  The  plants 
yield  hibiscus  blossoms. 

“It’s  not  a  cure-all,”  Taylor  said  of 
kenaf,  “but  it  has  some  very  attrac¬ 
tive  possibilities”. 


Time  Inc.  has  also  been  mentioned 
as  another  possible  partner. 

In  making  its  announcement. 
AT&T  stated  that  any  videotex  agree¬ 
ment  would  “be  in  compliance  with 
the  modified  final  judgment”  that  set¬ 
tled  the  government’s  seven-year 
antitrust  suit  against  the  company  and 
led  to  the  spinning  off  of  the  local 
operating  telephone  companies. 

The  final  agreement  precluded 
AT&T,  for  a  period  of  seven  years 
(Continued  on  page  26) 
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You  mean  if  I  convert  to  Flexo, 

I  can  use  lighter  weight  newsprint? 


ABSOLUTELY! 

Flexography  was 
invented  to  print 
on  impossible 
stocks  like  tissue, 
kraft  and  plastics. 

Walk  through  any  grocery  or 
department  store.  You’ll  see 
thousands  of  brilliant  examples 
of  flexo  printed  packaging. 
Flexography  not  only  handles 
those  stocks,  but  delivers  supe¬ 


rior  results  on  newsprint .  .  . 
even  the  less  expensive  grades. 

That  means  you  can  reduce 
your  cost  of  paper  and  still  get 
superb  printed  results.  Reduce 
your  inventory.  Handle  fewer 
rolls  per  run.  With  fewer  pasters 
and  less  waste. 

Not  to  mention  the  savings  on 
your  distribution  and  mailing 
costs. 

Today’s  most  advanced  Flexo 
system — Kop-Flex — promises 
something  even  better  than 
paper  savings.  Kop-Flex  from 
Koppers  permits  retrofitting  your 


existing  presses,  at  much  lower 
cost  than  converting  to  offset. 
For  even  faster  payback. 

It’s  already  in  use  at  several 
major  publishers.  To  get  the  full 
story  on  Kop-Flex  flexography, 
call  or  write  Vince  Lapinski  at 
Koppers  today. 

Web  Press  Department 
Koppers  Company,  Inc. 

Glen  Arm,  Maryland  21057 
301/592-5400 

KOPPERS 

Engineered 

Products 
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Ideas  designed  to  help  comics  are  out 

The  21st  Century  group  unveils  suggestions  for  revamping 
Sunday  comics  sections  at  a  February  11  lunch  in  N.Y. 


By  David  Astor 

Graphic  and  content  ideas  designed  to  make  Sunday* 
comics  sections  more  attractive  to  readers  and  advertisers 
were  officially  unveiled  for  the  first  time  this  week  by  the 
21st  Century  Comics  group. 

Speaking  at  a  February  1 1  luncheon  held  in  New  York 
City’s  Overseas  Press  Club,  21st  Century  Creative  Com¬ 
mittee  chairman  (and  Knight-Ridder  vice  president/news) 
Bill  Baker  said  newspapers  have  improved  many  of  their 
sectidns  over  the  years — but  that  the  Sunday  comics  have 
remained  virtually  the  same.  The  21st  Century  group — 
made  up  of  representatives  from  advertising  sales,  news¬ 
papers,  syndicates,  cartooning,  etc. — was  formed  three 
years  ago  to  try  to  come  up  with  ideas  that  might  change 
this  situation. 

These  suggestions,  which  will  be  offered  to  papers  via  a 
package  containing  a  full-size  prototype  section  and  two 
booklets,  include: 

•  Aim  Sunday  comics  sections  at  four  groups — adults, 
teens,  kids,  and  general — rather  than  mostly  at  adults.  One 
suggested  way  to  do  this  is  using  some  segmented  pages, 
such  as  one  devoted  to  “rock  and  romance”  for  teens  and 
another  with  “fun  and  games”  for  kids.  “Young  children 
come  to  newspapers  through  comics,”  stated  21st  Cen¬ 
tury.  “Teens  stay  in  newspapers  through  comics  (and  the 
industry  has  faltered  particularly  with  this  segment).  As  an 
adjunct,  there's  an  opportunity  for  targeted  advertising 
sales.” 

•  Make  comics  pages  more  modern,  “unpredictable,” 
and  “energetic.”  This  can  be  done  by  using  a  “more 
severe  mixture  of  horizontal  and  vertical,”  big  and  small 
panels  in  the  same  strip,  some  large-type  text,  mini¬ 
posters,  creative  white  space,  and  other  graphic  devices. 
“As  an  industry,”  said  21st  Century,  “we  must  free 
ourselves  from  thinking  of  a  one-quarter  page  or  a  one- 
third  page  or  a  one-half  page  as  two  static  stacks  or  three 
static  stacks  of  relatively  rigidly  sized  panels.  They  are 
free  spaces,  and  artists  must  be  encouraged  to  try  varied 
forms.  A  one-third  Sunday  strip  need  not  have  six  or  eight 
similarly  sized  panels.  Perhaps  it  should  use,  on  a  given 
Sunday,  a  large  single  drawing  with  three  other  small 
insets  completing  the  joke.” 

•  “Dramatically”  change  the  first  page  of  the  Sunday 
comics  sections.  This  page  “should  retain  some  of  the 
traditional  comic  approaches,”  said  21st  Century.  But  it 
added  that  “even  some  of  the  traditional  strips  .  .  .  need 
to  be  done  in  special  dramatic  ways  to  give  more  energy  to 
the  page  and  to  entice  readers  as  all  other  section  fronts  are 
routinely  used.”  The  front  page,  it  continued,  could  have 
an  index  as  well  as  one-panel  referrals  to  comics  inside.  Or 
“give  readers  a  self-contained  gag”  in  the  flag  area. 

•  Develop  new  content  categories  such  as  rock  music 
features,  sports  material,  cartoonist  bios,  reprints  of  clas¬ 
sic  comics,  and  how-to  columns. 

•  “Be  open  to  the  newer  syndicated  features  ....  On- 


One  21st  Century  Comics  prototype  page  mokes  extensive 
use  of  the  flog  area,  places  a  big  Snoopy  with  the  'Peanuts'  strip, 
runs  several  features  vertically,  and  includes  a  mini-poster  of 
Michael  Jackson. 

ly  in  that  way  will  comics  grow  and  become  more  exciting 
....  As  you  take  some  chances  and  risks  in  changes  you 
make  on  your  A  section  page  ones  and  in  other  sections, 
you  must  do  the  same  in  the  comics  sections.”  It  is  also 
suggested  that  more  comics  be  developed  that  deal  with 
“important  areas  of  change”  such  as  computers  and  that 
reflect  different  “ethnic  perspectives,”  including  black, 
Hispanic,  and  Asian. 

•  Use  more  reader  participation  features  such  as  puz¬ 
zles  and  contests,  start  comics  clubs,  and  provide  local 
content  such  as  reports  from  area  schools  and  photos  of 
readers.  “Comics  sections  are  anonymous  and  impersonal 
at  a  time  when  the  industry  realizes  newspapers  must 
become  more  individual,  more  local,  more  reflective  of 
their  own  community,”  stated  21st  Century. 
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Baker  said  comics  sections  have  to  become  more  “vi¬ 
brant”  and  “appealing.”  He  noted  that,  even  though  these 
sections  haven’t  changed  much  in  recent  decades,  they  are 
still  generally  the  second-most-read  part  of  the  Sunday 
paper  (the  front  page  is  first).  But  he  added,  “We  have  to 
take  this  great  potential  and  bring  it  to  greater 
heights  ....  We  need  to  break  out  of  some  of  the 
stereotypes.” 

As  for  potential  advertising  in  revamped  Sunday  comics 
sections,  Tom  Craddock  of  MSN  told  luncheon  attendees 
that  several  major  companies  have  already  expressed  in¬ 
terest  in  possibly  making  buys.  He  said  ad  lineage  could 
significantly  increase  in  the  sections  as  soon  as  a  year  from 
now. 

He  then  showed  one  of  the  new  television  commercials 
that  newspapers  can  use  to  promote  comics.  The  animated 
spot  featured  several  famous  cartoon  characters,  includ¬ 
ing  Brenda  Starr  saying  to  Dick  Tracy,  “Tell  me,  Dick,  do 
you  sleep  in  that  hat?”  The  square-jawed  detective  firmly 
replied,  “You’ll  never  know!” 

That  and  other  Stan  Freberg-created  television  and 
radio  commercials  will  be  sent  to  newspapers  along  with 
the  24-page  prototype  (which  is  a  collection  of  ideas,  not  a 
complete  comics  section)  and  24-page  booklets.  (The 
broadcast  spots  are  produced  to  permit  easy  inclusion  of  a 
particular  newspaper’s  logo  at  the  end.)  Papers  that  con¬ 
tributed  to  21st  Century  will  receive  the  package  free, 
while  those  who  didn’t  are  being  asked  to  pay  $175, 
according  to  MSN  (based  at  260  Madison  Ave.,  New 
York,  N.Y.  10016). 

Over  345  newspapers  (some  individually  and  some  via 
their  parent  companies)  contributed  to  21st  Century, 
which  raised  over  $300,0(X)for  the  project.  Other  contribu¬ 
tors  included  United  Feature  Syndicate/Newspaper  Enter¬ 
prise  Association,  Universal  Press  Syndicate,  Tribune 
Media  Services  (which  distributes  the  aforementioned 
“Brenda  Starr”  and  “Dick  Tracy”),  News  America  Syndi¬ 
cate,  King  Features  Syndicate,  and  newspaper  affiliates 
such  as  Greater  Buffalo  Press  and  ad  rep  firms. 

The  presentation  part  of  the  February  1 1  luncheon  end¬ 
ed  when  a  drawing  was  held  for  two  original  comic  strips 
by  “Beetle  Bailey”  cartoonist  Mort  Walker  of  King.  One 
of  the  winners  was  the  president  of  a  rival 
syndicate — Tribune  Media’s  Robert  Reed.  Other 
cartoonists  in  attendance  besides  Walker  included  Milt 
Caniff  of  “Steve  Canyon”  (King  and  News  America)  and 
Jerry  Robinson  of  “Life  with  Robinson”  (Cartoonists  & 
Writers  Syndicate).  There  were  also  people  walking 
around  dressed  like  the  United  characters  of  Garfield, 
Snoopy,  and  Robotman,  to  name  a  few;  and  the  King 
characters  of  Beetle  Bailey,  Hagar  the  Horrible,  Blondie, 
and  Dagwood,  to  name  a  few  more. 

(For  other  stories  on  21st  Century,  see  E&P,  December 
8,  October  6,  etc.) 


Another  21st  Century  prototype  has  a  'family  page'  theme. 
Large  drawings  of  Dagwood  and  Marmaduke  are  broken  out, 
and  two  comics  are  run  with  the  some  number  of  panels  that  they 
might  hove  on  o  weekday. 

Numerous  other  graphic  and  content  suggestions  are 
offered  in  the  21st  Century  package.  There  are  also  guide¬ 
lines  for  buying  comics,  other  “how-to”  kinds  of  informa¬ 
tion,  and  an  overview  of  the  major  research  studies  that 
21st  Century  conducted  before  developing  its  suggestions 
(see  the  special  section  in  this  issue  and  the  story  in  EdP, 
May  7,  1983).  The  suggestions  are  not  all  aimed  at  news¬ 
paper  editors — some  are  for  syndicate  executives,  car¬ 
toonists,  and  others. 

Speaking  at  the  luncheon.  Metropolitan  Sunday  News¬ 
papers  president  Sterling  Dimmitt  said  2 1  st  Century  wants 
comics  sections  to  be  “unpredictably  entertaining.” 
(MSN,  which  has  been  heavily  involved  with  the  21st 
Century  project,  is  the  sales  and  marketing  organization 
that  represents  almost  100  comics  sections  as  well  as  over 
50  locally-edited  Sunday  magazines.  Ad  sales  in  Sunday 
comics  sections  have  not  been  as  strong  in  recent  years  as 
MSN  would  like.) 


A  story  about  what  newspaper  editors,  syndicate  executives, 
cartoonists,  and  others  think  about  the  2 1  st  Century  suggestions 
will  appear  in  an  upcoming  issue  of  E&P. 


New  Jersey  paper  files  territorial  exclusivity  lawsuit 

LA.  Times-Washington  Post  News  Service  is  defendant 


A  New  Jersey  newspaper  has  filed 
suit  against  the  Los  Angeles  Times- 
Washington  Post  News  Service  for  the 
right  to  buy  material  that  the  Phil¬ 
adelphia  Inquirer  currently  has  exclu¬ 


sivity  on. 

One  industry  observer  said  the 
suing  of  a  supplemental  news  ser¬ 
vice — which  can  be  described  as  a 
sort  of  combination  wire  service  and 


syndicate — poses  an  interesting  legal 
question.  Newspapers  cannot  get  ter¬ 
ritorial  exclusivity  on  regular  AP  or 
UPl  main  wire  material,  but  they  can 
(Continued  on  page  30) 
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(Continued  from  page  29) 
get  exclusivity  on  syndicated  fea¬ 
tures.  (Major  dailies,  however,  are 
asking  syndicates  for  less  exclusivity 
than  they  used  to — see  E&P,  Septem¬ 
ber  15.) 

The  Gloucester  County  Times  of 
New  Jersey  is  arguing  that  the  Inquir¬ 
er — which  is  not  named  in  the  suit — 
doesn't  have  enough  penetration  in 
the  Times  market  area  to  warrant  ex¬ 
clusivity.  Specifically,  Times  pub¬ 
lisher  William  Dean  Sin^eton  said  the 
Inquirer  only  has  15-16%  daily 
penetration — with  20%  the  minimum 
required. 

But  attorney  Daniel  K.  Mayers  of 
Wilmer,  Cutler  &  Pickering — the  law , 
firm  defending  the  LAT-WP  news 
service  in  the  suit — said  the  Inquirer 
has  1 1 ,400  daily  and  24,400  Sunday 


circulation  in  Gloucester  County  and 
that  this  averages  out  to  21%  penetra¬ 
tion. 

Singleton,  who  placed  the  Times’ 
circulation  at  just  over  30,000  based 
on  figures  from  last  fall,  stated  that  his 
paper  doesn’t  feel  the  daily  and  Sun¬ 
day  Inquirer  figures  should  be  aver¬ 
aged. 

He  said  the  Times  decided  to  file 
the  suit  after  LAT-WP  declined  to  sell 
the  Gloucester  paper  its  new  all¬ 
sports  service  last  spring — even 
though  the  Inquirer  hadn’t  ^ught  it 
yet.  The  Philadelphia  daily,  which  has 
subscribed  to  LAT-WP’s  general  ser¬ 
vice  for  years,  ended  up  purchasing 
the  sports  service  later  in  1984. 

Singleton  said  the  Inquirer  wasn’t 
named  in  the  suit  because,  even 
though  the  Inquirer  might  have  asked 


for  the  exclusivity,  it  was  LAT-WP 
that  agreed  to  sell  to  the  paper  under 
those  terms.  The  Inquirer,  however, 
has  provided  LAT-WP’s  law  firm 
with  material  to  aid  in  the  defense 
case. 

Attorney  Thomas  Ward,  who  is 
representing  the  Times  in  the  case, 
said  a  hearing  is  scheduled  for  March 
1  in  U.S.  District  Court  in  Camden, 
N.J.  That  day,  the  defense  will  ask  for 
a  dismissal  of  the  Times’  suit  or,  “in 
the  alternative,  for  summary  judg¬ 
ment.’’  Mayers  said  the  defense  will 
be  arguing  that  LAT-WP’s  grant  of 
exclusivity  to  the  Inquirer  is  “a  valid 
exercise  of  its  rights  under  the  Copy¬ 
right  Act”  and  is  “a  reasonable  re¬ 
striction  permitted  by  the  Antitrust 
Act.” 

— David  Astor 


Maine  newspaper  drops  all  of  its  Universai  features 

Action  is  taken  after  syndicate  canceis  Voonesbury’ 


By  David  Astor 

The  Central  Maine  Morning  Sen¬ 
tinel  dropped  all  its  Universal  Press 
Syndicate  features  February  16  after 
the  syndicate  pulled  “Eloonesbury” 
from  the  paper. 

Universal  canceled  Garry 
Trudeau’s  comic  because  the  Water- 
ville,  Maine-based  daily  was  running 
it  38.6  picas  wide — smaller  than  the 
required  44  picas.  The  syndicate  dis¬ 
covered  this  when  Morning  Sentinel 
general  manager  Robert  Moorehead 
wrote  a  letter  to  E&.P,  printed  January 
5,  that  criticized  the  size  requirement. 

In  the  letter,  Moorehead  stated, 
“The  AP  doesn’t  say  we  must  use  the 
stock  listings  in  ICi-point  type.  The 
syndicates  don’t  tell  us  that  Jack 
Anderson  must  be  used  on  page  one. 
Why,  then,  should  we  be  capitulating 
to  a  person  peddling  a  comic  strip?” 

After  seeing  the  letter.  Universal 
gave  the  Morning  Sentinel  notice  that 
it  was  pulling  “Doonesbury” 
(although  syndicate  vice  president/ 
editorial  director  Lee  Salem  traveled 
to  Waterville  to  try  to  resolve  the 
situation  before  the  cancellation  took 
effect  February  16).  Salem  also  wrote 
a  letter  to  E&P,  printed  in  last  week’s 
issue,  which  stated,  “We  didn’t  place 
the  size  stipulation  on  the  Morning 
Sentinel  after  it  had  purchased  rights 
to  ‘Doonesbury,’  but  as  part  of  the 
sale.” 

When  asked  if  he  regretted  writing 
the  letter,  Moorehead  said  no. 
“Somebody  had  to  answer  these 
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guys,”  he  declared,  noting  that  the 
“Doonesbury”  size  requirement 
could  set  a  precedent  for  other  fea¬ 
tures. 

Moorehead  emphasized  that  he 
likes  the  content  of  “Doonesbury,” 
which  was  first  purchased  by  the 
Morning  Sentinel  in  1978,  although  he 
said  it  had  lost  some  of  its  “subtlety” 
since  Trudeau  came  back  from 
sabbatical  September  30. 

The  general  manager  added  that  the 
Morning  Sentinel  ran  a  story  about 
why  it  was  dropping  “Doonesbury” 
and  the  other  Universal  features 
(“Dear  Abby,”  “For  Better  or  For 
Worse”  by  Lynn  Johnston,  “Her¬ 
man”  by  Jim  Unger,  Garry  Wills’  col¬ 
umn,  and  the  editorial  cartoons  of  Pat 
Oliphant  and  Ranan  Lurie),  and  that 
most  of  the  15  or  so  readers  contacting 
the  paper  so  far  agreed  with  the  deci¬ 
sion.  The  paper  has  a  circulation  of 
26,283. 

Salem,  however,  said  he  told  the 
Morning  Sentinel  that  he  didn’t  think 
it  was  “adequately  considering”  the 


feelings  of  many  of  its  readers  on  the 
matter. 

The  Morning  Sentinel  was  one  of 
approximately  25  papers  warned  by 
Universal  since  early  October  that 
they  would  lose  “Doonesbury”  if 
they  didn’t  enlarge  it.  About  half  com¬ 
plied,  while  another  dozen  or  so  de¬ 
cided  to  drop  the  strip  (see  E&P,  De¬ 
cember  1,  November  3,  etc.).  Unlike 
the  Morning  Sentinel,  however,  most 
of  the  papers  giving  up  “Doones¬ 
bury”  did  not  also  cancel  other  Uni¬ 
versal  features. 

Salem  noted  that,  despite  the  loss  of 
some  papers  because  of  the  size  re¬ 
quirement,  the  “Doonesbury”  sub¬ 
scriber  list  has  been  gradually  grow¬ 
ing  to  the  point  where  it’s  now 
approaching  850.  Some  of  these 
clients,  he  added,  might  still  be  run¬ 
ning  the  comic  too  small.  It  is  not  that 
Universal  is  selectively  enforcing  the 
44-pica  requirement,  explained 
Salem,  but  rather  that  the  syndicate 
doesn’t  have  the  staff  to  have  yet 
found  out  about  every  paper  carrying 
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the  strip  at  less  than  that  width. 

One  “Doonesbury”  subscriber — 
the  Findlay  (Ohio)  Courier — recently 
asked  readers  what  they  feel  about  the 
comic.  A  total  of  305  said  they  liked  or 
loved  it,  while  222  said  they  disliked 
or  hated  it. 

In  another  “Doonesbury''-related 
matter,  Salem  reported  that  Trudeau 
has  received  a  great  deal  of  mail  since 
the  cartoonist  began  spoofing  the 
New  York  City  "subway  vigilante" 
incident  late  last  month.  In  the  early 
part  of  the  series,  Trudeau  showed 
Mike  Doonesbury  witnessing  a  cha¬ 
otic  shootout  among  subway  passen¬ 


gers.  Then  Trudeau  began  satirizing 
the  way  Rupert  Murdoch's  New  York 
Post  has  been  handling  the  Bernhard 
Goetz  matter. 

Some  letter-writers  praised  the 
subway  series,  while  others  made 
comments  such  as,  "Well,  you  can 
use  your  comic  strip  to  fend  off 
attackers,  but  I  prefer  a  .357  magnum 
myself."  And  both  Goetz  lawyer 
Joseph  Kelner  and  Guardian  Angels 
civilian  patrol  founder  Curtis  Sliwa 
criticized  Trudeau's  shootout 
parody,  with  the  latter  stating,  "Mr. 
Trudeau  and  his  wife  (Jane  Pauley  of 
the  Today  show)  unfortunately  don't 


ride  the  subway.  They  usually  get 
squired  around  in  limousines  .  .  .  ." 

Salem  noted,  however,  that  the 
New  York  fity-based  Trudeau  does 
ride  the  subway — and  has  even  been 
mugged  twice. 

In  yet  another  "Doonesbury"  de¬ 
velopment,  Trudeau  will  be  bringing 
Jimmy  Thudpucker  back  for  a  week  in 
March.  The  cartoon  rocker  will  be 
shown  as  a  participant  in  last  month's 
project  involving  superstar  musicians 
who  recorded  a  song  to  raise  money 
for  the  African  hungry.  Thudpucker 
will  also  appear  in  the  video  of  that 
project. 


Buchanan  ceases  column  after  taking  Reagan  post 


Patrick  J.  Buchanan  stopped  writ¬ 
ing  his  Tribune  Media  Services- 
distributed  column  earlier  this  month 
after  agreeing  to  Join  the  Reagan 
administration  as  communications 
chief. 

The  former  speechwriter  for  Presi¬ 
dent  Nixon  had  a  client  list  of  136 
newspapers  when  he  halted  his  fea¬ 
ture,  according  to  TMS  sales  director 
John  B.  Matthews. 

TMS  is  now  offering  columns  by 
Stephen  Chapman  of  the  Chicago  Tri¬ 
bune  to  Buchanan's  subscribers. 
Matthews  said  the  Harvard-educated 
Chapman,  who  was  already  distrib- 


Chapman 


Buchanan 


uted  to  60  of  his  own  papers  by  TMS, 
agrees  with  the  conservative  Buchan¬ 
an  on  many  issues.  The  sales  director 
did  note  that  Chapman  might  be  "a  bit 
more  cerebral”  than  the  hard-Jabbing 


Buchanan,  who  has  been  an  out¬ 
spoken  critic  of  the  news  media. 

Matthews  said  he  hoped  Buchanan, 
who  entered  syndication  with  TMS  in 
1980  (and  has  also  done  broadcast 
commentary),  would  resume  his  col¬ 
umn  upon  leaving  the  Reagan  admi¬ 
nistration. 

Buchanan  began  his  career  in  l%2. 
when  he  became  an  editorial  writer 
for  the  St.  Louis  Globe-Democrat  at 
the  age  of  23.  He  studied  English  and 
philosophy  at  Georgetown  U  ni versity 
and  holds  a  master’s  degree  from  Co¬ 
lumbia  University’s  Graduate  School 
of  Journalism. 


‘Robotman’  comic  strip  to  debut  in  over  205  papers 


Jim  Meddick’s  "Robotman”  will 
start  February  18  with  over  205  news¬ 
papers,  which  United  Feature  Syndi¬ 
cate  said  is  the  largest  initial  client  list 
ever  for  one  of  its  comics. 

Subscribers  to  the  strip  (see  E&P, 
December  29)  include  the  New  York 
Daily  News,  Los  Angeles  Times,  Chi¬ 
cago  Tribune,  Boston  Globe,  and  De¬ 
troit  News. 

United  vice  president  and  sales 
manager  Brad  Bushell,  in  citing 
reasons  for  the  comic’s  popularity. 
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said  it  is  "humorous,”  focuses  on 
"contemporary  family  life,"  and 


stars  a  lovable  robot  who  is  a  "child’s 
fantasy  companion,  much  like  E.T.” 

A  "gala  celebration”  was  held  in 
New  York  City  February  12  to 
"greet”  the  Robotman  character, 
who  was  created  by  British  compos¬ 
er/performer  Peter  Shelley.  It  was 
announced  at  the  event  (which  was 
emceed  by  former  Fifth  Dimension 
singer  Marilyn  McCoo)  that  Robot- 
man  will  star  in  television  specials  this 
April  and  fall  and  appear  on  products 
manufactured  by  over  40  licensees. 


The  Register  and  Tribune  Syndicate  changes  name 


The  Register  and  Tribune  Syndi¬ 
cate  (RTS)  has  changed  its  name  to 
Cowles  Syndicate. 

RTS  was  a  separate  corporation 
from  the  Des  Moines  Register  and  T ri- 
bune  Co.,  and  was  not  included  in  the 
sale  of  the  Des  Moines  Register  news¬ 
paper  of  Iowa  to  the  Gannett  Co. 


Cowles  Syndicate  president  Dennis 
R.  Allen  said  the  name  change  makes 
it  clear  that  Gannett  did  not  buy  the 
syndicate. 

Gannett  will,  however,  become  the 
Cowles  Syndicate  landlord  when  its 
purchase  of  the  Register  newspaper 


becomes  complete  in  June — because 
the  syndicate  rents  space  from  the 
paper. 

Allen,  in  explaining  why  the 
Cowles  name  was  chosen,  said  John 
Cowles  founded  RTS  and  that  his  de¬ 
scendants  are  majority  shareholders 
in  the  syndicate. 
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Legislator  fined  in  editorial 
endorsement  ad  fraud 


OPEC  disaccredits 
Journal  reporter 

A  Wall  Street  Journal  correspon¬ 
dent  was  disaccredited  by  OPEC  offi¬ 
cials  because  the  organization  was 
angered  by  a  front  page  story  he  did 
detailing  the  “lavish  Geneva  gather¬ 
ing”  of  the  oil  ministers. 

Youssef  M.  Ibrahim,  41,  has  cov¬ 
ered  OPEC  meetings  since  1979,  first 
as  a  New  York  Times  correspondent 
and  since  1981  as  energy  corre¬ 
spondent  of  the  Journal. 

The  lifting  of  Ibrahim’s  accredita¬ 
tion  means  he  will  be  barred  from  offi¬ 
cial  events  and  restricted  areas  of  the 
hotels  set  aside  for  interviews. 

The  story  told  of  private  jets  and 
limousines,  ostentatious  suites,  and 
processions  of  $200-  to  $1 ,000-a  night 
“escorts”  to  the  hotel  rooms. 

OPEC  officials  said  they  believed 
the  story  “didn’t  belong  in  a  serious 
newspaper  like  the  Wall  Street  Jour¬ 
nal”  which  should  concentrate  on 
“objective  analysis”  of  OPEC’s 
work. 

Norman  Pearlstine,  managing  edi¬ 
tor  of  the  Journal,  called  Ibrahim’s 
story  “objective  and  accurate.” 

Berwick  (Pa.)  to  get 
second  newspaper 

The  community  of  Berwick,  Pa., 
with  a  population  of  12,189  in  the  1980 
census,  will  get  its  second  daily  news¬ 
paper  in  late  March  or  early  April. 

Nikki  and  Dr.  Alan  J.  Oram  are  the 
principal  officers  of  Foram,  Inc., 
organized  to  publish  the  Berwick 
News.  Dr.  Oram  is  a  Berwick  eye  sur¬ 
geon  who  also  owns  an  optical  shop. 
The  existing  daily  is  the  Press- 
Enterprise. 

Jounior  Eddinger,  spokesman  for 
the  endeavor,  said  a  stock  offering 
will  be  made  to  finance  the  new  paper. 
Eddinger,  retired  associate  executive 
editor  of  the  Press-Enterprise,  will  be 
editor  of  the  new  publication. 

Indian  j-school 
gets  trust  fund 

A  $250,000  trust  fund  has  been  will¬ 
ed  to  the  journalism  department  at  the 
Indiana  University  of  Pennsylvania, 
Indiana,  Pa.,  by  the  late  Elizabeth 
Ray  Sweeny,  a  former  co-publisher  of 
the  Indiana  Gazette,  the  university 
has  announced. 

Earnings  from  the  trust  fund  will  be 
used  to  bring  distinguished  journalists 
to  the  department  as  visiting  profes¬ 
sors,  lecturers  or  workshop  leaders. 


Washington  state  legislators  have 
fined  and  publicly  reprimanded  a  rep¬ 
resentative  who  altered  an  Everett 
Herald  editorial  to  make  it  appear  that 
the  newspaper  had  endorsed  him 
rather  than  his  election  opponent. 

However,  by  a  52-43  vote  the 
House  refused  to  expel  Rep.  Dick 
Van  Dyke,  a  Republican  from 
Bothell,  Washington. 

Van  Dyke  was  fined  $500  by  the 
state  Public  Disclosure  Commission. 

The  legislature  also  required  Van 
Dyke  to  publicly  apologize  for  the 
political  advertisement,  and  publicly 
reprimanded  him,  the  first  time  in  its 
history  the  Washington  legislature 
has  taken  such  action  against  a 
member. 

In  a  legislative  hearing  earlier  in  the 
month.  Van  Dyke’s  campaign  mana¬ 
ger  said  he  had  altered  the  editorial 
“to  upset  (Herald  editorial  page  edi¬ 
tor)  Lou  Wein  by  using  some  of  his 
own  words.” 


/n  a  legislative  hearing 
earlier  in  the  month,  Van 
Dyke’s  campaign 
manager  said  he  had 
altered  the  editorial  “to 
upset  (Herald  editorial 
page  editor)  Lou  Wein  by 
using  some  of  his  own 
words.” 


Van  Dyke  testified  that  he  was  was 
so  angry  at  the  Herald’s  endorsement 
of  his  opponent  that  he  tore  his  news¬ 
paper  box  out  of  the  ground  and  threw 
it  into  a  creek. 

Just  days  before  the  election,  the 
Van  Dyke  campaign  placed  in  five 
weekly  newspapers  a  four-page  tab 
advertising  insert  that  included  a  par¬ 
tial  rewrite  of  the  Herald  editorial  en¬ 
dorsing  Democrat  Bill  Miller.  Though 
the  Herald’s  name  did  not  appear  in 
the  ad,  the  typeface  was  the  same  and 
the  “Our  Opinion”  editorial  page 
logo  of  the  55,000-circulation  news¬ 
paper  was  reproduced. 

The  wording  of  the  editorial  was 
also  the  same  —  with  one  difference: 
Van  Dyke’s  name  was  inserted 
wherever  Miller’s  was  mentioned. 

Above  the  ersatz  editorial  were  the  ■ 
words,  “supplement  to  the  Bothell 
Northshore  News,  Lake  Stevens 
Journal,  Snohomish  Tribune,  Mon¬ 
roe  Monitor  and  Sultan  Valley 


News.” 

The  tag  line  was  placed  in  such  a 
way  that  readers  could  have  thought 
the  five  weeklies  were  also  endorsing 
Van  Dyke,  Herald  editorial  page  edi¬ 
tor  Wein  told  E&P. 

Because  of  the  closeness  of  the  race 
—  Van  Dyke  won  by  just  197  votes 
out  of  about  10,000  cast  —  publication 
of  the  phony  endorsement  ad 
“amounted  to  an  unfair  election,” 
Wein  said. 

The  advertisement  sparked  a  fu¬ 
rious  controversy  in  the  Washington 
statehouse,  with  some  representa¬ 
tives  urging  that  Van  Dyke  not  be 
seated. 

In  its  editorials,  the  Herald  also 
took  that  position. 

However,  a  special  House  commit¬ 
tee  voted  in  mid-January  to  seat  Van 
Dyke. 

After  the  unsuccessful  vote  to  expel 
Van  Dyke,  editorial  page  editor  Wein 
said  he  was  satisfied  with  the  out¬ 
come. 

“Personally,  I  think  the  process 
and  the  results  of  this  case  will  have 
a  .  .  ,  deterrent  effect  on  campaign 
abuses  in  the  future  ...  In  our  edito¬ 
rials,  we  were  in  favor  of  not  seating 
him,  but  once  he  was  seated,  we  did 
not  think  he  should  be  expelled,” 
Wein  said. 

“I  think  we  will  not  see,  for  a  long 
time,  if  ever,  candidates  trying  to  dis¬ 
guise  their  campaign  advertisements 
as  newspaper  material,”  he  added. 

While  Van  Dyke  characterized  his 
dispute  with  the  Herald  as  a  “person¬ 
al  vendetta,”  Wein  said  the  newspa¬ 
per  simply  disagreed  with  Van  Dyke’s 
strong  right-wing  politics. 

“He  maintains  it  is  a  personal  ven¬ 
detta  with  me.  I  don’t  know  the  man.  I 
know  what  he  stands  for  and  we  have 
opposed  what  he  stands  for.  But  there 
is  no  personal  vendetta,”  Wein  said. 


Shop  talk 

(Continued  from  page  44) 

news  reports.  .  .  We  can  explore 
more  throughly  the  tendency  toward 
negativeness.  .  .  Without  reducing 
one  whit  our.  healthy  skepticism,  let 
us  look  more  closely  into  our  pen¬ 
chant  to  regard  all  governmental  rela¬ 
tionships  as  adversarial.” 

Problems  are  apparent,  but  no¬ 
where  in  the  world  is  the  press  as  free 
and  as  strong  as  in  the  United  States. 

Let  us  not  be  tempted  to  destroy  the 
hospital  because  one  patient  is  the 
victim  of  one  doctor’s  malpractice. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 

MOVIE  REVIEWS 

Car  Problems?  David  Hornblower 
ansvrers  reader's  questions  in  his  popu¬ 
lar  Car  Care  Hotline  column.  For  sam¬ 
ples,  rates:  Box  8483,  Editor  &  Pub¬ 
lisher. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

ENTERTAINMENT 

REAL  ESTATE 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald.  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 

FILLERS 

"WEEKLY  COLUMN,  FILLERS  written 
for  the  36  million  handicapped  Amer¬ 
icans.  Written  by  the  editor  of  Handicap 
News,  272  No.  11th  Ct.,  Brighton,  CO 
80601.” 

PROPERTY  LINES-Consumer  oriented 
news,  advice  by  editor  of  top  California 
real  estate  journal  FREE  to  California 
newspapers  (with  attribution).  For  sam¬ 
ples  write  first  tuesday.  Box  20068, 
Riverside,  CA  92516.  (714)  686-8005. 

GARDENING 

Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist'writer  John  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures,  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 

MONEY 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

ANNOUNCEMENTS 

WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

WE  WISH  TO  EXTEND  publication  of  a 
UNIQUE.  SUCCESSFUL  REAL  ESTATE 
MAGAZINE  into  other  areas  of  California 
and  the  USA  with  local  publishers/ 
printers/entrepreneurs  on  a  joint  venture 
basis.  Tremendous  potential  -  no  com¬ 
petition.  Please  call  Peter  Ronson  on 
(714)  793-6351  or  798-3186. 

Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

CRIBB  MEDIA  SERVICE 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES  (912)  236-1596,  Box 
8225,  Savannah,  GA  21412. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Fournier  Media  Service  Inc. 
Appraisal'BrokerageOonsulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

Above  Average 
PERFORMANCE 

SYD  S. GOULD  &  COMPANY 

Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

NEWSPAPER  BROKERS 
TRUST  E&P 
CUSSIFIEDS 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South¬ 
east. 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing! 
TELL  US  YOUR  NEEDS  and  financial 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Cmsultants 
7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.  (9 19)  563-3365 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

WASHINGTON  PACIFIC  exclusive  week¬ 
ly  and  shopper,  gross  $300,000,  project 
$340, 00()  ‘85.  High  growth  area. 
$320,000,  $90. (XX)  down,  15  years. 
MISSOURI  OZARK  exclusive  weekly,  ex¬ 
cellent  community.  Gross  $145,000. 
Priced  $145,000  ,  flexible  terms. 

IOWA  WEEKLIES,  both  exclusive,  one 
county  seat,  gross  $325,000.  Towns 
have  diverse  economic  base,  healthy. 
$375,000,  includes  two  buildings  value 
$90,C)00.  Good  terms. 

NEBRASKA  SPECIALTY  newspaper, 
printing  plant,  gross  $676,795. 
$590,000  includes  building-land  (value 
$250,000),  title,  excellent  equipment. 
$125,000  down,  10  years,  12%. 
FLORIDA  PUBLICATION.  $5  million 
gross.  Firm  at  2x  volume. 

ZONE  7  MOUNTAIN  STATE,  county  seat 
exclusive  weekly,  $300,000,  cash  flow 
$100,000  plus.  Priced  with  $125,000 
building.  Terms. 

SOUTHEAST  MICHIGAN  exclusive 
weekly,  shopper,  profitable,  gross 
$600,000.  Full  plant,  web  press. 
$625,000,  25%  down,  10  years,  12%. 
SOUTHERN  CALIFORNIA  COASTAL 
weeklies.  Gross  $450,000.  Terms. 
FLORIDA  exclusive  weekly  &  shopper. 
Gross  $315,000.  $415,000,  terms. 

For  information  write: 

ROBERT  BOLITHO 

PO  Box  7133,  Shawnee  Mission 
Kansas  66207 

NEWSPAPER  BROKERS 

Over  300  Newspapers  Sold 

25  Years  of  Service 

W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith.  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

SOUTHWESTERN  U.S.  NEWSPAPERS. 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 

TO  BUY  OR  SELL 

A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  "Appraisers 

PO  Box  212,  Galva,  IL  61434 

Office  Phone  309-932-2270 

Dave  Kramer  217-784-4736 

Roy  Holding  305-335-9082 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable.  Ex¬ 
cellent  potential  for  substantial  growth. 
Only  shopper  serving  Aspen,  Glenwood 
Springs  and  Vail,  Colorado  area.  Price 
includes  all  equipment  and  office  lease. 
Owner  will  carry  on  favorable  terms  with 
1/3  down,  (303)  945-2445. 

CALIFORNIA  SHOPPER.  Established  9 
years.  2  zones.  Good  gross.  Good  profit. 
Reasonably  priced.  Mr.  Carlineo,  (209) 
522-9668.  Owner  financed. 

EXCELLENT  NORTH  CAROLINA  PROP¬ 
ERTY,  7  papers  and  webb-offset  plant  in 
growing  Metro  area.  Edwin  0.  Meyer 
Associates.  Frank  J.  Thomas,  713  N. 
9th  St.,  Mebane,  NC  27302.  (919) 
563-3365. 

ZONE  7:  Shopper,  money  machine. 
Gross  $539,882.  Cash  flow  $153,296. 
Carrier  delivery,  management  intact. 
$600,000 with  $150,000  down,  terms. 
SOUTH  DAKOTA:  Shopper  in  good  mar¬ 
ket  grossing  over  $500,000.  $460,000 
with  $200,000  down,  terms. 

NORTH  CAROLINA;  Ciarrier  distribution 
shopper  with  excellent  growth,  manage¬ 
ment  intact.  Current  year  gross  should 
be  $800,000  plus.  $600,000  with 
$150,000  down,  terms. 

NORTH  DAKOTA:  Shopper  with  excel¬ 
lent  growth,  could  betwiceaweek.  Gross 
over  $1,000,000,  good  net.  $950,000 
with  $250,000  down,  terms. 
CALIFORNIA:  Shopper,  direct  mail,  well 
established,  good  market,  management 
intact.  Priced  at  gross.  $2,000,000 
with  $600,000  down,  terms. 

CRIBB  MEDIA  SERVICE 

John  T.  Cribb,  Box  1220,  Townsend  MT 

59644;  (406)  266-4223. 
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FOR  SALE:  Northwest  Iowa  county  seat 
weekly,  excellent  cash  flow,  at  less  than 
gross,  $285,000.  John  E.  van  der  Lin¬ 
den,  broker,  PO  Box  275,'6pirit  Lake,  lA 
51360. 

FOR  SALE:  County  seat  weekly  in  north¬ 
west  Iowa,  young  and  growing,  $60,000 
contract.  John  E.  van  der  Linden,  broker, 
PO  Box  275,  Spirit  Lake.  lA  51360. 

E&P 

CL&SSIFIEDS 
(212)  675-4380 

ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEW  LISTING  N.C.  COASTAL  AREA 
WEEKLIES:  Less  than  gross,  publisher 
financing,  Edwin  0.  Meyer  Associates, 
Frank  J.  Thomas,  713  N.  9th  St., 
Mebane,  NC  27302.  (918)  563-3365. 


SAN  FRANCISCO  BAY  AREA  WEEKLY.' 
Gross  $360,000;  potential  $700,000; 
must  be  young.  Experienced  ad  man. 
Sell  for  $375,000.  Box  8492,  Editor  & 
Publisher. 


PUBLICATIONS  AVAILABLE 


"HOW  TO  MAKE  $100,000  A  Year  pub¬ 
lishing  Newsletters."  Free  details.  Box 
34312,  Betheseda  MD  20817. 


PUBLICATIONS  FOR  SALE 


QUALITY  OF  LIFE  ANNUAL 
Award-winning  lifestyle  annual.  News¬ 
stand  and  hotel  room  distribution.  Will 
sell  all  or  part  to  sales-oriented  person. 
David  Dachner,  2369  E.  Main  St.,  Col¬ 
umbus,  Ohio  43209. 


TWO  NATIONAL  AND  REGIONAL  TAB¬ 
LOIDS,  Western  location.  One  30,000 
circulation  BPA;  second,  new  23,000 
circulation  in  booming  industry.  Plus 
nationally  recognized  trade  show.  Sell¬ 
ing  for  health  reasons.  Box  8464,  Editor 
&  Publisher. 


EDUCATIONAL 


LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
(California  teaches  advanced  copy  edit¬ 
ing  and  headline  writing.  Write  NCES, 
DEPT.  Ill,  PO  Box  1196,  Thousand 
Oaks,  CA  91360. 


FREE 

See  a  10-minute  videotape  of  a  five  day 
conference  held  in  1 984  at  the  Universi¬ 
ty  of  Florida  on  Agriculture  and  the 
Humanities.  With  a  grant  from  the  W.K. 
Kellogg  Foundation,  UF  is  making  avail¬ 
able  a  tape  showing  a  conference  of  430 
representatives  from  evei^  major  land 
grant  university  and  50  private  colleges. 
It  was  designed  to  make  students  in  all 
fields  aware  of  the  social  significance  of 
Agriculture. 

You  pay  only  return  postage.  Charges  for 
unreturned  tapes  are  $50  for  Vt  inch, 
$35  for  VHS  or  Beta.  NO  CHARGE  if 
tapes  are  returned  within  one  month  of 
shipping  date. 

Send  this  form  tO: 

Rosemarie  Van  Camp 
Agriculture/Humanities  Tape 
Information  &  Publications 
545  Weil  Hall 
Gainesville,  Florida  32611 


Specify  format; 

- V*" - '/i"VHS - '/i"Beta 


INDUSTRY 

SERVICES 


aRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


PUBLISHERS-  Circulation  work  per¬ 
formed  by  contract  or  temporary  employ¬ 
ment  basis.  Eastern  Zone  2  (516)  588- 
2735. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


File  this  AD  you  may  want  to  refer  to  it 
someday. 

1. 1  depend  on  the  Newspaper  Industry 
for  a  living,  I  am  a  professional  with  a 
proven  track  record. 

2.  I  know  our  business  and  will  tailor  a 
program  to  fit  your  needs. 

3.  T will  explain  all  the  things  we  should 
do  to  provide  a  successful  sales  cam¬ 
paign. 

4. 1  will  hire  and  train  the  best  quality 
people  from  your  community  to  do  the 
job. 

5. 1  will  hire,  bring  in  experienced  man¬ 
agement  to  run  your  program. 

6.  All  sales  are  verified  before  being 
handed  into  the  paper. 

7.  All  sales  are  guaranteed  or  we  will 
refund  our  fee. 

8. 1  will  provide  a  start  report  so  you  can 
be  sure  customers  are  being  sen/iced' 
properly. 

9.  I  base  our  fee  on  intelligent  market 
study  and  experience  so  its  fair  to  both 
the  newspaper  and  our  company. 

10. 1  work  for  you,  the  circulator,  our  sole 
purpose  Is  to  increase  your  circulation 
and  be  an  asset  to  your  organization. 

We  are  currently  writing  2000  sales  per 
day  in  various  cities  for  major  newspap¬ 
ers,  our  references  are  our  greatest 
assets.  For  more  information  and  refer¬ 
ences  contact  Phil  Pfeffer,  (609)  645- 
1282. 


VERIFY  100%  of  your  starts  to  assure 
quality  of  order,  proper  delivery  and 
complete  customer  satisfaction.  Stop 
Saver,  Carrier  Recruitment  and  Renten- 
tion  Programs  also  receiving  national 
attention.  Let  us  show  you  why  we  cur¬ 
rently  have  83  successful  projects 
underway.  For  information  call  or  write 
Bob  Bensman ,  Ver-A-Fast  Corp. ,  11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 


WEEKLY  NEWSPAPERS 
1,985  NEW  SUBSCRIPTIONS 
(90-120  DAYS) 

Circulation  Climbers  can  market  your 
newspaper  and  take  you  to  the  number 
one  postion  in  your  market.  We  do  every¬ 
thing  from  the  telemarketing  to  the  bill¬ 
ing.  Interested???  Call  James  M. 
Scutellaro  (617)  938-7040. 


PRINTING  PRESSES 


ROCKWELL/GOSS  press  service-R.T.P. 
Mechanical  and  electrical,  dampeners, 
training,  installation  checkout,  trouble 
shooting.  William  Spells,  1210  Pinar 
St.,  Orlando,  FL  32825.  (305)  273- 
9379 


TYPESETTING  SERVICES 


TYPESETTING:  Lowest  rates  all  jobs. 
Extra  low  to  tabloids/magazines. 
Straight  text  $2.00  per  1000  charac¬ 
ters.  Please  call:  (212)  242-9722. 


CONSULTANTS 


M&S  Canadian  Web  Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaulation.  Maintenance 
and  training  program,  installations  and 
repairs.  Phone  (705)  673-6607. 


SALES  TRAINING  CONSULTANTS  spe¬ 
cializing  in  print  advertising  will  assist 
you  in  upgrading  your  present  sales  team 
for  increased  sales.  Also,  3  day  video 
based  sales  training  programs  available 
for  purchase,  free  preview  available. 
(305)  432-4534. 


MAILROOM  SERVICES 


NON-HEAT  set  Web  time  and  Chesire 
mailing  time  available.  Mr.  Lesnar  (1- 
800)  843-6805. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  DIMENSION 
CONTROL.  REPAIR  and  OPTIMIZING  of 
process  camera  lenses.  Herb  Carlbom  at 
CK  Optical  -  (213)  372-0372,  PO  Box 
1067,  Redondo  Beach,  CA  90278. 


USED  Wing  Lynch  Model  4  automatic 
film  processor.  Handles  up  to  nine  rolls 
of  E-6  color  or  black  and  white  film. 
Purchased  new  in  1977,  rebuilt  in 
1980.  Excellent  condition.  For  informa¬ 
tion,  contact  Larry  Mayer,  Chief  Photo¬ 
grapher,  The  Billings  Gazette,  PO  Box 
2507,  Billings,  MT  59103,  or  call  (406) 
657-1200. 


CIRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95^48.  (916)  846-3661. 


COMPUTER  SOFTWARE 


ADmanager 

New  -  for  the  small  weekly: 

Apple  He,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA 95436;  (707)  887- 
7141. 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  system  for  small-to-medium 
size  newspapers.  Includes  advertising 
accounts  receivable  and  billing, 
accounts  payable,  and  payroll,  each  fully 
interfaced  to  general  ledger.  Turnkey 
system  including  newspaper  accounting 
system,  NCR  Tower  computer,  3  termin¬ 
als,  printer,  and  operator  training  for 
only  $29,780.  Call  Fred  Me  Daniel, 
Tamarix  Systems,  (505)  326-7143  or 
write  to  101  E.  30th  St.,  Farmington, 
NM  87401. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4500. 


EQUIPMENT  L  SUPPLIES 


COMPUTERS 


HENDRIX  3400  (3),  VRC  8-MB  drum 
(3).  6100  Terminal  controllers  (4), 
5700  Terminals  (44),  many  spare  parts 
and  interfaces.  Available  4  / 1  or  earlier. 
Will  consider  all  offers.  Contact  D.D. 
Rappley,  The  Seattle  Times,  PO  Box  70, 
Seattle,  WA  98111  (206)  464-2999. 


2  Raytheon  adset  ad  composition  sys¬ 
tems 

2  CPU  main  frame 
4  workstations 
Spare  disc  drive 
Documentation 

Well  maintained  and  excellent  condi¬ 
tion,  for  details  call  Allan  Craven,  (914) 
343-2181,  The  Times  Herald-Record, 
Middletown,  NY  10940. 


FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co., (213)  548-4545. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  labeler.  IDAB  CS202  coun¬ 
ter  stacker,  TXT  Harris  and  Compug- 
raphic  typesetters,  etc.  Curtis  (703) 

521-1089. _ . 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


•24P-48Pand72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX.  MAIL  ROOM  CONSUL¬ 
TANT;  (713)468-5827. 


WANTED  TO  BY:  Spiral  Chute  for  news¬ 
papers  in  bundles  for  delivery  to  lower 
level  at  least  15  feet  high.  (Jail  (615) 
552-1808. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


PHD 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


FOR  SALE  FOR  RIGHT  OFFER 
ECRM  5300L,  Four  years  old  but  never 
used  in  production.  (212)  219-3100. 
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EQUIPMEHT  A  SUPPUES 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


EQUIPMENT  A  SUPPLIES 


WANTED  TO  BUY 


IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  gfxxl  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 


MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 


WANTED  Electrons  hot  metal  typeset¬ 
ting  machines-straight  matter.  George 
|K.  (609)  482-2300,  (609)  346-3228. 


VENDING  MACHINE 


ONE  single  vend  dispenser.  One  year  old 
light  blue  with  extra  battery  $400.00 
f(^.  Watertown,  NY.  Call  Barrie  Hughes. 
(315)  782-1000. 


Please  note  the  deadline  for  classified 
display  advertising  is  8  days  prior  to 
publication  date.  A  phone  call  by  5  p.m. 
Friday  can  reserve  space  for  your  ad  in 
the  following  week's  issue. 


IT’S  A  CLASSIFIED  SECRET! 

We've  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  EAP  Box  Holder.  However,  if, you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in 
an  envelope  addressed  to  EAP  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT :We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by  a 
group,  it’s  best  to  list  the  properties. 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  — S4.95  per  lirw. 

2  weeks— $4.45  per  lir>e.  per  issue 

3  weeks— S3  75  per  line,  per  issue. 

4  weeks— $3.00  per  line,  per  issue 
Add  $5  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy 


Effective  January  1 ,  1 985 

POSITIONS  WANTED 
1  week  — $3  30  per  line 

issue.  2  weeks— $2.75  per  line,  per  issue 

issue.  3  weeks— $2  40  per  line,  per  issue 

issue.  4  weeks— $2.20  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Authorized  Signature 
Copy - 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ ^Weeks _ ^Till  Forbidden. 

Please  Indicate  exact  classification  In  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  11  West  19th  Street.  New  York  NY  1(X)11. 
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•QUlPtlENT  4  SUPPUE8 

PHOTOTYPESEUING 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

_ PRESSES _ 

CUSTOM  BUILT  3-night  trimmer,  setup 
for  Harris  presses.  Used  very  little,  like 
new  condition.  (314)  993-2112. 

COMPUGRAPHIC  UNIFIED  COMPOS- 
ER,  needs  monitor,  excellent  condition. 
Make  an  offer.  Call  (308)  345-4500. 

1980  Color  King  with  only  7  million  im¬ 
pressions.  Will  sell  press,  heatset  system 
or  2-web  sheeter  separately.  Newman  & 
Associates  (816)  756-3350. 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
_ (206)  387-0097 _ 

2  unit  News  King,  KJ  4  folder  -  1964 

3  unit  Harris  V-15A,  JF7  folder  -  1971 

4  unit  V-15A,  JF7  folder,  exceptional 
press  -  1975 

4  unit  Cottrell  Vanguard 

5  unit/2  folder  SC  -  1972 

Full  line  of  folders.  King  KJ4  and  KJ6's 
Harris  JF7,  Goss;  Ciommunity,  Suburban 
and  Urbanite  &  V*  page 
4  Wood  2-arm  auto  splicers 

2  Gregg  Imprinters,  Martin  infeeds 
&)unter  stackers,  Count-O-Veyors 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 

GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

(jOSS  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-V4 
cutoff  with  2:1  folder  &  R.T.O.’s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 
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_ PRESSES _ 

Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 

6  unit  Goss  Mark  I,  22  Va  cutoff 
1  -  Color  half-deck 
1  -  Double  folder  (skip  slitter) 

6  -  Goss  reels 

Available  now  in  warehouse 

1  -  Goss  double  3:2  folder,  23  9/16 

cutoff 

1  -  Goss  double  2:1  folder.  22  %  cutoff 
Goss  angle  bars  -  A80  &  A82 
Goss  double  portable  ink  fontains 
4  -  Goss  digital  reels 
4  -  Goss  Mark  II  color  cylinders 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 

(913)  492-9050  Telex  4-2362 

UAppiC 

845,  4-8  units,  1973,  1979. 

V-22.  4  units,  1970. 

V-15A,  6-4  units,  1970. 

GOSS 

Community  SC,  2  units  (add-on). 
Dimmunity  SSC,  3  units  with  folder, 
1982. 

KING 

Colorking,  1  unit  (add-on). 

Newsking,  3  units,  5  units. 

BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 

Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling(Chicago).  IL  60090 
(312)  459-9700  Telex  206766 

E&P 

CLASSIFIEDS 

212-675-4380 


GOSS 

HEADLINER 
MARK  I 

Ideal  for  offset  or  flexo- 
conversions  21  Va”  cut¬ 
off,  4  units,  4  RTF’s,  2 
half-decks,  2:1  double 
folder. 

Offered  exclusively  by 
BELL-CAMP  INCORPO¬ 
RATED  (201)  796-8442 
Telex:  130326. 


EQUIPMEWT  A  8UPPUES 

_ PRESSES _ 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  8  unit  Hoe  Colormatic  press 
1  Hoe  colormatic  folder  3  to  2-22  Va 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Va  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

HARRIS  V-25 

1981-  8  units,  2  folders,  splicers,  22 
Va" 

1982-  8  units,  2  folders,  splicers,  21 
W 

HARRIS  N-845 
1981-  4  units,  splicer,  dryer 
1981-  8  units,  2  folders,  splicers,  dryer 
1981-  8  units,  2  folders,  splicers 
1981-  12  units,  2  folders,  splicers 

Contact:  Bill  Cumberland 
TREASURE  CHEST 
ADVERTISING  COMPANY,  INC. 

700  Larkspur  Landing  Circle,  Suite  199 
Larkspur,  CA  94939 
(415)  461-3477  Telex  171463 


HELP 

WANTED 


ACADEMIC 


SAN  JOSE  STATE  UNIVERSITY  seeks 
faculty  adviser  to  direct  student  advertis¬ 
ing  staff  of  campus  newspaper  and  to 
teach  two  additional  classes,  preferably 
in  retail  advertising.  Full-time  temporary 
appointment  beginning  fall  1985  for  one 
academic  year  with  possibility  of  renew¬ 
al.  Rar'k  of  Lecturer,  with  salary  at  assis¬ 
tant  to  associate  professor  range,  de¬ 
pending  upon  qualifications.  BA 
minimum;  strong  professional  experi¬ 
ence  in  newspaper  advertising  and  sales 
essential.  Deadline  March  15,1985. 
Apply  to  Dr.  Dennis  E.  Brown,  Chairman, 
Department  of  Journalism  and  Mass 
Communications,  San  Jose  State  Uni¬ 
versity,  San  Jose,  CA  95192.  AA/EO  Em¬ 
ployer. 

EXTENSION  PUBLICATIONS  EDITOR: 
Supervise  professional  editors  in  total 
publications  program  including  produc¬ 
tion,  distribution  and  evaluation.  In¬ 
cludes  client  contact,  assigning  work¬ 
loads,  scheduling,  publication  sales  and 
working  with  graphics  and  printing  com¬ 
ponents.  Also,  responsible  for  editing 
publications.  Knowledge  of  latest  print 
technology,  including  computers  desir¬ 
able.  Master's  degree  required.  Tenure- 
track  position.  Send  inquiries,  resumes 
by  March  31.  1985  to  Everett  Metcalf, 
Chair,  Search  Committee.  Department 
of  Information,  College  of  Agriculture  & 
Home  Economics,  Washington  State 
University,  Pullman,  WA  99164-6244. 
An  equal  opportunity/affirmative  action 
employer. 

EDITOR  & 


HELP  WANTED 

_ ACADEMIC _ 

JOURNALISM:  Assistant  Professor,  te¬ 
nure  track,  to  teach  intorductory  adv¬ 
anced  reporting,  and  one  of  the  follow¬ 
ing:  journalism  literature,  copyediting, 
public  relations,  media  law.  For  fall 
1985;  review  of  applications  to  begin 
April  15.  Ph.D.  preferred.  Must  have 
substantial  media  experience.  Salary  de¬ 
termined  by  qualifications  and  experi¬ 
ence.  Send  letter  explaining  qualifica¬ 
tions;  resume;  and  names,  addresses, 
and  telephone  numbers  of  three  profes¬ 
sional  referees  to  Robert  Miraldi,  Chair, 
Journalism  Search  Committee,  Box  10, 
The  College  at  New  Paltz,  State  Universi¬ 
ty  of  New  York,  New  Paltz,  New  York 
12561.  The  College  at  New  Paltz  is  an 
Affirmative  Action/Equal  Opportunity 
Employer.  Women  and  minorities  are 
urged  to  apply. 

JOURNALISM,  Assistant/ Associate  Pro¬ 
fessor:  tenure  track.  Print  journalism, 
mass  media  theory/history.  Ph.D.  prefer¬ 
red;  M.A.  and  professional  experience 
and  teaching  experience  required.  Be¬ 
gins  August  1985.  Send  vita  and  letter 
of  application  by  March  15,  1985  to 
Richard  BIzot,  Chairman,  Dept,  of  Lan¬ 
guage  and  Literature,  University  of  North 
Florida,  Jacksonville,  FL  32216.  AA/ 

EOE. _ 

DEAN 

SCHOOL  OF  COMMUNICATIONS 
The  University  of  Miami  invites  appli¬ 
cants  and  nominations  for  the  position  of 
Dean  of  its  newly  established  School  of 
Communication.  The  Dean  will  be  chief 
academic  officer  for  the  School  and  will 
report  to  the  Executive  Vice  President 
and  the  Provost.  Appointment  is  planned 
for  the  summer  of  1985.  The  School  will 
be  formed  from  the  existing  Department 
of  Communication  and  will  become 
operational  June  1, 1985.  The  School  of 
Communication  is  to  be  departmental¬ 
ized  and  will  offer  courses  leading  to  the 
Bachelor  of  Science,  Bachelor  of  Fine 
Arts,  and  Master  of  Arts  Degrees.  Majors 
include  Advertising  Communication, 
Public  Relations,  News-Editorial  Jour¬ 
nalism,  Photoccmmunication,  Motion 
Pictures,  Video-Film,  Speech  Com¬ 
munication,  Organizational  Com¬ 
munication,  Broadcast  Journalism,  and 
Telecommunication. 

The  University,  a  well-established 
teaching  and  research  organization,  is 
the  largest  private  institution  of  higher 
education  in  the  Southeast  with  an  en¬ 
rollment  of  13, 700  students  and  a  facul- 
ty  of  1300.  There  are  28  full-time  and 
20  part-time  faculty  members  in  the 
School  of  Communication.  Many  of  the 
part-time  faculty  are  local  professionals. 
There  are  550  undergraduate  and  40 

raduate  students. 

he  University  is  seeking  a  person  who 
will  provide  vigorous  leadership,  a  strong 
commitment  to  a  liberal  arts  education, 
and  a  vision  of  the  future  of  communica¬ 
tion  education  in  establishing  an  inter¬ 
nationally  recognized  School.  The  suc¬ 
cessful  applicant  is  expected  to  have  an 
earned  doctorate,  a  distinguished  record 
of  scholarship  and  teaching,  familiarity 
with  the  various  disciplines  represented 
in  the  School,  and  strong  administrative 
skills.  Applications  from  outstanding 
Communication  professionals  are  also 
encouraged.  The  University  expects 
Dean  to  take  a  leadership  role  in  fun¬ 
draising  for  the  School  of  Communica¬ 
tion. 

The  Univer.sity  encourages  applications 
from  women  and  minorities  and  is  an 
equal  opportunity  and  affirmative  action 
employer.  Applicationsand  nominations 
will  be  accepted  until  March  4, 1985,  or 
until  the  position  has  been  filled. 
Candidates  should  submit  a  letter,  vita, 
and  names  of  references  to; 

Dr.  William  Hipp 
Dean,  School  of  Music 
Chairman  Search  Committee  for  Dean  of 
the  School  of  Communication 

PO  Box  248165 
Coral  Gables,  FL  33124 
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HELP  WANTED 


POSITION  AVAILABLE;  News-editorial,  PUBLIC  RELA' 
tenure-track  position.  Responsibilities  tions  educat 
include  teaching  3-4  classes  per  semes-  undergraduate 
ter  in  Introduction  to  Journalism,  News-  program  in  cor 
writing  I,  and  another  area  (public  rela-  search  for  an  a 
tions,  electronic  journalism,  photogra-  sor  (tenure  Xn 
phy,  high  school  journalism,  etc.)  Ph.D.  and  profession; 
preferred;  masters  required.  Profession-  for  a  Ph.D.  o 
al  newspaper  or  journalism-related  ex-  must  have  sch 
perience  and/or  college-level  teaching  relations,  adve 
preferred.  Salary  dependent  on  educa-  demonstrated! 
tion  and  experience.  EOE/AA:  Applica-  or  marketing  c 
tions  from  women  and  minorities  en-  search/publica 
couraged.  Candidates  wil 

Contact  Mara  Wohlrabe,  Journalism  De-  of  high-level 
partment.  Eastern  Illinois  University,  may  apply  for 
Charleston,  IL 61920  (217)  581-6003,  Salary  is  comp 
by  April  15.  and  credential 

_  Jon  Hall,  Depa' 

.  andTheatreAr 

JOURNALISM;  Beginning  late  August  lowa  Cedar  Fi 
1985,  a  three-year  appointment  at 
assistant  professor  rank  to  strengthen  THE  UNIVEF 
journalism  and  mass  communication  oSHKOSH  Dc 
programs.  Background  in  newspaper  or  hasanooenint 
magazine  journalism  expected;  experi-  -nonsibilities 
ence  in  electronic  journalism  desired.  aHuanroH  nhm 
Academic  credentials  and  teaching  ex-  .  eraohic  a-t 
perience  sought.  Teaching  assignment  ' 

IS  three  four-credit  courses  per  term,  q.i,.,  ro„rse 
Salary  competitive,  dependent  on  qual-  riouoinnmont' 
ifications.  Send  letter,  resume,  three  re-  rant's  intarast' 
commendations  by  March  1 5  to  Profes-  tpn  Ira  trai 
sor  Tom  Hruska,  Chair  English  Depart-  nnired  Ph  D 
ment  Executive  Committee,  Northern  «innai  B«nariar 

49855.  NMU  is  an  EO/AA  employer.  salary  nag 

- gree  and  expei 

APPLICATIONS  AND  NOMINATIONS  Send  letter  of 
are  invited  forthe  position  of  Dean  of  the  Garry  Coll,  Cl 
School  of  Journalism  at  Indiana  Uni-  Journalism,  U' 
versity.  The  system-wide  School  of  Jour-  54901.  Scree 
nalism,  with  degree-granting  programs  The  University 
in  Bloomin^on  and  Indianapolis,  has  an  equal  oppo 
about  100(j  undergraduate,  100  Mas-  ________ 

ters,  and  24  Ph.D.  students.  Twenty-six  Anui 

fulltime  faculty  members  teach  on  the 

two  core  campuses.  The  school  has 

accredited  sequences  in  news-editorial, 

magazine,  photojournalism,  broadcast 

news,  and  an  accredited  professional  LOS 

MA  program  (all  1983).  The  master  of 

arts  program  includes  both  professional 

and  teaching-research  tracks.  TheLos 

The  Dean  reports  to  the  Chief  Exceutive 

Officer  of  the  Bloomin^on  campus  and  onenieo 

has  direct  responsibility  for  the  dication 

Bloomington  and  Indianapolis  campus  rkriTvi-n+n 

programs  with  the  assistance  of  associ-  opponu 

ate  deans  for  Bloomington  and  Indiana-  tration  ( 

polis  and  an  assistant  dean  for  the  six 

regional  campuses. 

The  candidate  must  have  an  earned  Theexe< 

doctorate  or  equivalent  professional  ex¬ 
perience  and  qualify  for  tenure.  The  in  admi: 
candidate  should  have  a  strong  commit-  Qo-eTnen 
ment  to  teaching  excellence,  scholarly  JUfciuoxi 
research  and  professional  achievement  ters,  sai 

and  is  expected  to  continue  to  be  pro-  -j-icv  * 

ductive  in  his  or  her  area  of  expertise.  naiSj,  i 

The  person  who  is  selected  must  have  skills.  1 

administrative  experience  or  demons-  ♦ 

trate  a  potential  for  leadership  in  coordi-  dent  OI 
nating  the  programs  on  all  campuses, 
overseeing  and  stimulating  faculty  and 
curriculum  development,  interacting  This  as 

with  the  alumni,  members  of  the  profes-  nJonir  v 
sional  media  and  the  deans  of  the  other  w 

campus  schools,  and  managing  of  pre-  compen 

sent  endowments  as  well  as  developing  fj™  inm 

new  sources  of  external  financial  sup-  live  mc( 

port.  The  new  Dean  is  also  expected  to 
uphold  the  School’s  commitment  to  the 
integration  of  technology  in  instuctional,  rlease  S 
research,  and  service  activity.  ju  gj 

Indiana  University  is  an  Equal  Opportun- 
ity  Employer.  cate  Op 

Deadline:  Applications  must  be  post-  t  __  a_ 
marked  by  March  15,  1985.  Applica- 
tions  and  inquiries  should  be  addresses  Angreles 

to: 

Professor  Richard  D.  Yoakam 
Chairman,  Search  and  Screen  Com¬ 
mittee 

School  of  Journalism 
Ernie  Pyle  Hall 
Indiana  University 
Bloomington.  IN  47405 
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PUBLIC  RELATIONS-major  public  rela¬ 
tions  education  program  with  300 
undergraduate  majors  and  a  master's 
program  in  communication  is  extending 
search  for  an  assistant/associate  profes¬ 
sor  (tenure  track)  to  teach  theoretical 
and  professional  PR  courses.  Preference 
for  a  Ph.D.  or  ABD/Ph.D.  Candidate 
must  have  scholarly  emphasis  in  public 
relations,  advertising  or  marketing  with 
demonstrated  interest  in  public  relations 
or  marketing  communication  and  a  re- 
search/publication  record  are  preferred. 
Candidates  with  an  M.A.  and  five  years 
of  high-level  professional  experience 
may  apply  for  a  3-5  year  term. 

Salary  is  competitive.  Send  application 
and  credentials  by  February  25  to  Dr. 
Jon  Hall,  Department  of  Communication 
and  Theatre  Arts,  University  of  Northern 
lowa.  Cedar  Falls.  lA  50614  AA/EOE. 

THE  UNIVERSITY  OF  WISCONSIN 
OSHKOSH  Department  of  Journalism 
has  an  opening  for  a  photojournalist.  Re- 
sponsibilities  include  beginning  and 
advanced  photojournalism  courses,  and 
a  graphic  arts/visual  communication 
course. 

Other  course  responsibilities  and  course 
development  wtll  be  based  on  appli¬ 
cant's  interests  and  experience.  Position 
is  tenure  track;  master’s  degree  re¬ 
quired,  Ph.D.  preferred.  Recent  profes¬ 
sional  experience  is  a  significant  plus,  as 
is  professional  layout  experience.  Rank 
and  salary  nagotiable  depending  on  de¬ 
gree  and  experience. 

Send  letter  of  application  and  vitae  to 
Garry  Coll,  Chairman,  Department  of 
Journalism,  UW  Oshkosh,  Oshkosh,  Wl 
54901.  Screening  will  begin  April  1. 
The  University  of  Wisconsin  Oshkosh  is 
an  equal  opportunity  institution. 

ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
Our  family  owned  newspaper  group  has 
over  500%  growth  in  ten  years  in  dyna¬ 
mic  market.  We  are  seeking  a  hands  on 
chief  operations  officer  to  complement 
our  senior  management  team,  this  is  a 
newly  created  position  for  a  newspaper 
professional  who  has  previous  6M  expe¬ 
rience;  management  skills,  creative  in¬ 
tegrator,  results  oriented.  Paid  daily  cir¬ 
culation  50,000,  850  employees.  Zone 
9.  New  facility.  You  will  be  impressed. 

Box  8517,  Editor  &  Publisher. _ 

CONTROLLER  small  California  pub¬ 
lishing  group  including  50,0(X)  daily, 
weeklies  and  commercial  printingopera- 
tion  seeks  a  chief  accountant  to  manage 
all  financial,  credit  and  accounting  op¬ 
erations.  Candidate  should  have  broad 
basic  knowledge  and  newspaper  experi¬ 
ence.  Must  have  exposure  to  EDP  plus 
accounting  degree.  CPA  or  MBA  desire- 
able  but  not  necessary.  Excellent  salary 
and  benefit  package.  Send  resume,  sal¬ 
ary  history  and  requirements  to  G.  ^rl 
Cranor,  San  MateoTimes,  PO  Box  5400, 

San  Mateo,  CA  94402. _ 

ACALIFORNIADAILYand  weekly  group, 
where  living  is  pleasant  and  enjoyable, 
wants  to  hear  from  a  talented,  experi¬ 
enced,  executive  general  manager  who  is 
somewhat  satisfied  where  he  is  and  is 
not  just  a  job  seeker.  If  you  enjoy  the 
challenge  of  keeping  up  with  growth  and 
matching  wits  with  professional  depart¬ 
ment  heads,  this  may  be  tailored  for  you. 
It  should  be  worth  a  look-see.  Box  8546, 

Editor  &  Publisher. _ 

CONTROLLER/CFO  for  large  suburban 
California  daily.  Unique  opportunity. 
Very  attractive  working  environment. 
Newspaper  experience  a  must.  Forward 
salary  and  resume  to  Box  8477,  Editor  & 
Publisher. 

ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


VICE  PRESIDENT 
LOS  ANGELES  TIMES  SYNDICATE 

The  Los  Angeles  Times  Syndicate  a  fast  growing,  goal 
oriented  organization  which  deals  with  national  syn¬ 
dication  of  print  media  materials,  has  a  challenging 
opportunity  for  an  individual  to  oversee  the  adminis¬ 
tration  of  its  editorial  and  sales  operation. 

The  executive  we  seek  must  have  a  strong  background 
in  administration  with  a  proven  track  record  in  man¬ 
agement.  He/she  must  be  well  versed  in  editorial  mat¬ 
ters,  sales  strategy  (possibly  with  syndicated  mate¬ 
rials),  financial  planning  and  strong  negotiating 
skills.  This  position  will  report  directly  to  the  presi¬ 
dent  of  The  Times  Syndicate. 

This  assignment  will  afford  growth  opportunities 
along  with  an  excellent  top  executive  salary  and  a 
compensation  package  which  may  include  an  execu¬ 
tive  incentive  program. 

S. 

Please  submit  your  resume,  along  with  salary  history, 
in  the  strictest  of  con^dence,  to:  Vice  President  Sjrndi- 
cate  Opportunity,  Employee  Relations  Department, 
Los  Angeles  Times,  Times  Mirror  Square,  Los 
Angeles,  CA  90053. 


Co0  Anfidetf 

An  Equal  Opportunity  Employer 


PUBLISHER 

Nationwide  newspaper 
group  seeks  a  chief  ex¬ 
ecutive  for  the  Terre 
Haute  Tribune-Star,  a 
morning  daiiy  of  37,000 
circulation  in  western  Indi¬ 
ana.  This  is  a  striking 
opportunity  for  someone 
with  a  good  track  record  in 
general  management. 
Terre  Haute  is  an  attrac¬ 
tive,  isolated  university 
town  where  an  experi¬ 
enced  leader  will  make  a 
difference.  You  should 
understand  TMC  develop¬ 
ment,  organized  labor, 
commercial  printing;  have 
a  bent  for  civic  leadership. 
Generous  compensation. 
Reply  in  confidence  to; 
Thomas  P.  Geyer,  Presi¬ 
dent,  Ingersoll  Publica¬ 
tions  Company,  Box  1 869, 
Lakeville.  CT  06039. 

_ ADVERTISING _ 

NATIONAL  ADVERTISING  SALES 
CAREER  OPPORTUNITY 
We  are  searching  for  two  career  minded 
national  advertising  sales  people  In¬ 
terested  in  making  money!  Represent 
the  Washington  Times  with  major 
national  corporations  and  enjoy  life! 
Paid  vacation  and  holiday's,  benerits 
and  hospitalization.  Liberal  bonus  plan. 
First  year  income  range  in  mid  $20’s 
with  unlimited  opportunity.  All  interview 
confidential. 


The  Washington  Times 
Personnel  Oepartment-S 
3400  New  Yo^  Ave,  NE 
Washington  DC  20002 

_ EOE _ 

ADVERTISING  MANAGER 
The  Daily  Nebraskan,  University  of  Neb- 
raska-Lincoln’s  student  newspaper,  is 
seeking  an  advertising  manager  to  advise 
and  direct  a  student  advertising  staff. 
Candidates  should  have  a  minimum  3-5 
years  professional  advertising  experi¬ 
ence  in  sales  and  sales  management. 
Bachelor’s  degree  and  be  able  to  work  in 
the  student  environment.  Apply  with  re¬ 
sume  and  qualifications  by  March  18  tO; 
Daniel  Shattil,  General  Manager,  Daily 
Nebraskan,  34  Nebraska  Union,  1400  R 
St.,  Lincoln,  NE  68588-0448.  UNL  is 
an  Affirmative  Action/Equal  Opportunity 
Employer  and  encourages  minorities  and 
women  to  apply. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-LANGUAGE 
daily  rrewspaper.  Excellent  career  oppor¬ 
tunity.  Ability  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALES 
Growing  Arizona  newspaper  chain  is 
looking  for  experienced  sales  oriented 
individuals.  If  you  are  a  self-starter  that 
apressively  seeks  to  win,  you  possess 
wrat  it  takes  to  join  our  team!  We  offer 
opportunity  for  career  growth  and  de¬ 
velopment.  Plus,  benefit  package  and 
excellent  commission  programs.  Send 
resume  in  confidence  to; 

Western  Newspapers,  Inc. 

PO  Box  312 
Prescott,  AZ  86302 
ATTN:  Personnel  Department 
ADVERTISING  MANAGER  wanted  for 
6,000  circulation  weekly  located  on  Hil¬ 
ton  Head  Island,  SC.  Must  bean  aggres¬ 
sive  hands-on  manager  who  can  lead  by 
example.  Applicant  will  supervise  4 
member  staff  and  cordinate  sales  in  this 
territory  with  our  daily  newspaper.  If  you 
want  to  be  a  part  of  a  growing  sunbelt 
communications  corporation,  send  a 
cover  letter,  resume  and  salary  history  to 
Gene  Stewart,  Savannah  News/Press, 
PO  Box  1088,  Savannah,  GA  31402. 

AD  DIRECTOR  small  city  Zone  2  daily. 
Solid  background  in  competitive  market 
essential.  Excellent  growth  opportunity. 
Reply  in  confidence  to  Box  8511,  Editor 
&  Publisher. 

ADVERTISING  DIRECTOR 
Only  the  best  need  apply.  Award-winning 
32,000  daily  serving  university  com¬ 
munity.  Excellent  opportunity  for 
advancement  in  community  newspaper 
group.  Send  resume  to  William  A.  Kirk¬ 
land,  Publisher,  The  Daily  Progress,  PO 
Box  9030,  Charlottesville,  VA  22906. 

AD  MANAGER:  Substantial  weekly 
needs  ad  manager  who  is  aggressive, 
hardworking  and  creative.  Must  be  able 
to  handle  startup,  and  lead,  manage, 
motivate  staff  of  8-10.  Pay  package  in¬ 
cludes  profit-sharing  and  equity  option. 
Zone  3  mountains.  Box  8547,  Editor  & 
Publisher. 


ADVANCED 
MANAGEMENT 
TRAINING  PROGRAM 

Publisher  of  major  metro 
newspaper  seeks  bright,  hard 
working,  articulate  person  in¬ 
terested  in  learning  all  aspects 
of  newspaper  management. 
Will  report  to  publisher.  MBA 
or  equivalent  preferred.  Two 
to  five  years  newspaper  sales 
and/or  marketing  experience 
necessary.  Excellent  salary 
and  benefits.  This  is  rare 
opportunity  for  anyone  look¬ 
ing  for  rapid  movement  into 
top  management.  Send  re¬ 
sume  to  Box  8513,  Editor  & 
Publisher. 
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CLASSIFIED  ADVERTISING  MANAGER 
Live  and  work  in  Boulder,  Colorado.  A 
youth  oriented  market  with  distribution 
of  30,000  daily  and  37,000  Sunday. 
Prefer  several  years  experience  in  the 
supen/ison  or  management  of  a  large  or 
m^ium  sized  classified  staff,  but  re¬ 
lated  experience  will  be  considered. 
Should  be  familiar  with  all  phases  of 
classified  phone  room  techniques  which 
include  sales  training  and  telephone  eti¬ 
quette.  Phone  room  staff  is  completely 
on  line  which  requires  some  knowledge 
of  front  end  systems  or  the  understand¬ 
ing  of  the  requirements  and  capabilities. 
Must  handle  occasional  sales  responsi¬ 
bilities  as  well  as  manage  and  initiate 
special  feature  pages  and  sections. 
Knowledge  of  classified  promotion  a 
plus.  Staff  of  13  handles  963,690  in¬ 
ches  of  total  classified  advertising  for 
1984.  Healthy  market  provides  many 
opportunities  for  creative,  energetic 
sales  minded  individual.  Salary  based 
upon  background  and  experience  plus 
company  benefits.  All  replies  will  be 
held  in  strict  confidence.  Send  resume 
to  Lyn  Monarch!,  Personnel  Director, 
Boulder  Daily  Camera,  P0591,  Boulder, 
CO  80306. 


ASSISTANT  SUPERVISOR 
CLASSIFIED  TELEPHONE  DIVISION 

The  Seattle  Times  has  an  immediate 
opening  for  an  experienced  first  line  su¬ 
pervisor  who  can  motivate,  train  and 
coach  staff  to  achieve  excellence  in 
advertising  sales  and  service.  Experi¬ 
ence  with  telephone  and  front  end  VDT 
systems  beneficial.  Opportunity  for 
advancement  for  the  individual  with  a 
talent  and  desire  for  success.  Excellent 
salary  and  benefit  program. 

Qualified  individuals  send  resume  with 
salary  history  to:  R.C.  Follett,  Personnel 
Department,  The  Seattle  Times,  PO  Box 
70,  Seattle,  WA  981 1 1.  No  phone  calls 
please. 

Equal  Opportunity  Employer  M/F/H 


ASSISTANT  ADVERTISING  DIRECTOR 
for  Zone  5  12,000  circulation  morning 
daily  and  25,000  free  circulation  shop¬ 
ping  guide.  $18,200  base  salary  plus 
incentive  compensation  and  complete 
benefit  package  for  individual  capable  of 
joining  an  aggressive  sales  team  and  pro¬ 
viding  leadership  in  promotion,  custom¬ 
er  refations,  classified  sales.  The  suc¬ 
cessful  candidate  can  grow  with  the 
newspaper  group.  If  you  cannot  sell  your¬ 
self,  do  not  apply.  Box  8522,  Editor  & 
Publisher. 

AD  MANAGER  and  more. ..person 
selected  must  be  capable  of  moving  into 
top  management  job  within  two  years. 
Excellent  position  for  right  person,  be 
able  to  motivate  and  train  young  but 
good  staff,  know  marketing,  additional 
knowledge  of  entire  operation.  Must  be 
community  oriented.  Good  7-day  morn¬ 
ing  northern  California  daily,  well  equip- 
p^,  looking  for  someone  with  manage¬ 
ment  potential,  make  good  appearance, 
know  major  accounts.  City  is  over 
60,000  immediate  area  over  100,000, 
within  an  hour  of  metropolitan  center. 
Good  salary  plus  commission  and  excel¬ 
lent  fringe  benefits.  Send  letter  and  re¬ 
sume  to  Box  8486,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER 
Immediate  opening  for  an  experienced, 
aggressive  retail  sales  manager.  We  are  a 
117,000  circulation  weekly  with  an 
attractive  salary  and  incentive  program. 
If  you  a.'e  a  strong  motivator  and  are  able 
to  direct  people,  your  contribution  will 
be  thoroughly  rewarded.  Reply  with  re¬ 
sume  and  salary  requirements  to  Robert 
Smylie,  Times  Newspapers,  Inc.,  8033 
Frankford  Ave.,  Philadelphia,  PA 
19136. 


ADVERTISING  MANAGER 
Immediate  opening  for  advertising  man¬ 
ager  for  southern  Illinois  daily.  Must 
have  strong  background  in  sales  and  be 
able  to  motivate  a  staff  of  6  salespeople. 
If  you  have  reached  the  top  in  sales  and 
are  ready  to  make  the  move  to  manage¬ 
ment,  this  opening  may  be  right  for  you. 
Competitive  salary,  bonus  plan  and  com¬ 
pany  benefits.  Send  resume  and  salary 
history  to  Brian  R.  Harrison,  Advertising 
Director,  Robinson  Daily  News,  PO  Box 
639,  Robinson,  IL  62454.  No  phone 
calls  please. 


CLASSIFIED  MANAGER  needed  for 
growing  New  England  daily.  Applicants 
must  have  classified  experience  and  a 
strong  background  in  sales  training  and 
motivationaT  techniques.  We  are  situ¬ 
ated  in  a  market  that  is  just  beginning  to 
show  its  advertising  potential.  Salary  in 
mid  $20's.  Excellent  benefit  package. 
Send  resume  and  salary  history  to  Box 
8526,  Editor  &  Publisher. 

CO-OP  PROFESSIONAL 
Media  trade  association  has  opening  in 
the  Southeast  for  a  co-op  professional  to 
work  with  memeber  co-op  staff  and  con¬ 
tact  manufacturers.  Applicants  will  also 
attend  selected  trade  shows  and  conven¬ 
tions  as  medium  spokesperson.  Exten¬ 
sive  travel,  excellent  starting  salary. 
Send  resume  including  salary  require¬ 
ments  to  American  Association  of  Yellow 
Pages  Publishers,  16100  Chesterfield 
Village  Parkway,  Suite  270,  Chester¬ 
field,  MO  63107.  EOE. 

DIRECTOR  OF  MARKETING  SALES 
AND  PROMOTION  for  three  growing  Col¬ 
orado  daily  newspapers.  Applicants 
should  have  background  in  daily  adver¬ 
tising  sales  management,  promotion, 
marketing  and  demographic  analysis. 
Advetising  agency  background  would  be 
helpful.  Excellent  salary,  bonus  and  be¬ 
nefit  package.  Please  send  resume  and 
salary  requirements  to  Edward  Lehman, 
President  of  Lehman  Newspapers,  PO 
Box  299,  Longmont,  CO  80501. 

GROW  WITH  US 

Write  your  own  ticket!  Advertising  sales 
and  management  opportunity  awaits 
motivated  individual  ready  for  new  chal¬ 
lenge.  Excellent  compensation  potential 
for  capable,  experienced  ad  sales  pro 
ready  to  take  charge.  Respected  product 
in  a  growth  market.  Superb  Zone  6  loca¬ 
tion.  Send  resume,  salary  history  and 
letter  of  introduction  to  Box  8539,  Edi¬ 
tor  &  Publisher. 

IMMEDIATE  OPENING  fora  highly  qual- 
ified  Retail  Manager  to  supervise,  lead 
and  motivate  staff  of  14  fine  salespeo¬ 
ple.  The  News  and  Daily  Advance  is  a 
highly  respected  and  strong  paper  (circ. 
45,000)  serving  the  central  Virginia 
area.  Excellent  opportunity  for  personal 
satisfaction  and  professional  growth. 
Advancement  opportunity  provided  for 
individual  with  the  talent  and  desire  for 
success.  Excellent  sala^,  incentives, 
fine  working  conditions  in  a  wonderful 
community  are  provided  in  return  for  de¬ 
dicated  professional  ability  and  loyality. 
College  degree  not  required.  History  of 
success  mandatory.  Respond  with  re¬ 
sume  and  detailed  qualifications  to 
David  McClain,  Advertising  Director, 
News  and  Daily  Advance,  PO  Box 
10129,  Lynchburg,  VA  24506. 

RETAIL  AD  MANAGER 
46,000  circulation  weekly  has  opening 
for  aggressive,  promotion  minded  take- 
charge  manager.  Excellent  step  up 
opportunity  if  you  are  now  number  2.  No 
"desk  warmer”  need  apply.  Salary, 
bonus,  full  benefit  program.  Write: 

Publisher 

The  Suburbanite  Newspapers 
PO  Box  J  Cresskill,  NJ  07626 

EDITOR  & 


RETAIL  NEWSPAPER  ACCOUNT  EX¬ 
ECUTIVE  the  Times  a  70,000  circula¬ 
tion  newspaper  1  in  local  news,  sports 
and  advertising  is  currently  looking  for  a 
career  oriented  sales  person  to  sell  news¬ 
paper  advertising  space.  We  require  an 
aggressive  person  who  has  had  previous 
sales  experience  with  strong  sales  suc¬ 
cess,  particularly  with  a  multi  product 
mix  presentation.  Degree  in  marketing  or 
business  would  be  considered  a  real 
plus.  Salary  and  commission  program, 
100%  company  paid  health  insurance, 
pension  plan,  liberal  vacation  package, 
seven  paid  holidays  per  year  and  affilia¬ 
tion  with  Unison  Credit  Union.  Send  re¬ 
sume  and  salaiy  requirements  to;  Terry 
Tieman,  Retail  Advertising  Manager, 
The  Times,  417  Fayette  Street,  Ham¬ 
mond,  IN  46325.  No  phone  calls 
accepted. 

RETAIL  MANAGER  for  southern  Califor¬ 
nia  daily  in  growing  market.  Salary  and 
bonus  total  in  $30^5.  Will  only  consider 
individual  in  current  supervisory/ 
management  position  with  daily  news¬ 
paper  ad  job  overseeing  3-25  people.  We 
are  an  Equal  Opportunity  Employer. 
Send  resume  and  salary  history  to  Box 
8384,  Editor  &  Publisher. 

SUPER  OPPORTUNITY 
Suburban  Newspaper 

Advertising  Chief 

Progressive  growing  Chicago  suburban 
weekly  newspaper  group  seeks  aggres¬ 
sive,  organized,  shirt-sleeve  Vice  Resi¬ 
dent  for  Display  and  Classified  advertis¬ 
ing.  The  right  person  will  build  and  moti¬ 
vate  a  first-rate  staff  and  sell  many  key 
accounts  himself.  Heavy  stress  on  new 
business.  Great  area  to  live  and  work  In. 
Excellent  compensation  package  which 
will  appeal  to  a  confident,  capable  pro¬ 
ducer.  Write  publisher.  Box  8538,  Edi¬ 
tor  &  Publisher.  (Our  key  people  are 
aware  of  this  ad.)  Include  resume  and 
sell  yourself. 

SALES  MANAGER 

Fora  rapidly  growing  Mpis/St.  Paul  sub¬ 
urban  newspaper  group  responsible  for 
display  and  classified  sales  reps,  (^ndi- 
date  must  have  successful  advertising 
sales  experience  and  preferably  manage¬ 
ment  background  for  this  challenging 
position.  Great  potential  for  career  and 
personal  growth  in  a  beautiful  Twin  City 
suburb.  Attractive  compensation  pack¬ 
age  for  the  right  person.  Send  resume 
and  salary  history  to  Press  Publications, 
4779  Bloom,  White  Bear  Lake,  MN 
55110. 

TAKE  CHARGE 

40,000  circulation  seven  day  Zone  3 
newspaper  seeks  aggressive  individual 
to  take  charge  of  organizing  an  inside 
sales  department.  This  new  inside  sales 
director  will  be  responsible  for  all 
aspects  of  inside  sales;  planning,  train¬ 
ing  and  execution.  Compensation  in¬ 
cludes:  salary,  performance  incentive 
and  fringes. 

The  ideal  candidate  will  be  a  college 
graduate,  with  2-3  years  telephone  man¬ 
agement  experience.  Submit  resume 
and  salaiy  requirement  to  Box  8512, 
Editor  &  Publisher. 


ARTIGRAPHICS 

THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
is  looking  for  an  Artist  with  a  strong 
graphic  design  background  with  the  abil¬ 
ity  to  produce  visually  interesting  maps, 
charts  and  other  informational  graphics 
on  a  daily  basis.  At  least  2  years  experi¬ 
ence  is  helpful.  Mail  work  samples  and 
resume  to  Personnel  Office,  The  Times- 
Picayune  Publishing  Corporation,  3800 
Howard  Avenue,  New  Orleans,  LA 
70140. 

An  equal  opportunity  employer  m/f 
PUBLISHER  for  February  16,  1985 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  needed  for 
7,000  6-d^  daily.  Must  have  experi¬ 
ence  with  ABC  reporting.  Must  be  strong 
on  carrier  service  and  sales.  Contact  Otto 
Wick,  Edwardsville  Intelligencer, 
Edwardsville,  IL  (618)  656-4700 


CIRCULATION  DIRECTOR 
Help  us  build  a  new  daily  newspaper.  In 
our  sixth  year  of  converting  a  weekly  into 
a  regional  daily  in  Chicago  suburbs.  We 
do  it  all:  daily,  weekly,  TMC,  shoppers. 
An  opportunity  to  create,  innovate,  and 
develop.  Call  B.  Sagan,  (312)  586- 
8800. 


GROWING  WEEKLY  (55,000  circula¬ 
tion)  free  distribution  paper  in  Zone  2 
needs  professional  to  manage  its  circula¬ 
tion  department.  Hands-on  ability  and 
meticulous  record  keeping  for  audit  pur¬ 
poses  are  a  must.  Please  send  resume, 
salary  history  and  references  to  Box 
8503,  Editor  &  Publisher. 


OPENI NG  for  zone  manager  at  medium¬ 
sized  daily  in  Zone  3.  Outstanding 
opportunities  for  advancement  to  top  cir¬ 
culation  position  at  dailies  in  large  group 
of  community  newspapers.  Excellent 
salary,  bonus.  Send  resume  to  Box 
8515,  Editor  &  Publisher. 


OPERATIONS  MANAGER 
For  a  rapidly  growing  5-day  metro  daily 
newspaper  in  the  nations  capital.  Report 
directly  to  the  circulation  director. 

We  are  looking  for  someone  who  follows 
through  on  projects,  likes  to  work  with 
people,  is  a  good  coach  as  well  as  a  team 
player  and  can  think  critically.  His  or  her 
experience  should  include:  direct  in¬ 
volvement  with  CIS  system,  ABC  report¬ 
ing,  managing  a  customer  service  de¬ 
partment  as  well  as  mail  and  PIA 
account  processing  experience. 

This  is  a  top  level  ciculation  executive 
position  with  future  growth  potential.  Ex¬ 
cellent  salary  and  benefits  package. 
Send  resume  in  complete  confience  to: 

Mr.  Glenn  Hanna 
Director  of  Circulation 
The  Washington  Times 
3400  New  York  Avenue,  N.E. 

Washington,  D.C.  20002 
_ EOE _ 

GENERAL  MANAGER  of  community  dai¬ 
ly  in  Zone  5  city  of  14,000.  Seeking  that 
special  person  on  the  way  up  who  is  high¬ 
ly  motivated.  Ideal  candidate  will  pos¬ 
sess  people  skills  and  have  hands  on 
experience  with  strong  background  in 
circulation  marketing  and  development. 
Person  selected  will  have  responsibility 
for  all  departments  including  sales  and 
profits  of  this  long  established,  group 
owned  daily.  Send  resume,  including 
salary  history  to  Box  85 1 8,  Editor  &  Pub¬ 
lisher. 


MEDIUM  SIZED  NEW  ENGLAND  DAILY 
seeks  experienced  person  to  run  circula¬ 
tion  department  as  either  number  one  or 
number  two  person.  Must  have  experi¬ 
ence  in  supervision  and  sales.  Should  be 
familiar  with  a  union  operation.  Send 
complete  resume  and  salary  require¬ 
ments  to:  Box  8532,  Editor  &  Publisher. 


SINGLE  COPY  SALES  MANAGER  if  you 
are  action  oriented,  experienced,  and 
knowledgeable  in  the  single  copy  sales 
function,  this  position  will  appeal  to  you. 
Our  progressive  west  coast  daily  requires 
that  the  Ideal  candidate  exhibit  superior 
sales,  supervisory  and  organizational 
skills.  Experience  in  this  specific  area  of 
the  circulation  function  is  a  must.  Salary 
and  benefits  far  surpass  the  industry 
standards  in  all  major  areasand  includes 
these  company  paid  benefits:  health, 
dental,  retirement  and  life  insurance. 
Reply  by  sending  cover  letter,  resume 
and  salary  history  to  Box  8531,  Editor& 
Publisher. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


CIRCULATION 


MOTOR  ROUTE  MANAGER  Zone  9 
seven  day  publication  seeks  an  experi¬ 
enced  professional  as  motor  route  mana¬ 
ger  to  supervise  the  sales,  service,  and 
collection  of  this  portion  of  our  circula¬ 
tion  base.  The  ideal  candidate  will  be  an 
enthusiastic  self-starter  who  possesses  a 
proven  track  record  in  the  areas  of  res¬ 
tructuring  motor  route  districts,  incres- 
ing  sales  figures,  and  demonstrating  ex¬ 
cellent  supervisory  skills. 

Excellent  career  opportunities  with  the 
company  providing  an  excellent  salary 
and  company  paid  benefit  package 
which  includes  medical,  dental,  visison, 
retirement,  and  extensive  vacation.  Rep¬ 
ly  by  sending  resume,  references  and 
salary  history  to  Box  8530,  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Employer 


METRO  MANAGER  for  50,000  daily  cir¬ 
culation  newspaper  located  in  Zone  5. 
We  seek  an  aggressive  applicant  with 
strong  communication  skills  and  ability 
to  work  well  with  people.  Previous  dis¬ 
trict  sales  managers  experience  is  re¬ 
quired.  Proven  managerial  experience 
and  success  necessary.  Salary  com¬ 
mensurate  with  experience  plus  excel¬ 
lent  company  benefits. 

Send  complete  resume,  salary  history/ 
requirements  and  references  by  March 
15,  1985.  An  equal  opportunity  em¬ 
ployer.  Box  8438,  Editor  &  Publisher. 


Circulation 

Manager 

Talented,  energetic,  ambitious 
professional  for  mid-sized 
comp)etitive  New  England 
market.  We  need  a  top-notch 
organizer  and  planner  and 
someone  who  understands 
the  difference  between  mar¬ 
keting  and  sales.  The  more 
you  kitow  about  computers, 
weeklies,  and  TMC  the  better. 
We  offer  a  challenging  envi¬ 
ronment,  committed  profes¬ 
sionals  and  the  chance  to 
advance  without  relocation  in 
non-group  operation.  Include 
salary  history  and  reply  to: 

Box  8418 

Editor  &  Publisher 


DATA  PROCESSING 


ELECTRONIC  SYSTEMS  MANAGER 

Major  west  coast  newspaper  group  seeks 
a  dynamic  individual  with  strong  front 
end  computer  system  background,  this 
position  will  be  responsible  for  coordi¬ 
nating  and  assisting  user  departments 
with  the  Atex  publishing  system. 

Candidates  should  possess  good  com¬ 
munication  and  problem  solving  skills. 
Prior  programming  experience  is  a  ne¬ 
cessity,  experience  with  an  Atex  system 
preferred  and  supen/isory  experience  a 
plus. 

We  consider  this  a  challenging  and 
career  growth  opportunity  with  a  com- 
titive  salary  and  excellent  company 
nefits. 

Submit  applications  in  confidence  tO: 

Lesher  Communications,  Inc. 

Don  Jochens,  Production  Director 
2640  Shadelands  Drive 
Walnut  Creek,  CA  94598 


HELP  WANTED 


EDITORIAL 


YELLOWSTONE  AREA  twice-weekly  has 
immediate  opening  for  news  editor. 
Should  be  p^ple-oriented  with  a  strong 
background  in  writing,  photography  and 
layout.  Write  Cody  Enterprise,  Bruce 
McCormack,  Box  1090,  Cody,  WY 
82414  or  call  (307)  587-2231. 


REGIONAL  EDITOR,  daily  and  weekly 
group  near  Washington,  DC,  1-2  years 
experience.  Box  8368,  Editor  &  Pub¬ 
lisher. 


MAGAZINE  EDITOR  lapidary  hobby 
imust  have  gem  and  mineral  knowledM. 
Send  resume  to  Box  609,  San  Diego,  CA 
92112. 


ASSISTANT  EDITOR  for  award  winning 
association  magazine  with  280,000  cir¬ 
culation  and  general-interest  content. 
Stylistic  writing,  concise  editing,  and 
proofreading  and  photography  skills  re¬ 
quired.  At  least  3  years  editorial  experi¬ 
ence.  Send  resume,  work  samples  to 
Personnel  Manager,  Kiwanis  Interna¬ 
tional,  3636  Woodview  Trace,  Indiana¬ 
polis,  IN  46268. 


AGGRESSIVE,  PM  DAILY  in  highly  com¬ 
petitive  market  seeks  enterprising  repor¬ 
ters.  Two  general  assignments  postions 
open  now — at  least  two  years  daily  ex¬ 
perience  required.  Send  resume,  clips 
and  date  available  to  Suzanne  Smither, 
Managing  Editor,  The  Evening  Times, 
PO  Drawer  T,  West  Palm  Beach,  FL 
33402. 


ASSISTANT  EDITORIAL  WRITER 
Progressive  staff  expansion  provides  a 
new,  immediate  opening  for  the  experi¬ 
enced  journalist.  Must  be  an  avid  reader, 
self-motivating  researcher,  with  strong 
language  skills.  Five  years  experience. 
Editorial  writing  for  a  family  oriented  dai¬ 
ly,  22,000  circulation.  Send  resume,  re¬ 
ferences,  clips,  and  salary  requirements 
to  Personnel  Manager,  New  Castle 
News,  PO  Box  60,  New  Castle,  PA 
16103. 


ALBUQUERQUE  JOURNAL  has  open¬ 
ings  for  two  experienced  copy  editors 
with  strong  language  skills.  Send  re¬ 
sume,  at  least  four  professional  refer¬ 
ences  and  salary  requirements  to  Curt 
Babcock,  Albuquerque  Journal,  PO 
Drawer  J,  Albuquerque,  NM  87103. 


ASSISTANT  BUSINESS  EDITOR  to  join 
staff  of  15  and  supervise  weekly  busi¬ 
ness  tabloid  on  Florida  daily  in  dynamic 
market.  Business  writing  experience  re¬ 
quired.  Supervisory  experience  helpful. 
Knowledge  of  graphics  and  layout  use¬ 
ful.  Send  resume  to  Fort  Lauderdale 
News/Sun-Sentinel,  Personnel  Depart¬ 
ment,  101  N.  New  River  Drive,  Fort 
Lauderdale,  FL  33302. 


ASSISTANT  SYSTEMS  EDITOR 
The  San  Jose  Mercury  News,  a  Knight- 
Ridder  newspaper,  needs  an  assistant 
systems  editor  with  technical  expertise 
and  thorough  knowledge  of  newsroom 
operation  to  help  maintain  our  Sll  pub¬ 
lishing  system  and  assist  editors  ana  re¬ 
porters.  Programming  experience  help¬ 
ful.  The  challenges  ahead  include 
pagination,  the  development  of  an  elec¬ 
tronic  library  and  further  automation  of 
newsroom  functions.  Send  resume  with 
references  to  Bob  Hucker,  Systems  Edi¬ 
tor,  San  Jose  Mercury  News,  750  Bidder 
Park  Drive,  San  Jose,  CA  95190. 


AGGRESSIVE  REPORTER  with  solid 
writing  skills  wanted  for  beat  job  on 
small  New  Jersey  daily.  Minimum  1 
years  experience  required.  Send  re¬ 
sume,  clips  to  Randy  Bergmann,  Editor, 
New  Jersey  Herald,  PO  Box  10,  Newton, 
NJ  07860. 


HELP  WANTED 


EDITORIAL 


A  PM  DAILY  in  the  pacific  northwest  is 
seeking  candidates  for  two  expected 
copy  desk  openings: 

ASSISTANT  NEWS  EDITOR 
We  are  seeking  a  deadline  conscious  edi¬ 
tor  with  strong  editing,  layout,  personal 
and  organizational  skills.  Candidates 
should  also  possess  fresh  newspaper 
organizational  skills.  This  is  a  2  spot  on 
our  14  person  desk.  Candidates  must 
have  previous  supervisory  and  slot  ex¬ 
perience. 


COPY  EDITOR 

We  are  seeking  an  editor  with  proven 
editing  and  headline  writing  skills  whc 
would  like  to  learn  or  add  to  his/her  lay¬ 
out,  wire  editing,  and  slot  skills.  Pre¬ 
vious  desk  experience  is  a  must! 


Our  company  offers  a  comprehensive 
wage  and  benefit  package  which  in¬ 
cludes  medical,  dental,  vision,  and  life 
insurance  as  benefits.  Send  resume,  re¬ 
ferences,  and  work  samples  to  Bo> 
8529,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 

BUSINESS  REPORTER 
Strong  financial  background,  for 
nationally  respected  business  news 
organization  in  nice  Palm  Beach,  Flor¬ 
ida,  location.  This  is  a  career  opportunity 
with  a  solid,  no-nonsense  company 
where  professional  editorial  attitudes 
and  independent  journalism  are  the 
rules.  You  will  cover  a  variety  of  interest¬ 
ing  assignments  work  without  someone 
standing  over  you,  but  be  expected  to  dig 
for  every  story.  Our  standards  are  deman¬ 
ding,  toleration  for  office  politics  and 
prima  donnas  is  zero.  In  exchange,  we 
offer  excellent  potential  and  a  great  area 
in  which  to  live  and  work.  Ideally,  you 
have  a  business-news  track  record  at  a 
metro  daily,  and  have  current  clips  to 
back  it  up.  Resume,  references  in  total 
confidence,  please  to  Box  8505,  Editor 
&  Publisher. 


BUSINESS  WRITER-to  cover  finance 
and  industrial  development  for  100.000 
circulation,  mid-Atlantic  dailies.  If  you 
can  make  complicated  stories  easy  to 
understand,  write  for  the  modest- 
income  investor  as  well  as  the  business 
executive,  and  turn  out  trend  stories  to 
lead  the  Sunday  business  secton,  then 
send  resumes  and  clips  to  Box  8536, 
Editor  &  Publisher. 


BUSINESS  REPORTER 
For  6-day,  1 5,000  circulation  in  Zone  5. 
Good  position  for  recent  J-Grad  who 
wants  to  specialize  in  business- 
consumer  reporting  and  who  has  an  apti¬ 
tude  for  it.  Salary  range  $225-$250. 
Good  benefits.  Member  of  National 
Newspaper  Company  offering  great 
career  opportunity.  Reply  Box  8543, 
Editor  &  Publisher. 


CITY  EDITOR  needed  for  fast-growing, 
hard  hitting  capital  city  daily.  Must  have 
ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and  excell¬ 
ence.  Send  resume,  clips  and  your  ideas 
of  running  a  city  desk  operation  to  M'ke 
Foerster,  Managing  Editor,  TheAd  -^rtis- 
er,  PO  Box  1000,  Montgomery,  AL 
36192. 


CITY  EDITOR  needed  for  fast  growing 
hard  hitting  capital  city  daily.  Must  have 
the  ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and  excell¬ 
ence.  Send  resume,  clips  and  your  ideas 
of  running  a  city  desk  operation  to  Mike 
Foerster,  Managing  Editor.  The  Advertis¬ 
er,  PO  Box  1000,  Montgomery,  AL 
36192. 
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HELP  WANTED 

EDfrORML 

EDITORIAL 

CITY  EDITOR;  need  a  take-charge  indi¬ 
vidual  interested  in  vrorking  hard  mold¬ 
ing  an  exciting  7-day  product.  Experi¬ 
ence.  J-degree,  good  news  judgement. 
Resume  and  salary  requirements  to  Edi¬ 
tor.  Telegraph,  84  North  State  Street, 
PainesvilTe,  OH  44077.  Midwest  appli- 
cats  only. 

CAPITAL  CITY  NEWSPAPER  needs 
young,  energetic  reporters  for  expanding 
bureau  operations  in  South  Alabama  and 
Florida.  We  need  writers  who  are  self¬ 
starters,  can  write  features,  hard  news 
and  want  to  grow  with  a  young,  aggres¬ 
sive  news  team.  Send  resume,  clips  to 
Mike  Foerster,  Managing  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. 

CITY  EDITOR  needed  to  work  with  a 
talented  staff  of  nine  reporters.  We  want 
a  person  who  exudes  energy  and  dedica¬ 
tion  to  the  principles  of  journalism  and 
who  can  be  demanding  enough  to  pro¬ 
duce  excellent  coverage  daily  while 
being  patient  enough  to  develop  young 
reporters.  We  prefer  editing  and  assign¬ 
ment  experience,  but  will  consider  a  re¬ 
porter  with  outstanding  news  aptitudes. 
Serd  cover  letter,  resume  and  clips  to 
Frank  Fantini,  Delaware  State  News,  PO 
Box  737,  Dover,  DE  19903. 

COLLEGE-TOWN  daily  (Knight-Ridder) 
seekinga  seasoned  news  editor  who  likes 
to  teach  and  a  novice  assistant  city  editor 
who  wants  to  learn.  News  editor  must 
have  strong  technical  skills  and  ability  to 
motivate  and  instruct  a  young  copy  desk. 
Assistant  city  editor  must  have  strong 
reporting  background  and  language 
skillsand  copy  desk  experience.  We  area 
22,000  PM.  Send  resume  and  samples 
to  the  Personnel  Department,  Centre 
Daily  Times,  PO  Box  89,  State  College, 
PA  16804.  Equal  Opportunity  Em¬ 
ployer. 

NEWS 

EDITOR 

International  business  news  wire 
service  seeks  desk-oriented 
news  editor  for  New  York  posi¬ 
tion  opening  up  within  weeks. 
Fast-paced  job  involves  copy 
selection,  guidance  to  copy  edi¬ 
tors,  scheduling  of  desk  staff, 
editing  of  features  and  general 
trouble-shooting.  Candidates 
should  have  proven  ability  to 
lead  desk  staff.  Business  news 
experience  essential.  Salary 
commensurate  with  qualifica¬ 
tions.  Please  reply  to: 

PO  BOX  226-DEPT  27-EP 
CHURCH  ST.  STATION 
NEW  YORK,  N.Y.  10008 

an  equal  opportunity, employer  m/f 

DEPUTY  SPORTS  EDITOR 

The  Los  Angeles  Herald  Examiner  seeks 
tou^,  smart,  energetic,  ambitious  edi¬ 
tor  for  No.  2  spot  in  Sports.  Must  have 
proven  talent  in  copy  editing,  imagina¬ 
tive  page  layout,  headline  writing  and 
story  ideas,  as  well  as  leadership  and 
management  abilities.  Strong  know¬ 
ledge  of  pro  sports  necessary,  plus  mini¬ 
mum  3  years  desk  experience  on  a  good- 
size  metropolitan  paper.  Send  resume, 
references  and  a  few  select  examples  of 
your  work  to  Leslie  Ward,  Sports  Editor, 
The  Los  Angeles  Herald,  1 1 1 1 S.  Broad¬ 
way,  Los  Angeles,  CA  90015. 

EDITOR  wanted  to  continue  strong  tradi¬ 
tion  of  award  winning  newspapers.  Two 
dailies  and  four  weekly  newspapers  in 
suburban  Boston.  Experience  in  weekly 
and  daily  newspapers  helpful.  Challeng¬ 
ing  position  for  people  oriented  mana¬ 
ger.  Send  resume  and  samples  of  work  to 
Paul  J.  Massey,  General  Manager,  Trans¬ 
cript  Newspapers  Inc.,  420  Washington 
Street,  Dedham,  MA  02026. 

EDITOR 

We  are  a  progressive,  on  the  move.  Zone  5  pub¬ 
lishing  firm  with  an  excellent  opportunity  available 
immediately  for  a  Philatelic  Publications  Editor. 
The  successful  candidate  will  have: 

•At  least  five  years  experience  in  editing  periodicals, 
catalogues  or  related  publications  with  proven  edit¬ 
ing  abilities 

•Knowledge  of  stamps  and  the  Philatelic  hobby 
•A  degree  in  journalism  or  related  discipline 
•Excellent  leadership  and  team  building  ability 

We  offer  an  excellent  compensation  package  to  the 
candidate  who  can  fill  this  challenging  position.  If 
you  believe  you’re  the  person  who  can  do  it,  please 
forward  your  resume  to: 

Box  8521,  Editor  &  Publisher 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDTOR-IN-CHIEF 

Established  Los  Angeles  publisher  of 
monthly  high  tech  magazine  seeks  ex¬ 
perienced  person  with  solid  technical 
background  for  exciting  career  opportun- 
ih.  Must  be  creative  editorial  profession¬ 
al  with  proven  magazine  and  journalism 
experience  to  manage  talented  staff. 
Ability  to  create  and  direct  editorial 
package  with  extensive  experience  in 
issue  planning  and  development,  handle 
all  aspects  of  producing  a  quality  pub¬ 
lication.  Prefer  experience  with  technic¬ 
al  trade  magazine.  Send  resume  to  Pub¬ 
lisher,  PO  Box  5309,  Torrance,  CA 
90508. 

EDITOR  for  new  thoroughbred  industry 
monthly  publication  with  business/ 
investment  slant.  Based  Lexington,  Ken¬ 
tucky.  Must  have  business  education 
and  business  journalism  experience. 
Computer  background  helpful.  Some 
knowledge  of  thoroughbred  industry 
helpful.  Starting  salary  high  $20s.  Be¬ 
nefits.  Send  resume  to  PO  Box  54950, 
Lexington,  KY  40555. 

NOTE  ADDRESS  CORRECTION. 

GRAPHICS  EDITOR 

We're  looking  for  someone  who  can  bring 
graphics  distinction  to  The  Charlotte 
Observer.  We  want  someone  with  a 
strong  background  in  art/photography 
and  a  commmitment  to  imaginative, 
forceful  infographics,  a  manager  with  a 
strong  sense  of  how  to  motivate  a  staff, 
and  a  diplomat  who  can  forge  a  consenus 
with  other  news  room  departments.  If 
you  measure  up,  send  a  resume,  sam¬ 
ples  that  should  what  you  can  do,  and  a 
two  or  three  page  description  of  your 
newspaper  graphics  philosophy  to  Rich 
Oppel,  Editor,  The  Charlotte  Observer/ 
The  Charlotte  News,  PO  Box  32188, 
Charlotte,  NC  28232. 

Equal  Opportunity  Employer 

‘■HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

HORSE  RACING  comes  to  Minnesota’s 
new  thoroughbred  track  this  summer, 
and  the  Saint  Paul  Pioneer  Press  &  Dis¬ 
patch  is  looking  for  a  premier  racing  wri¬ 
ter.  Handicapping  skills  desirable  but 
not  essential.  Send  a  letter  explaining 
why  you  want  this  job  and  why  you  would 
excel  in  it,  along  with  a  resume  and  a  half 
dozen  clips,  to  Harold  Hi^ins,  Execu¬ 
tive  Sports  Editor,  Saint  Paul  Pioneer 
Press  &  Dispatch,  345  Cedar  Street, 
Saint  Paul,  MN  55101-1057. 

EXPERIENCED  EDITOR  needed  for 
prosperous  weekly  in  mountains  of  S. 
New  Hampshire  90  min.  from  Boston. 
Must  know  page  design,  good  editing 
skills,  take-charge  abilities.  $13K,  good 
benefits,  send  resume  to  David  Gross- 
man,  publisher  c/o  Chamber,  Box  541, 
Hillsboro,  NH  03244-0541. 

EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  fast. 
Minimum  2  years  experience.  Send  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai¬ 
ly  News,  PO  Box  7009,  Naples,  FL 
33940. 

INVESTIGATIVE  REPORTER-  if  you  are 
a  dedicated  digger  who  can  uncover  the 
story  and  then  write  it  compellingly,  you 
will  want  to  talk  with  us  about  joining  our 
investigative  reporting  team.  Zone  3 
newspaper  with  100,000  circulation. 
Two  years  investigative  experience  re¬ 
quired.  Send  resume  and  samples  to  Box 
8537,  Editor  &  Publisher. 

IMMEDIATE  OPENINGS 

JOB  BANK,  the  job  matching  service  for 
journalists  has  openings  for  page  desig¬ 
ners,  assistant  city  editors,  and  experi¬ 
enced  photographers.  In  the  last  six 
months  our  candidates  have  been  hired 
at  newspapers  across  the  country  includ¬ 
ing  The  Philadelphia  Inquirer,  Bergen 
Record,  Ft.  Lauderdale  News  and  Sun- 
Sentinel  and  St.  Paul  Pioneer  Press.  For 
information  about  these  openings  and 
other  opportunities  write  JOB  BANK, 
1909  Cinnaminson  Ave.,  Cinnaminson, 
NJ  08077,  or  call  Debra  Bissinger(609) 
786-1910. 

FEATURES  REPORTER  who  can  write 
brightly  and  tackle  a  variety  of  topics 
sought  for  position  on  hard-working, 
aggressive,  lifestyle  staff.  A  great  oppor¬ 
tunity  for  a  self-starter  with  good  ideas. 
Minimum  of  2  years  experience  prefer¬ 
red.  Send  resume,  references  and  sam¬ 
ples  to  Jim  Willis,  Managing  Editor, 

1  Birmingham  Post-Herald,  PO  Box  2553, 

1  Birmingham,  AL  35202. 

EDITORIAL 

SCIENCE 

WRITER/ 

UNIVERSITY 

NEWS 

SERVICE 

Journalist  now  covering  science  beat  for 
wire  service,  major  daily  or  university,  to 
anchor  national  research  news  coverage 
for  the  main  research  institution  in  na¬ 
tion’s  largest  public  university.  Bache¬ 
lor's  Degree,  three-five  years  science/ 
research  writing  required,  with  wire  ser¬ 
vice  science  experience,  familiarity  with 
university  public  information  science 
coverage  desireable.  Letter,  resume,  re¬ 
cent  samples  by  March  11,  1985,  to 
Barbara  Delfyett,  SUNY  Stony  Brook, 
Stony  Brook,  NY  11794. 

SUNY  Stony  Brook  is  an  affirmative  ac¬ 
tion/equal  opportunity  educator  and  em¬ 
ployer.  AK  34B-85. 

JOURNALIST  with  solid  skillsand  eager¬ 
ness  to  move  up  sought  for  assistant 
metro  editor  position.  Reporting  back¬ 
ground  and  some  desk  experience  pre¬ 
ferred.  We  need  a  motivated,  dedicated 
editor  to  help  train  and  lead  a  staff  of 
aggressive,  talented  reporters.  Zone  4. 
Send  resume,  references  and  samples 
and  let  us  know  how  you  would  approach 
the  challenge.  Reply  Box  8523,  Editor  & 
Publisher. 

KNIGHT-RIDDER  NEWSPAPER  in  Cen¬ 
tral  Pennsylvania  college  town  needs 
self-starter  for  business  beat.  We’re 
looking  for  a  reporter  with  at  least  two 
years  experience  who  can  demonstrate 
ability  to  organize  well,  look  for  trends 
while  juggling  small  stories  and  write 
business  news  so  that  the  average  reader 
can  understand  it.  Send  clips  and  re¬ 
sume  to  Personnel  Department,  Centre 
Daily  Times,  PO  Box  89,  State  College, 
PA  16804.  Equal  Opportunity  Em¬ 
ployer. 

LIVELY  WEEKLY  in  beautiful  Upstate 
NY  community  seeks  hard-working  re¬ 
porter  for  news,  features,  sports  and 
photography.  Excellent  opportunity  for 
recent  grad.  Send  resume  to  Box  8533, 
Editor  &  Publisher. 
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HELP  WANTED 

_ EDfTORIAL _ 

LIFESTYLES  EDITOR 
Looking  for  a  creative,  well-organized 
professional  to  run  the  lifestyles  depart¬ 
ment  at  one  of  New  England’s  most  ex¬ 
citing  dailies.  You  must  be  an  idea  per¬ 
son  who  can  capture  the  imagination  of 
our  readers  seven  days  a  week  through 
top-notch  stories  and  graphics.  Send  re¬ 
sume,  writing  and  layout  samples  to  Asa 
Cole,  Executive  Editor,  Middlesex  News, 
33  New  York  Avenue,  Framingham,  MA 
01701. 

MILITARY  AFFAIRS  WRITER  needed 
immediately  to  cover  Fort  Campbell, 
Kentucky  home  of  101st  Airborne  Divi¬ 
sion.  If  you're  an  exceptional,  experi¬ 
enced  reporter  who  can  turn  out  in-depth 
pieces  as  well  as  feature  articles,  who 
understands  the  military  inner  workings 
and  can  translate  them  for  our  21,000 
daily  subscribers,  we  want  to  hear  from 
you.  Contact  Don  Conner  or  Dee  Bryant, 
The  Leaf-Chronicle,  PO  Box  829,  Clark¬ 
sville,  TN  37041.  (615)  552-1808. 

MIDSIZED  WISCONSIN  DAILY  needs 
talented  and  energetic  news  and  sports 
reporters  for  major  expansion  project. 
Good  opportunities  for  professional 
growth  within  newspaper  and  large 
group.  Send  resume  and  clips  to  Geri 
Nikolai,  Daily  Herald,  PO  Box  1286, 
Wausau,  Wl  54401. 

NO.  2  SLOT 

Assistant  editor  wanted  for  small,  award 
winning  New  Jersey  daily.  Applicant 
must  be  a  good  motivator  and  adminis¬ 
trator  as  well  as  having  strong  editing 
and  layout  skills.  Candiate  must  have 
minimum  of  3  years  experience  as  news 
editor  or  assistant  news  editor  on  daily. 
New  Jersey  applicants  preferred.  Send 
tearsheets,  resume,  salary  requirements 
to  Box  8502,  Editor  &  Publisher. 

NEW  POSITION 

Creative,  experienced  managing  editor 
for  regional  (iatholic  newspaperwith  four 
editions.  Expertise  in  writing,  editing, 
layout,  typography.  Knowledge  of  Catho¬ 
lic  Church  essential.  Direct  editorial, 
production  staff  of  eight.  Help  write  job 
description.  Salary  open.  Resume,  refer¬ 
ences,  recent  photo  to  Florida  Catholic, 
PO  Box  3551,  Orlando,  FL  32802. 

NIGHT  NEWS  EDITOR 
Metro  daily  has  immediate  opening.  We 
want  someone  with  proven  layout  and 
design  skills  and  first  class  news  judge¬ 
ment,  not  just  a  copy  processor.  Send 
resume,  work  samples  and  references  to: 
Tonnie  Katz,  M.E.,  The  News  American, 
301  E.  Lombard  St.,  Baltimore,  MD 
21202. 

NEWS  EDITOR  4M  Sun  Belt  Daily.  Clips 
to  Box  8545,  Editor  &  Publisher. 

QUALITY  CONSCIOUS  WEEKLY  in 
beautiful  New  England  community 
seeks  aggressive,  enterprising  general 
assignment  reporter.  Salary  $200.  per 
week.  Send  resume  Box  8540,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR 
The  Times  Herald-Record,  a  75,000- 
circulation  daily  tabloid  65  miles  north 
of  New  York  City,  seeks  a  fast,  capable 
sports  copy  editor.  Heavy  local  scholas¬ 
tic  coverage,  plus  Army  and  New  York 
pro  teams.  Two  years’  desk  experience 
and  ability  to  edit  tightly,  work  well 
under  pressure.  Resume  ad  samples  to 
Ed  Golemboski,  Sports  Editor,  The 
Times  Herald-Record,  40  Mulberry  St., 
Middletown,  NY  10940. 

SPORTS  COPY  EDITOR  needed  for 
50,000  AM  daily  in  Floirda’s  capital. 
One  to  two  years  experience  on  desk  pre¬ 
ferred.  Send  resume,  tearsheets  to  Tom¬ 
my  Carnes,  Tallahassee  Democrat,  PO 
Box  990,  Tallahassee,  FL  32302. 


HELPWAKTED 

_ EDITORIAL _ 

SPORTS  DEPARTMENT  of  Central  New 
York’s  largest  AM  is  seeking  an  innova¬ 
tive  desk  person  who  can  smooth  over 
rough  copy  edges  and  make  a  page  lay¬ 
out  sparkle.  Our  10-member  staff  covers 
college  sports,  including  major  indepen¬ 
dent  football  and  Big  East  basketball, 
Triple-A  baseball  and  the  spectrum  of 
high  school  and  recreational  sports. 
Send  tearsheets  and  resume  to  Mike 
Connor,  Managing  Editor,  The  Post- 
Standard,  PO  Box  4818,  Syracuse,  NY 
13221. 

THE  ALBUQUERQUE  JOURNAL  is  look- 
ing  for  an  art  editor  who  is  a  journalist 
first  and  an  artist  and/or  arts  patron 
second.  This  person  must  be  knowldge- 
able  about  various  forms  of  art  and 
understand  their  economic  and  political 
impact  on  a  state  noted  for  its  art  and  its 
artists.  The  editor,  one  full  time 
writer,one  half  time  writer  and  6  freelan¬ 
cers  produce  two  weekly  sections 
directed  at  all  readers.  The  job  requires 
planning,  organizational  and  manage¬ 
ment  skills.  Address  resume  and  salary 
requirements  to  Frankie  McCarty,  PO 
Drawer  J.  Albuquerque,  NM  87103. 

REPORTERS-Intelligent,  experienced, 
energetic.  One  for  education;  one, 
general  assignment.  Salary  mid-teens. 
Call  Jim  Kevlin,  Assistant  Managing  Edi¬ 
tor,  Watertown  (NY)  Times,  (315)  782- 
1000,  between  1  and  3pm. 

REPORTER  for  rapidly  growing  weekly  in 
Central,  NJ,  near  shore.  Long  hours, 
more  work  than  one  person  handle.  You 
get  a  modest  starting  salary  ($12,000), 
an  editor  who’s  tough  to  please,  and  the 
freedom  to  cover  a  commmunity  the  way 
it  should  be  covered.  You  also  get  a  voice 
in  editorial  policy  (as  do  our  other  repor¬ 
ters).  Knowledge  of  municipal  govern¬ 
ment  essential.  Send  resume  and  copies 
of  clips  to  Box  81,  Keyport,  NJ  07735. 

REPORTER 

If  you’re  an  experienced  reporter  with 
excellent  writing  skills  and  a  feel  for 
business  subjects  Ocean  State  Business 
magazine  is  looking  for  you.  Send  re¬ 
sume,  clips  and  salary  history  to  William 
Collins,  Editor,  Ocean  State  Business,  4 
Davol  Square,  Providence,  Rl  02903. 

REPORTER. ..self  starter,  aggressive  to 
do  general  news  and  FEATURES,  able  to 
handle  a  35mm  camera,  experienced  or 
entry  level,  for  quality,  award  winning  SC 
semi-weekly.  Send  complete  resume 
and  information,  concerning  training 
and/or  experience.  EOE.  Box  8520,  Edi¬ 
tor  &  Publisher. 

SUNDAY  MAGAZINE  EDITOR 
Want  to  run  one  of  the  best  Sunday 
magazines  in  the  country?  (Editors at  the 
Louisville  Conference  put  us  in  the  top 
10)  We’d  like  to  talk  to  you  if  you  have 
imaginative  story  ideas,  work  well  with 
copy,  have  a  flair  for  design,  and  know 
how  to  manage  a  staff.  Send  a  resume 
and  clips  to  Lou  Ziegler,  Assistant  Man¬ 
aging  Editor,  Democrat  and  Chronicle, 
55  Exchange  Blvd.,  Rochester,  NY 
14614. 

SPECIAL  PROJECTS  REPORTER 
The  Florida  Times-Union/Jacksonville 
Journal  needs  an  experienced  reporter  to 
join  an  established  special  projects 
team.  Investigative  reporting  experience 
a  must.  Applications  must  include:  cov¬ 
er  letter,  current  resume,  four  profes¬ 
sional  reference,  salary  requirements, 
four  examples  of  project  work  published 
in  the  past  two  years,  a  brief  summary  of 
the  reporting  and  research  techniques 
used  on  the  projects  and  follow-up  arti¬ 
cles  and/or  documentation  of  the  re¬ 
sults.  Send  applications  to:  Mary  E. 
Kress,  Assistant  Managing  Editor,  The 
Florida  Times-Union/Jacksonville  Jour¬ 
nal,  PO  Box  1949  F,  Jacksonville,  FL 
.32231.  Deadline:  March  1,  1985. 


_ HELP  WANTED _ 

_ EDITORIAL _ 

THE  LINCOLN  STAR  in  Nebraska’s  state 
capital  (population  180,000)  is  seeking 
applicants  for  a  night/police  general 
assignment  reporting  position.  Appli¬ 
cants  should  have  1-2  years  daily  news¬ 
paper  experience.  Primary  responsibility 
is  to  cover  police  activities  and  emergen¬ 
cies.  Position  also  allows  work  on  a  wide 
variety  of  general  assignment  topics.  Re¬ 
porter  must  have  ability  to  take  photos, 
but  will  train.  Working  hours  are  2:30  to 
11:30  PM.  Send  cover  letter,  resume 
and  reporting  samples  tO:  Personnel  De¬ 
partment,  Lincoln  Star,  PO  Box  81669, 
Lincoln,  NE  68501. 


TALENTED,  AGGRESSIVE,  EXPERI-, 
ENCED  copy  editors  and  reporters 
wanted  for  major  city  daily  in  Zone  6. 
Copy  editing  prospects  must  demons¬ 
trate  strong  news  sense,  good  editing 
skills,  good  layout  skills  and  good  com¬ 
mand  of  graphics.  Repprters  must  have 
solid  experience  on  major  beats  and  de¬ 
monstrate  good  writing  and  investigative 
skills.  We  are  looking  for  people  who  can 
move  into  major  editorial  jobs  in  the  near 
future.  Box  8508,  Editor  &  Publisher. 

THE  LEWISTON  MORNING  TRIBUNE  a 
25,000  circulation  AM,  is  seeking  an 
experienced  copy  editor  who  excels  at 
both  words  and  design.  Opportunity  to 
paginate,  live  near  some  of  the  West’s 
most  beautiful  country  and  work  for  a 
prccressive  newspaper.  Starting  salary 
$18-21,000.  Send  resume,  work  sam¬ 
ples  to  Paul  Emerson,  Managing  Editor, 
Lewiston  Tribune,  PO  Box  957,  Lewis¬ 
ton,  ID  83501. 

TWO  REPORTING  POSITIONS  we’re  a 
50.000  pm  daily  seeking  reporters  for  an 
education/health  beat  and  a  new  general 
assignment  slot.  Send  resume  and  clips 
to  S^aul  Shapiro,  Executive  Editor, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704.  Midwestern  applicants 
only. 


THE  ANCHORAGE  DAILY  NEWS  cir¬ 
culation  60,000  is  looking  for  an  arts 
entertainment  editor  to  coordinate 
coverage,  edit  and  write.  Three  years 
writing  reporting  experience  in  the  lively 
arts  required:  must  relate  to  popular  cul¬ 
ture  as  well  asclassical.  Anchorage  hasa 
vibrant  growing  arts  community,  includ¬ 
ing  professional  rep  company,  theater 
groups,  dance  and  opera  companies; 
new  arena  attracts  major  rock  bands  and 
big  name  entertainers.  Please  send  re¬ 
sume,  salary  history  and  clips  to  M.A. 
Mariner,  The  Anchorage  Daily  News,  PO 
Box  6616,  Anchorage,  AK  99502. 

THE  OGDEN  STANDARD-EXAMINER,  a 
growing  54,000  PM  daily  in  the  heart  of 
the  Intermountain  West,  is  seeking  high¬ 
ly  motivated  journalists  for  positions  cre¬ 
ated  by  recent  promotions  and  staff  ex¬ 
pansion. 

ASSISTANT  FEATURE  EDITOR- 
experienced  writer-editor,  skilled  in 
working  with  staff  and  freelancers.  Six 
member  staff  produces  daily  feature 
pages,  weekly  food,  health,  entertain¬ 
ment,  church  and  Sunday  lifestyle  sec¬ 
tions.  March  1  opening. 

FEATURE  WRITER-creative,  prolific, 
writer  with  at  least  two  years  experience. 
Immediate  opening. 

SPORTS  REPORTER-experienced  in 
covering  recreational  and  organized 
competitive  sports.  Outdoors  interest 
helpful.  April  1  opening. 

COPY  EDITOR-committed  desk  editor 
skilled  with  wire  copy,  headlines  and 
news  page  layouts.  Immediate  opening. 
Send  a  letter  about  yourself  and  your 
goals  with  resume,  samples  and  three 
recent  professional  references  to:  Brian 
Mertz,  Assistant  Managing  Editor, 
Ogden  Standard-Examiner,  PO  Box  951, 
Ogden,  UT  84402.  (No  phone  calls, 
please). 


HELPWAKTED 

_ EDITORIAL _ 

TEXAS  GULF  COAST  DAILY  needs  sharp 
copy  editor  and  a  versatile  reporter.  Copy 
editor  is  for  2  spot  on  6-man  universal 
desk.  Must  be  strong  on  grammar,  head¬ 
lines,  layout  and  editing.  Will  run  desk 
two  days  a  week.  Reporter  spot  calls  for  a 
least  1  year  experience  with  strong  writ¬ 
ing  and  reporting  skills.  Resume,  refer¬ 
ences  and  work  samples  to  Manning 
Editor,  Port  Arthur  News.  PO  Box  ^9. 
Port  Arthur.  TX  77640. 

WEST  TEXAS  medium-size  afternoon 
daily  has  openings  for  a  county  reporter 
and  a  copy  editor.  For  the  county  beat, 
need  two-to  three-year  experienced, 
aggressive  writer  who  can  hustle  to  get 
breaking  news  on  rigid  deadline,  yet  turn 
out  polished  features  for  weekend  use. 
Also  need  a  copy  editor  with  competerKe 
in  layout,  design,  graphicsand  hands-on 
copy  improvement.  Must  be  strong 
grammarian  and  headline  writer. 
Newspaper  is  proven  launching  pad  to 
Southwestern  metros.  Send  resume  and 
clips  for  reporter  position  to  Gail  Burke, 
City  Editor,  and  for  copy  editor  to  Char¬ 
lotte  McCarroll,  Copy  Desk  Chief.  The 
Odessa  American,  TO  Box  2952,  Odes¬ 
sa,  TX  79760. 

WRITER  NEEDED  for  oil  industry  trade 
newsletter.  Journalism  degree  and  a 
year’s  experience  on  a  Zone  6  daily  busi¬ 
ness  section  or  equivalent  experience  on 
an  industry-related  trade  publication 
preferred.  Starting  salary  in  the 
$15,200  to  $18,000  range.  Resumes 
only,  Randy  Sumpter,  Petroleum  In¬ 
formation,  TO  Box  1702,  Houston,  TX 
77251,  EOE  M/F. 


_ UBRARY _ 

PHOTO  AND  GRAPHICS  LIBRARIAN 
News  Day,  the  Long  Island  newspaper, 
seeks  a  photo  and  graphics  librarian  to 
assume  responsibility  for  expanding  and 
coordinating  our  news  photo  collection 
and  graphic  aquisition.  Undergraduate 
degree  and  at  least  three  years  experi¬ 
ence  required.  M.L.S.  preferred.  Photo¬ 
graphy  and  photo  file  management  ex- 
p^ience  essential  to  expand  and  main¬ 
tain  current  archival  file  of  more  than 
250,000  photos.  We  seek  a  person  who 
has  a  good  historical  sense  and  know¬ 
ledge  of  how  news  and  photo  editors 
think.  Position  requires  ability  to  work 
with  other  departments  in  developing 
and  anticipating  needs,  primarily 
graphic  materials.  Knowledge  of  mate¬ 
rial  conservation  and  preservation  de¬ 
sired.  Send  resume  to  B.J.  Sanchez, 
News  Day,  Long  Island,  NY  11747.  EOE 
M/F. 


MARKETING 


MARKETING/PROMOTION  MANAGER 
The  Knoxville  News-Sentinel  Company 
needs  a  proven  manager  to  direct  its 
Marketin^Promotion  Department  and 
answer  directly  to  the  President. 

The  former  manager  is  being  promoted. 
Must  be  a  creative  idea  person.  Must 
have  demonstrated  ability  to: 

•manage  marketing,  promotion,  re¬ 
search  and  public  relations  staff 
•increase  sales  through  advertising, 
editorial  and  circulation  promotion  cam¬ 
paigns  and  sales  presentations 
•promote  community  relations  and  hand¬ 
le  public  relations  projects 
Knoxville.  Tennessee  (named  the  most 
livable  city  in  the  United  States)  is  the 
home  of  the  Universty  of  Tennessee,  the 
1982  World’s  Fair  and  Gateway  to  the 
Great  Smoky  Mountains. 

Please  send  resume,  salary  history  and 
salary  requirements  to: 

Personnel  Director 
Knoxville  News-Sentinel  Company 
208  West  Church  Avenue 
Knoxville.  Tennessee  37902 
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HELP  WANTED 


MARKETING 


FUTURE  RESEARCH  MANAGER 
If  you  want  to  be  a  research  manager 
someday,  this  is  the  starting  place.  East 
coast  newspaper  looking  for  market  re¬ 
search  analyst  with  1  years  using  S  and 
MM,  Scarborough,  Belden,  ABC,  etc. 
Knowledge  of  surveys  and  IBM-PC  a 
plus. 

You  must  be  high-powered,  hard¬ 
working,  deep-thinking  and  a  confident 
presenter. 

Good  salary,  benefits,  great  location  at 
Jersey  Shore  and  PC  at  your  desk.  EOE, 
M/F.  Send  resume,  samples: 

Personnel  Manager 
Asbury  Park  Press 
Press  Plaza 

Asbury  Park,  NJ  07712 


PHOTOJOURNALISM 


Small  (14,000)  circulation,  but  well  re¬ 
spited  weekly  seeking  photojournalist 
to  join  our  editorial  TEAM.  In  addition  to 
camera  and  darkroom  skills,  writingabil- 
ity  and  layout  talent  are  necessary.  Send 
resume  and  jsortfolioto  Bernardo  News, 
11717  Bernardo  Plaza  Court,  Suite 
120,  San  Diego,  CA  92128. 


PRESSROOM 


MAINTENANCE  MECHANIC  needed  for 
Zone  2  printing  plant.  Must  be  experi¬ 
enced  on  repair  and  maintenance  of 
Goss  Urbanite  presses,  related  equip¬ 
ment  and  general  plant  maintenance. 
Send  resume  and  salary  requirements  to 
Box  8524,  Editor  &  Publisher. 


PRESS  OPERATOR  for  a  modern  print¬ 
ing  company  in  eastern  upstate  New 
York.  Seeking  experienced  (3  or  more 
years)  person  for  ni^ht  work  on  Harris 
V-15s.  Splicer  experience  helpful.  Must 
beq^uality  conscious.  Call  David  at(518) 
885-8964  from  3-7  pm,  Monday- 
Thursday. 


PRESS  FOREMAN  seven  day  newspaper 
and  commercial  printer  has  an  opening 
for  an  experienced  foreman  or  experi¬ 
enced  operator  desiring  advancement. 
Responsibilities  will  include  the  opera¬ 
tion  of  the  press,  training  of  employees, 
quality  control  and  the  ability  to  meet 
deadline.  Great  opportunity  for  the  right 
person.  Send  resume  and  salary  history 
to  Mid-South  Publishing,  PO  Box  68, 
Murfreesboro  TN  37133-0068  or  con¬ 
tact  Rick  Ellis  (615)  893-5860. 


PRODUCTION 


HELP  WANTED 


PRESSROOM 


PRESSROOM  OPENINGS  on  a  Goss 
Metroliner  offset  press.  Prefer  appli¬ 
cants  with  pressroom  experience.  Con¬ 
tact  or  send  resume  to  Personnel  Depart¬ 
ment,  Jackson  Newspapers,  Inc.,  40 
Sargent  Drive,  New  Haven,  CT  06511. 


PRODUCTION 


PRODUCTION  MANAGER 


Excellent  opportunity  for  assistant  pro¬ 
duction  manager  ready  to  move  up. 

Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis¬ 
tribution. 

Minimum  5  years  supervisory  experience 
in  areas  of  labor  relations,  budgeting, 
computerized  front  end  system,  expense 
control  and  truck  routing. 

Send  resume  and  salary  history  to  Box 
8317,  Editor  &  Publisher. 


PRODUCTION  MANAGER  in  beautiful 
Florida  for  fast  growing  publisher  of  3 
weeklies  and  4  shoppers  serving  three 
counties  on  the  Gulf  of  Mexico.  Excellent 
pay  and  growth  potential.  Send  resume 
immediately  to  Pasco  Publishing,  Box 
785,  New  Port  Richey,  FL,  33552.  Attn; 
Ken  Fenderson. 


PRODUCTION  MANAGER 
Join  the  management  team  of  a  progres¬ 
sive  California  daily  newspaper.  New 
state-of-the-art  technology,  plant  and 
equipment.  Candidate  must  posses 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Strength  must  in¬ 
clude  functional  working  knowledge  of 
offset  press,  imposition  and  mailroom 
operation.  Fiscal  responsibility  of  fore¬ 
casting,  budgeting  and  reporting  essen¬ 
tial.  Degree  In  graphic  arts  and  or  busi¬ 
ness  administration  preferred.  Excellent 
salary  and  benefits  program.  All  in¬ 
quiries  to  be  directed  to  Box  8296,  Edi¬ 
tor  &  Publisher. 

PRODUCTION  MANAGER 
COMPOSING  ROOM 
Quality  minded  Zone  2  weekly  newspap¬ 
er  seeks  management  oriented  indi¬ 
vidual  to  direct  ah  phases  of  the  compos¬ 
ing  room.  Includes  direction  of  mark-up, 
typesetting,  page  layout,  etc.  Excellent 
salary  and  benefit  program.  Reply  to  Box 
8542,  Editor  &  Publisher. 


PRODUCTION 


Ml 


PRODUCTION  MANAGER 

The  Day,  a  40,000  afternoon  daily  and  Sunday,  has  an 
immediate  opening  for  a  production  manager  to  direct  all 
production  operations.  This  responsibility  includes  press, 
pre-press,  maintenance  and  production  computer.  Solid 
experience  in  color,  composing  room,  press  room  and  mail 
room  operations.  Management  skills  and  labor  relations  a 
must.  Currently  have  8  unit  Hoe  colormatic  with  TMC  con¬ 
version.  Send  resume  and  salary  history  in  confidence  to: 
Rick  Flath 
The  Day 
PO  Box  1231 
47  Eugene  O’Neill  Drive 
New  London,  CT  06320 

Equal  Opportunity  Employer 


HELP  WANTED 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
200,000  plus  AM,  PM  and  Sunday.  Ex¬ 
cellent  opportunity  for  energetic  mana¬ 
ger  with  ten  years  plus  of  general  produc¬ 
tion  experience.  You  will  assist  top  level 
management  in  the  planning  process, 
direction  and  control  of  the  production 
operation. 

Qualified  candidates  should  have  a 
strong  technical  background  in  news¬ 
paper  production.  Should  have  a  proven 
supenrisory  track  record  and  experience 
in  union  shops.  Must  be  skilled  in  fore¬ 
casting,  budgeting,  scheduling  and 
quality  control. 

We  are  the  state  of  the  art  operation  in 
Zone  5. 

Excellent  salary  and  benefit  package. 
Mail  resume  and  salary  history  to  Box 
8450,  Editor  &  Publisher. 


COMPOSING  DEPARTMENT  MANA¬ 
GER  needed  for  an  8, 500  circulation  PM 
daily  and  9,000  circulation  AM  Sunday 
paper.  Ideal  position  for  a  2  person  man| 
or  woman  to  advance  into  management. 
Supen/isory  experience  helpful.  Excel¬ 
lent  salary  and  fringe  benefits.  Send  re¬ 
sume  or  call  Ron  Maley,  Production 
Manager,  The  Daily  Union,  PO  Box  129, 
Junction  City,  KS  66441.  (913)-762- 
5000. 

ELECTRONIC  TECHNICIAN 
San  Francisco  Bay  area  newspaper  seek- 
ingan  experienced  electronic  technician 
knowledgeable  in  the  repair  and  mainte¬ 
nance  of  automated  prepress  systems, 
and  peripheral  equipment.  Send  resume 
and  salary  history  to  Box  8541,  Editor  & 
Publisher. 

PRESSROOM  FOREMAN-large  offset 
metro  daily  looking  for  experienced 
foreman. 

Responsibilities  include;  budgeting, 
staffing,  training,  inventory  control, 
scheduling  and  press  make-up.  Must  be 
skilled  in  preventive  and  overall  press¬ 
room  operations.  Supervisory  experience 
in  a  union  environment  essential. 

We  offer  state  of  the  art  equipment.  Mul- 
iple  presses.  Excellent  salary  and  be¬ 
nefits.  Zone  5  location. 

S'^nd  resume  and  salary  history  to  Box 
8451,  Editor  &  Publisher. 


FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communi¬ 
ties  in  Florida  is  seeking  an  experienced 
salesperson  with  layout  ability  who  is 
motivated  and  willing  to  sen/ice  estab¬ 
lished  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach,  Florida  32961-1268. 


RAPIDLY  GROWING,  controlled  circula¬ 
tion  weekly  in  central  New  Jersey  wants  a 
salesperson  just  like  the  three  we  now 
have-  hungry,  hard-working,  and  dedi¬ 
cated  to  making  our  paper  grow.  Modest 
salary,  generous  commission,  and  an  ex¬ 
cellent  product  to  sell.  You  also  get  a 
chance  to  participate  in  management 
and  planning.  Call  (201)  739-1010. 


PHOTOGRAPHER 


100,000  CIRCULATION  DAILY  is 
accepting  applications  for  an  antici¬ 
pated  opening  for  a  staff  photographer. 
Applicants  should  have  three  years  daily 
newspaper  experience  and  be  comfort¬ 
able  working  with  transparency  color. 
Knowledge  of  lighting  on  location  and  in 
studio  a  must.  Send  resume  and  color 
and  black  and  white  portfolio  to  David  A. 
Rains,  Director  of  Photography,  Gazette- 
Telegraph,  PO  Box  1779,  30  S.  Pros¬ 
pect  Street,  Colorado  Springs,  CO 
80901.  No  phone  calls. 


HELP  WANTED 


PHOTOGRAPHY 


PHOTO  MANAGER 

Major  metropolitan  daily  in  highly  com¬ 
petitive  market  in  Zone  5  needs  an 
aggressive  experienced  manager,  for  its 


a  creative,  award-winning  staff  of  22. 
Management  skills  in  motivating  staffers 
essential.  Excellent  news  judgement  in 
covering  spot  news  as  well  as  features  is 
a  must.  Applicant  should  also  possess 
superior  organizatioial  skills,  photo¬ 
graphic  expertise  and  be  thoroughly 
Knowledgeable  about  the  latest  photo- 
^aphy  equipment  and  processes.  Duties 
include  supervision  of  picture  desk 
(cropping,  layout,  caption  writing).  Ex¬ 
cellent  salary  and  fringes.  Send  resume 
to  Box  8475,  Editor  &  Publisher. 


PROMOTION 


PLAN  AND  DIRECT  promotion  and  pub¬ 
lic  relations  programs,  projects  and  con¬ 
tests  for  The  Gazette.  These  include 
N.I.E..  junior  achievement,  town  meet¬ 
ings,  recipe  and  photo  contests.  Coor¬ 
dinate  and  participate  in  media  rela¬ 
tions,  product  publicity,  community 
communications  and  public  events.  Su¬ 
pervise  staff.  If  you  are  experienced  in 
community  relations,  publicity  and 
media  relations  and  have  excellent  com¬ 
munication,  organizational  and  manage¬ 
ment  skills  please  send  you  resume  and 
salary  requirements  to  Mary  Collins,  The 
Gazette,  500  Third  Avenue  SE,  Cedar 
Rapids,  I A  52401  by  February  20.  An 
Equal  Opportunity  Employer. 


POSITIONS 


ADMINISTRATIVE 


GM/PUBLISHER.  Outstanding  record 
from  own  weeklies  to  total  responsibility 
AM  and  PM  dailies.  Available  February. 
Quality  and  bottom  line  conscious.  Pre¬ 
fer  Zone  4,  3  or  6.  Box  8519,  Editor  & 
Publisher. 


PUBLISHER-EDITOR,  46,  with  26  years 
on  dailies,  weeklies.  Community  minded 
family  man  seeks  challenge  in  Zone  3, 4. 
Moody  Hamrick  (205)  891-0027. 


PUBLISHER  looking  for  new  challenge. 
Small  to  medium  daily,  large  weekly. 
Profit  builder,  award  winner.  Fifteen 
years  successful  management  experi¬ 
ence.  William  Roof,  420  8th  Avenue 
North,  Greybull,  WY  82426.(307)  765- 
9655. 


PUBLISHER  seeks  challenging  oppor¬ 
tunity  in  chief  operating  position  for 
newspaper/shopper  group.  High  per¬ 
formance  record  in  upper  management; 
successful  in  competitive,  suburban 
markets.  Well-rounded  background,  en¬ 
terprising  spirit,  profit-oriented.  Will 
answer  aTl  Inquiries  in  confidence.  Box 
8535,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  AND  CIRCULATION 
DIRECTOR  career  oriented  with  9  years 
management  experience.  Strong  in  Pub¬ 
lic  Relations,  leadership,  and  Promo¬ 
tions.  Financial  management  and  staff 
development  a  proven  asset.  Ambitious; 
looking  to  progress.  For  resume:  Ron 
Wallace,  5001  Ave.  F  706,  Bay  City,  TX 
77414,  (409)  245-9889. 

E&P 

CLASSIFIEDS 
(212)  675-4380 
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POSITIONS  WANTED 


PRODUCTION 


PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  newspaper 
operations.  Strong  people-oriented 
skills.  Cost-conscious.  Highest  refer¬ 
ences.  Box  8397,  Editor  &  Publisher. 


30  YEARS  EXPERIENCE  in  Mailroom 
with  240,000  daily  and  400,000  Sun¬ 
day  circulation.  Experienced  with  TMC, 
Mail  and  Preprints.  Took  early  retire¬ 
ment  but  desire  new  challenge  in  pro¬ 
duction  management.  Box  8394,  Editor 
&  Publisher. 


PHOTOGRAPHER 


EXPERIENCED  award-winning  photo¬ 
grapher  seeks  position  on  larger  daily. 
Comes  equipp^  with  6  years  daily  ex¬ 
perience,  strong  portfolio  and  refer¬ 
ences,  and  the  abiliW  to  turn  in  first-rate 
work  full  time.  Box  8437,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


AWARD-WINNING,  energetic,  sports 
writer/copy  editor,  with  four  years  of  dai¬ 
ly  experience,  seeks  position  on  a 
medium-large  daily.  Sparkling  layouts 
and  features  are  specialties.  Jeff  Kuehn 
(601)  388-6038  or  (601)  896-2351. 


ENTERPRISING  SPORTS  REPORTER, 
1 1  years  experience,  management  back¬ 
ground  and  leadership  skills,  seeks  writ¬ 
ing  and/or  desk  position  on  energetic 
s(^s  staff.  Box  8496,  Editor  &  Pub¬ 
lisher. 


DO  YOU  NEED  A  REPORTER  you  don’t 
have  to  worry  about?  I’m  experienced, 
aggressive,  award-winning.  Box  8516, 
Editor  &  Publisher. 


COPY  EDITING  POSITION  sought  by  re¬ 
porter  with  2  years  on  copydesk,  2  years 
as  news/feature  writer.  Strong  English 
skills;  serious  commitment  to  excellence 
in  headlines,  editing,  layout.  Box  8478, 
Editor  &  Publisher. 


EXPERIENCED  MANAGING  EDITOR 
and  sports  editor  seeks  full-time  position 
in  either  news  reporting  or  sports  report¬ 
ing  for  daily.  Have  wide  range  of  sports 
experience  from  high  school  and  college 
to  professional  level.  Also  skilled  in 

General  news  reporting.  Own  and  operate 
5mm  camera.  Have  editing,  layout  and 
paste  up  experience.  Box  8534,  Editor& 
Publisher. 


HIGHLY  EDUCATED,  HIGHLY  CREA¬ 
TIVE  former  sports  editor,  with  six  years 
metropolitan  experience,  seeks  tranquil¬ 
ity  of  small  PM  newspaper.  Top  quality 
newspaper  preferred  with  annual  salary 
in  five  figures.  MA  fellowship  winner. 
Please  write  Wes  Dumont,  256  North 
Topeka,  Wichita,  KS. 


HARDWORKING  WRITER  wants  back 
into  newspaper  field  as  copy  editor  or 
reporter.  J-Grad;  resume,  samples  avail¬ 
able.  Can  relocate  anywhere  Zones  5, 6, 
9.  Available  March  ’85.  Box  8528,  Edi¬ 
tor  &  Publisher. 


MISSOURI  J  School  grad  with  6  years 
reporting-editing  experience  on  award 
winning  weekly  and  twice  weekly  papers 
covering  all  types  of  beats  (including 
sports).  Seeks  reporting  position  on  daily 
in  Zone  9.  Call  (604)  286-3148  for  re¬ 
sume,  references  and  clips. 


NATIONALLY-REVIEWED  AUTHOR 
seeks  position  as  EDITORIAL  WRITER. 
Knowledgeable  in  current  affairs,  his¬ 
tory,  sports,  the  arts.  Clips  available. 
Metropolitan  area.  Zones  2,  9.  Box 
8494,  Editor  &  Publisher. 


POSmONS  WANTED 


EDITORIAL 


EXPERIENCED  SPORTS  JOURNALIST, 
30,  3  years  NYC  area  daily,  4  freelanc¬ 
ing,  looking  to  join  staff  again.  Relocat¬ 
ing,  VDTS,  night  hours,  travel,  all  sports 
no  problem.  Richard  Finn,  12  Oxford 
Rd.,  White  Plains,  NY  10605.  (914) 
946-8892. 


EDITOR,  in  top  five  percent  of  profes¬ 
sion,  seeks  newspaper  with  similar  com¬ 
mitment  and  pride.  Language,  layout 
and  teaching  skills  exceptional.  Box 
8377,  Editor  &  Publisher. 


PAGE  ONE  EDITOR  of  major  metropoli¬ 
tan  Canadian  daily  seeks  challenging 
shirt-sleeves  up  management  position. 
Previous  experience  includes  5  years 
Fleet  Street,  3  years  foreign  correspon¬ 
dent  with  AP,  10  years  Montreal/ 
Toronto.  Strong  on  editing,  layout,  news 
judgment.  Excellent  references.  Box 
85(j7,  Editor  &  Publisher. 


PUT  A  REAL  ENTERTAINER  on  your  en¬ 
tertainment  pages.  Here’s  a  columnist 
your  readers  will  turn  to  first!  Not  snooty 
or  hi-falooty,  this  guy  believes  in  making 
readers  laugh  while  he’s  informing  them. 
No  one  interviews  better,  digs  deeper  for 
stories  or  has  more  interesting  industry 
credentials.  (Unless,  of  course,  Geraldo 
Rivera  is  now  writing  a  column.)  Make 
TV/Radio  and/or  Movies  fun  again.  Call 
Mr.  Spelvin  (518)  439-6821. 


SPORTS  WRITER,  7  years  experience, 
wants  staff  position  on  paper  in  Mary¬ 
land.  Phone  (704)  294-0309. 


SPORTS  WRITER/EDITOR,  available 
immediately,  has  high  standards  that 
can  meet  the  challenge  of  improving 
your  section.  Eight  years  experience, 
most  of  them  in  nation’s  most  competi¬ 
tive  market.  Have  covered  pros  and  col¬ 
leges.  Box  8422,  Editor  &  Publisher. 


SPORTS  STAFF  need  a  leader?  Desk- 
man,  5  years  major  metro  seeks  return  tc 
midsize  sports  editor  post.  Organized- 
enterprising,  can  develop  writers.  Box 
8225,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR 
Career  oriented  executive  interested  in  | 
being  a  part  of  a  blue  ribbon  company 
with  progressive  goals,  and  expects  only 
the  best  from  its  department  heads. 
Professional  background  is  impeccable 
with  expertise  in  budgeting,  interperson¬ 
al  relations,  TMC,  district  managertrain- 
ing,  and  applicable  research  ability  tc 
market  the  daily  newspaper. 

Interested  in  becoming  circulation 
director  of  a  daily  newspaper  in  the  25M- 
75M  range.  Leading  executive  in  the 
newspaper  profession.  History  of 
achievements  in  the  newspaper  circula¬ 
tion  profession  are  substantial.  Career  is 
excellent,  which  reflects  in  resume.  Box 
8328,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Though  only  42,  a  seasoned  veteran  with 
18  years  experience  in  all  areas  of  cir¬ 
culation  including  TMC  delivery  and 
third  class  mail.  Available  immediately 
for  Zones  4,  5  or  6.  Call  (409)  539 
9014. 


EXTENSIVE  EXPERIENCE  in  competi¬ 
tive  markets  with  publications  ranging 
from  25,000  to  600,000.  Strong 
marketing  and  labor  background.  People 
oriented.  Heavy  involvement  with  selec¬ 
tive  market  coverage  programs.  In¬ 
terested  in  providing  dynamic  leadership 
to  progressive  publication(s)  with  cir¬ 
culation  over  50,000.  Impeccable  refer¬ 
ences.  Presently  employed.  Box  8544, 
Editor  &  Publisher. 
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POSITIONS  WANTED 

CIRCULATION 

ORCULATION 

Mr.  Publisher: 

This  isn’t  the  first  time  you’ve  probabiy  heard  from  me.  You  see.  I’ve 
written  to  more  than  300  of  you.  But  for  those  of  you  who  don’t,  let  me 
tell  you  about  me. 

I’m  a  college  graduate,  with  a  Bacheior’s  degree  in  Political  Science, 
with  a  minor  in  Marketing.  My  work  experience  includes  solid  back¬ 
ground  in  circulation  management,  from  the  district  level  to  running  a 
circulation  department  (20,000  Daily).  Twelve  years  of  solid,  circula¬ 
tion  experience.  In  1982,  I  was  awarded  second  place  in  Carrier 
Promotion  by  the  International  Circulation  Manager’s  Association,  in 
competition. 

I  broadened  my  circulation  promotion  background  by  accepting  a 
position  with  a  nationai  circuiation  promotion/supply  house  as  Sales 
Promotion  Manager,  in  1982.  In  retrospect,  that  was  my  only  mis¬ 
take.  I  thought  I  was  expanding  my  horizons,  instead  I  was  naiiing 
the  cover  on  my  coffin.  I  sought  to  return  to  circulation  management. 
In  1982,  a  year  when  my  career  seemed  to  be  soaring— my  body 
betrayed  me.  An  infection  in  my  lower  right  leg  required  amputation 
below  the  knee.  The  recovery  was  long  arid  hard— but  the  support  I 
received  along  the  way,  notably  from  my  Publisher,  Jonathan  Mar¬ 
shall  of  the  Scottsdale  Progress,  helped  me  to  endure. 

I  left  the  Sales  Promotion  position  last  April  anxious  to  return  to  my 
roots  in  Circulation.  With  my  educational  background,  a  good  track 
record  and  recognition  for  my  work  within  the  Circulation  commun¬ 
ity,  reemployment  should  have  been  no  problem. 

Right?  Wrong! 

If  I  have  learned  to  accept  my  physical  impairment  (I  have  a  prosth¬ 
esis  on  my  right  leg  and  have  full  mobility,  including  walking  and 
driving,  with  a  barely  noticeable  limp)  why  can’t  you,  the  “champions 
for  the  poor  and  the  disadvantaged”  let  me  in  the  door? 

All  I  want  is  the  same  consideration  you’d  give  to  any  other  job 
applicant.  They  removed  my  leg— not  my  brain.  And  if  you  think  that 
the  strain  of  having  a  physical  impairment  is  too  much  of  a  handicap 
to  run  a  circulation  department,  may  I  remind  you  that  one  of  our 
greatest  Chief  Executives,  Franklin  Delano  Roosevelt,  ran  our  coun¬ 
try,  despite  of  his  physical  shortcomings. 

All  I  know  is  circulation.  That's  all  I  ever  wanted  to  do.  And  I’m  damn 
good  at  what  I  do.  But  no  one  will  give  me  a  chance.  Somewhere  out 
there  —  someone  is  looking  for  a  Circulation  Manager.  I’m  waiting. 

Mark  M.  Chanen 
9010  Cedros  Avenue  103 
Panorama  City,  CA  91402 

(818)  893-6810 
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SHOP  TALK  AT  THIRTY 


Evil  Empire? 

By  William  Diehl 

Once  in  a  while  1  almost  feel  as 
though  1  have  been  part  of  the  Evil 
Empire.  Permit  me  a  blush  of  shame. 

Every  so  often  somebody  in  the 
media  charges  anew  that  American 
newspapers  are  guilty  of  a  now  stan¬ 
dardized  list  of  sins.  And  the  other 
scare  tactic  is  there  will  be  no  news¬ 
papers  in  the  electronic  future. 

Ned  Chilton,  the  colorful,  fiercely 
independent  publisher  of  the  Charles¬ 
ton  (W.  Va.)  Gazette,  told  that  to 
Marshall  University  students  recent¬ 
ly  and  again  I  heard  it  at  an  Ohio  State 
symposium. 

This  dissent,  please. 

While  1  realize  that  looking  ahead 
20  years  (that  was  the  focus  at  Ohio 
State)  is  at  best  a  guess  in  these  tech¬ 
nologically  exciting  times,  1  grow  a  bit 
weary  at  the  doomsday  forecasts, 
especially  those  by  newspaper 
people. 

What  1  hear  periodically  is  that 
newspapers  are  guilty  of: 

ARROGANCE.  Never  mind 
whether  the  charge  is  accurate  or  not, 
the  perception  is  real.  People  per¬ 
ceive  arrogance  by  media  executives 
who  arrogate  to  themselves  the  right 
to  determine  what  the  public  will 
read. 

FAILURE  TO  PROVIDE  AC¬ 
CESS.  This  is  a  chronic  complaint  de¬ 
spite  the  fact  many  papers  open  pages 
to  letters  and  reader-originated  col¬ 
umns. 

ELITISM.  Newspapers  are  seen  as 
the  private  preserve  of  wealthy  own¬ 
ers  whose  primary  concerns  are  sup¬ 
portive  of  their  own  political  concept 
and  protection  of  special  interests. 

INVASION  OF  PRIVACY.  News¬ 
papers  have  no  shame  about  prying 
into  every  facet  of  the  personal  life  of 
a  news  figure  while  too  often  conduct¬ 
ing  themselves  in  a  crude,  frenzied 
and  distasteful  manner. 

BIAS.  There  can  be  little  doubt  that 
the  steady  drumbeat  against  some 
political  figure  with  opposing  views 
clearly  displays  a  bias  that  drips  off 
the  editorial  to  the  front  page. 

FAILURE  TO  ADDRESS  SO¬ 
CIAL  PROBLEMS.  Newspapers 
must  share  the  blame  for  continuing 
minority  problems,  handguns  and 
pollution  of  land,  stream  and  forest. 


(Diehl  holds  the  Gannett  Distinguished 
Professor’s  Chair  at  the  School  of  Jour¬ 
nalism,  Marshall  University,  Hunting- 
ton,  W.  Va.) 


The  list  can  be  expanded.  The  pub¬ 
lic  image,  it  seems,  is  at  crisis  stage. 

Now,  I  think  facing  up  to  industry 
problems  is  healthy.  Recognition  is 
the  first  step  to  solution,  but  I  have  to 
ask:  What  is  the  public  image  today 
of— 

Politicians? 

Lawyers? 

Businessmen? 

Doctors? 

One  must  agree  they  also  have  se¬ 
rious  difficulties.  Ail  are  charged  with 
what  could  be  called  reckless  disre¬ 
gard  of  the  public  and  rapacious  finan¬ 
cial  appetites. 

Does  this  not  suggest  self- 
flagellation  is  one  of  the  great  Amer¬ 
ican  pastimes? 

We  have  been  examining  these 
problems  for  decades.  In  1939  Roy  W. 
Howard  said,  “Perhaps  American 
journalism  has  become  intoxicated 
and  slightly  puffed  by  its  own  impor¬ 
tance.” 

But  this  also  needs  to  be  said:  Glar¬ 
ing  examples  of  these  charges  should 
not  be  permitted  to  dim  splendid 
works  by  newspapers  fulfilling  the 
traditional  role  to  inform  and  protect 
the  public. 

I  suggest  doubters  check  the  in¬ 
credible  lists  of  public  service 
achievements  in  virtually  every  state 
each  year. 

I  realize  all  this  is  tainted  somewhat 
by  the  unfortunate  lingering  memory 
of  the  Washington  Post- Janet  Cooke 
fake  Pulitzer  Prize  story.  And  there 
have  been  other  notable  hokeyed 
stories. 

In  the  same  way,  some  dishonest  or 
incompetent  politicians,  lawyers, 
businessmen  and  doctors  should  not 
obscure  outstanding  performances  in 
their  fields. 

Perhaps  newspapers,  more  than 
other  media,  have  refined  the  art  of 
self-examination  because  of  aware¬ 
ness  that  to  criticize  carries  the 
obligation  of  self-criticism  as  part  of  a 
journalistic  balancing  act  —  a  print 
fairness  doctrine,  if  you  please. 

If  this  reads  like  an  apology  for  the 
admitted  transgressions  of  newspa¬ 
pers,  I  am  sorry.  I  am  tired  of  the 
negative,  that's  all.  And  1  get  the  feel¬ 
ing  some  members  of  the  estate  have  a 
suicide  compulsion.  They  are  the 
ones  who  tell  us  that  in  20  years  news¬ 
papers  will  be  found  only  in  museums 
and  libraries. 

1  would  remind  them  not  to  despair 
—  not  to  forget  that  from  time  to  time 


we  also  are  hit  by  floods,  earth¬ 
quakes,  hurricanes  and  blizzards,  but 
the  sun  does  manage  to  shine  and  we 
go  on  with  our  tasks. 

The  founding  fathers  were  far  more 
prescient  than  we  when  they  wrote 
that  incredible  First  Amendment 
guarantee  of  free  speech.  Today  it  re¬ 
mains  one  of  our  bulwarks  of  free¬ 
dom.  The  press  still  has  the  right  to 
investigate  and  to  print  the  truth  even 
though  in  so  doing  there  may  be 
errors.  That  precious  right  protects  us 
all. 

However,  Fred  Friendly,  former 
CBS  News  president,  quite  soundly 
warned  in  his  lecture  at  Ohio  State 
that  the  right  of  the  press  must  be 
balanced  by  the  commitment  “to  do 
right.” 

The  Ohio  State  symposium  was  en¬ 
titled  “Reporting  Public  Affairs  in  the 
Year  2004.”  It  was  part  of  a  com¬ 
memoration  of  the  10th  anniversary 
of  the  Kiplinger  Program  for  Public 
Affairs  Reporting. 

Discussion  ranged  over  a  broad 
area,  as  such  seminars  usually  do,  in¬ 
cluding  that  prediction  of  death. 

Well,  I  disagree  with  those  who  see 
the  end  of  the  traditional  newspaper  in 
favor  of  more  electronic  gadgetry — 
pushing  buttons  to  read  a  tv  screen  or 
calling  up  special  information  and  re¬ 
ports. 

I  believe  that  in  2004  people  still  will 
want  something  they  can  hold  in  their 
hands,  lay  over  their  laps  or  spread 
across  a  table  to  scan  the  day’s  news. 
In  that  connection  the  usual  support¬ 
ive  quip  is:  “You  can't  line  the  bird 
cage  with  a  tv  screen.” 

Regardless  of  how  news  is  transmit¬ 
ted,  John  Wicklein,  Kiplinger  Profes¬ 
sor  of  Public  Affairs  at  Ohio  State, 
told  an  evening  audience,  “The 
basics  of  reporting  are  going  to  be  the 
same:  Digging  out  the  facts,  checking 
them  for  accuracy,  reporting  them 
fairly  and  honestly,  analyzing  them 
for  their  meaning  and  putting  them  in 
context  so  that  a  reader  understands 
the  background.” 

Of  course,  Wicklein  is  correct.  Re¬ 
gardless  of  the  continuing  self- 
flagellation  and  of  the  enormous 
changes  ahead,  the  basics  remain. 

B.  Dale  Davis,  publisher  of  the  San¬ 
ta  Barbara  News  Press,  also  seems  to 
agree.  In  a  1983  Atwood  Lecture  at 
the  University  of  Alaska  he  said,  “We 
can  renew  our  pledge  to  follow  the 
basic  and  traditional  tenets  of  report¬ 
ing,  emphasizing  the  old  virtues, 
truth,  facts  and  fairness. 

“We  can  vow  to  stifle  the  tempta¬ 
tion  of  advocacy,  grinding  axes  in  our 

(Continued  on  page  32) 
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MARCH  2 
MARCH  23 
APRIL  6 
MAY  4 

MAY  11 


MAY  18 
MAY  25 
JUNE  8 

JUNE  15 
JUNE  22 


More  than  half  of  the  important  events  in  the  newspaper  world — 
conferences,  conventions  and  trade  shows— take  place  during  the 
first  part  of  the  year.  With  interests  involving  every  segment  of  the 
industry,  Editor  &  Publisher  attends  and  follows  up  on  every  major 
gathering  with  special  distribution,  special  coverage,  or  both.  Here 
are  some  important  E&P  issue  dates  for  you: 

Newspaper  in  Education  Week,  March  4-March  8. 

America  East  Conference,  Hershey,  PA,  March  27-29. 

American  Society  of  Newspaper  Editors,  Washington,  April  9-12. 
American  Newspaper  Publishers  Ass’n.,  Miami  Beach,  May  5-8. 

INCFO*  meeting.  Hot  Springs,  Virginia,  May  6-May  8. 

Newspaper  in  Education  Conference,  Toronto,  May  15-17. 

ANPA  Operations  Management  Conference  Planning  Issue. 

ANPA  Publishers  Post-Convention  Issue.  (The  whole  convention  story.) 
INPAt  Conference,  Boston,  MA,  May  19-22.  (E&P  Promotion  Awards.) 
Editor  &  Publisher  Annual  Advertising  Linage  Issue.  (1984  linage.) 
ANPA  Operations  Management  Conference,  New  Orleans,  June  8-12. 
ICMA — Circulation  Managers  Conference,  Columbus,  OH,  June  9-13. 
Operations  Management  Post-Conference  Issue.  (Complete  report.) 
ANCAM — Classified  Managers  meeting.  New  Orleans,  June  23-27. 


Conventionally  speaking,  E&P  covers  the  entire  newspaper  terri¬ 
tory,  so  choose  the  meetings  and  issues  valuable  to  you,  and  make 
your  dates  with  us.  We’ll  take  you  there  in  style.  Call  Don  Parvin, 
Ad  Manager,  at  212-675-4380. 

Editor  &  Publisher 

11  WEST  19TH  STREET,  NEW  YORK,  N.Y.  10011 


‘INCFO — Institute  of  Newspaper  Controllers  and  Finance  Officers 
tINPA— International  Newspaper  Promotion  Association 
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Conserving 
our  quality  of  life 


ENERGY 

America  should  drive  for  energy  self- 
sufficiency  by  developing  all  domestic 
energy  resources:  nuclear  power  when  it 
is  competitively  priced,  coal  and  alterna¬ 
tive  energy  sources,  including  synthetic 
fuels,  solar  power  and  fusion  reactors. 

Decontrol  of  natural  gas  prices  would 
repeat  the  success  of  crude  decontrol  by 
stimulating  production  and  cutting  waste. 

We  must  conserve  energy  by,  for  exam¬ 
ple,  enforcing  the  55-mile-per-hoiu'  speed 
iimit,  building  fuel-efficient  vehicles  and 
more  mass  transit  and  better  insulating 
buildings. 

In  energy  development,  the  environ¬ 
ment  and  public  safety  must  be  protected. 
CONSERVATION 

Our  quality  of  life  is  strongly  affected 
by  the  quality  of  air,  water  and  soil  and 
enhanced  by  wildlife  and  natural  scenic 
splendor.  We  must  safeguard  these 
resources  from  pollution  and  destruction. 
The  problem  of  safe  disposal  of  toxic  waste 
must  be  solved. 


AGRICULTURE 

Our  test  of  any  farm  proposal  is:  Does  it 
tend  to  get  government  out  of  the  price- 
fixing  business  and  agriculture  back  to 
the  free  market? 

TRANSPORTATION 

Mass  transit  deserves  support  since  it 
conserves  energy,  reduces  pollution  in 
cities  and  gives  the  poor  and  handicapped 
access  to  jobs  and  services. 

A  larger  share  of  highway  trust  funds 
should  be  used  to  repair  and  maintain  the 
nation’s  deteriorating  roads  and  bridges. 
In  fairness,  truck  owners  ought  to  pay  for 
the  damage  done  by  their  vehicles,  and  we 
must  reverse  the  trend  toward  monster 
trucks,  which  destroy  public  roads, 
impede  traffic  and  imperil  lives  and  '  ' 
property. 

Deregulation  of  the  airline,  railroad, 
bus  and  trucking  industries  has  lessened 
protectionism,  cut  costs  and  improved 
efficiency.  More  such  steps  are  needed, 
but  government  and  the  industries  must 
not  skimp  on  safety. 

Drunk  drivers,  a  major  cause  of 
highway  slaughter,  must  be  reduced 
through  firm  enforcement  of  traffic  rules, 
stiff  penalties  and  treatment  for  problem 
drinkers. 

We  support  highway  beautification, 
especially  reducing  junkyard  and 
billboard  blight. 


SCRIPPS 


HOWARD 


From  the  "Statement  of  Principles  and  Policies  " 
adopted  by  Scripps-Howard  editors. 
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